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State Domestic Travel Impact

2024 Total Overnight Visitors

+0.7% YOY | +1.3% vs. 2019

/ 41 2M

Avg.
37.9M 40.2M 40.9M 41.2M 18.1M

30.1M

2020 2021 2022 2023 2024

Source: Tourism Economics
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9 2024 Total Spending
£9429.7B

+1.4% YOY | +16.2% vs. 2019

$29.38 $29.7B

$14.9B

2020 2021 2022 2023 2024

Source: Dean Runyan Associates
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State Domestic Travel Impact

Monthly Travel Spending Trend

B2022 W2023 W2024

$4.0B
$3.5B
$3.0B
$2.5B thly Avg: $2.4B8
/
$2.0B
$1.5B
$1.0B
$0.5B
$0.0B
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Source: Dean Runyan Associates
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State Domestic Travel Impact

All Overnight Visitors

M 2024 vs. 2023 W 2024 vs. 2019
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Source: Tourism Economics

Overnight Business Visitors
B 2024 vs. 2023 W 2024 vs. 2019

Overnight Resident Visitors
B 2024 vs. 2023 W 2024 vs. 2019
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State International Travel Impact

M North America: 85.5%
M Europe: 8.3%

2024 M Asia-Pacific: 4.4%
Origins M LATAM & Caribbean: 1.3%
[ Middle East: 0.4%

M Africa: 0.2%

Source: Tourism Economics International State Travel

Annual International Overnight Visits
Last 4 years

3.3M
4.8M

3.9M

3.0M

2021 2022 2023 2024
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2024 Total Spending: North Central Region

Yavapai Gila
$1.4B $375.8M
+0.8% YOY -1.1% YOY

Source: Arizona Travel Impacts, Dean Runyan Associates
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Travel Impacts: Gila County

Direct Travel Spending
-$4.4M

-1.1% YOY

$300M
$200M
$100M

$oM

2021 2022 2023 2024

Accommodations Spending

-$1.5M

-2.7% YOY

£40M
£20M
$0M

2021 2022 2023 2024

Source: Arizona Travel Impacts, Dean Runyan Associates
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Local Tax Receipts

-$179.2K

-1.4% YOY

$10M
$5M
$0M

2021 2022 2023 2024

Food Service Spending
+$857.0K

+1.0% YOY

£80M

$60M
$40M
$20M

$0M

2021 2022 2023 2024

Employment

+40

+1.3% YOY

3K

2K
1K
oK

2021 2022 2023 2024

Earnings

+$595.0K

+0.5% YOY

$100M

£50M I
$0M

2021 2022 2023 2024
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Travel Impacts: Yavapai County

Direct Travel Spending
+$10.7M

+0.8% YOY

%1,000M
$500M
$0M

2021 2022 2023 2024

Accommodations Spending

+$12.0M

+2.6% YOY

$400M
$200M
$0M

2021 2022 2023 2024

Source: Arizona Travel Impacts, Dean Runyan Associates
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Local Tax Receipts

+$101.3K

+0.1% YOY

$60M
$40M
$20M

$0M

2021 2022 2023 2024

Food Service Spending
+$6.2M

+2.2% YOY

$300M
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$100M

$0M

2021 2022 2023 2024

Employment

-410

-4.1% YOY

10K
5K
0K

2021 2022 2023 2024

Earnings

-$17.4M

-4.9% YOY

$300M
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£0M
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Spend by Accommodation Type: Gila County

M Day Travel M Private Home B Campground
W Day Travel: 45.7% M Hotel, Motel, STVR M Vacation Home

W Hotel, Motel, STVR: 32.6%
M Private Home: 13.3% $150M __/_/\/’/—

B Vacation Home: 4.9%
B Campground: 3.5%

$100M

B Day Travel: 45.4%

$50M
M Hotel, Motel, STVR: 32.9% \/_

M Private Home: 13.3%
B e
B Vacation Home: 4.9% $0M

B Campground: 3.5%

2014
2015
2016
2017
2018
2019
2020
2021
2022
2023
2024

Source: Arizona Travel Impacts, Dean Runyan Associates
* 5TVR stands for Short-Term Vacation Rental
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Spend by Accommodation Type: Yavapai County

M Hotel, Motel, STVR M Private Home B Campground

W Hotel, Motel, STVR: 59.1% M Day Travel M Vacation Home
W Day Travel: 27.6% $800M
M Private Home: 8.9%
B Vacation Home: 2.8%

$600M
B Campground: 1.6%

$400M

M Hotel, Motel, STVR: 58.8%

A

B Day Travel: 27.8% £200M
M Private Home: 9.0%
B Vacation Home: 2.8% $OM e

B Campground: 1.6%

2014
2015
2016
2017
2018
2019
2020
2021
2022
2023
2024

Source: Arizona Travel Impacts, Dean Runyan Associates
* 5TVR stands for Short-Term Vacation Rental
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_Spend by Commodity: Gila County

Accommodations Arts, Ent. & Rec. Food Service Food Stores Local Tran. & Gas Retail Sales

$126.2M $126.8M
$39.5M  $38.9M
$28.4M  $28.8M $32.2M

I$5?1WI ) I I

2023 2024 2023 2024 2023 2024 2023 2024 2023 2024 2023 2024

$81.7M $82.5M

$35.3M

Source: Arizona Travel Impacts, Dean Runyan Associates
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Spend by Commodity: Yavapai County

Accommodations Arts, Ent. & Rec. Food Service Food Stores Local Tran. & Gas Retail Sales

$a64.2M $476.2M
$280.5M $286.7M
$244.6M $248.6M

$104.4M $123.6M $123.0M
$8U?M = . $96.%1 . .

2023 2024 2023 2024 2023 2024 2{}23 2{}24 2023 2024 2023 2024

Source: Arizona Travel Impacts, Dean Runyan Associates
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Short-Term Rentals: North Central Region

Year-to-Date Supply Year-to-Date Demand
Jan - Dec All Properties Available Jan - Dec Nights Sold at All Properties
1.3M

1.3M

767.9K
708.7K

2023 2024 2023 2024

Source: AirDMNA
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Airport Passengers: North Central Region

Airport Hub Region Airports

B2022 QB2023 B 2024 B2022 Q2023 P 2024
5M
5K
= w
E . E- AK
.
8 =3
1 fd
3K
£ g
I o
= =
¢ Q
= =
:
iM
E = 1K
oM 0K
= L f— - = = = (=] [=} = L | = il f— i - = o [nl = L=
o o = o L] o [N o O
g ¢ s 2 2~ 2§ 0 2 2 | ¢ = <« 2 32 2 & © =z o

Prescott Regional Airport

Source: Airport Passenger Traffic, Northern Arizona University, Arizona Airports
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State Parks: North Central Region

State Parks Visitation Monthly Trend Year-to-Date Park Visitation
B z2022 @WZ2023 HWZ2024 2024 Visits & YOY % Change
60K

Dead Horse Ranch SP 206.1K -6.1% YOY

50K
Tonto Natural Bridge SP 126.0K +3.5% YOY
40K
Red Rock SP 85.2K +3.3% YOQY
30K
Jerome SHP I 46.2K -0.2% YOY
20K Granite Mountain o
Hotshots MSP I 20.7K +22.9% YOY
10K
Fort Verde SHP | 9.2K +3.6% YOY
0K
T 84 § &8 I E I 9 2 49 z ¥ Rockin' River Ranch SP | 6.4K
T ¢ £ o &€ 3~ 2 & o £ 4

Source: Northern Arizona University, Arizona State Parks
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:National Parks: North Central Region

National Parks Visitation Monthly Trend Year-to-Date Park Visitation

Bz2022 Q2023 Q2024 2024 Visits & YOY % Change

70K
Montezuma Castle NM 380.0K +3.5% YOY

60K

50K

40K

Tuzigoot NM 108.3K +5.2% YOY
30K

20K

10K
Tonto NM § 30.8K -1.2% YOY

oK

Jan
Feb
Mar
Apr
May
Jun
Jul
Aug
Sep
Oct
Nov
Dec

Source: Northern Arizona University, Mational Park Service
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Gross Sales: Gila County

Hotel/Motel Retail
B2022 QP2023 P2024 B 2022 QP2023 P2024
$40M
$4M
$2M $20M
$0M $0M
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Amusement Restaurant
B2022 QP2023 P2024 B 2022 QP2023 P2024
$400K $10M
$200K $5M
$0K $0M
c £ = 5 > £ 3 © o f > U c o = 5§ »> £ 3 © o g =z ¥
E Lz 2 3~ 37 o 24 S ¢z &2 2~ 37 §§ 0o 2 A

Source: Northern Arizona University’s Economic Policy Institute, Arizona Department of Revenue
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Gross Sales: Yavapai County

Hotel/Motel Retail
B2z2022 P2023 P2024 Bz2022 Q2023 P2024
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Source: Northern Arizona University’s Economic Policy Institute, Arizona Department of Revenue
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2024 Main Purpose of Trip: North Central Region

Touring | 2+.9% +1.8 pts YOY
Visiting friends/ relatives || NN 22.8% -6.4 pts YOY
outdoors | 19-1°% +1.9 pts YOY

Special event - 5.6% -0.7 pts YOY

city trip [ 5-2% +0.8 pts YOY

casino [ 4.3% +1.3 pts YOY

Cruise [l 3-8% -0.2 pts YOY

Resort [l 3.2% +1.1 pts YOY

Theme park [ 2.6% +0.3 pts YOY
Business-Leisure - 2.2% -0.8 pts YOY
Other business trip [ 1.9% -1.0 pts YOY
Conference/ Convention . 1.7% +0.9 pts YOY
Golf Trip [ 1.4% +0.5 pts YOY
ski/Snowboarding [Jj 1.2% +0.4 pts YOY

Source: Longwoods
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2024 Accommodation: North Central Region

Hote! [ 5.1 +1.6 pts YOY

Mote! |G 1722 -1.1 pts YOY

Bed & breakfast _ 16.6% +0.1 pts YOY
Campground / RV park _ 15.3% -0.4 pts YOY
country inn / lodge || NG 15.2% +2.1 pts YOY
Resort hotel [N 12-1% -2.9 pts YOY

Home of friends / relatives - 10.5% -3.5 pts YOY
Time share - 10.4% -4.7 pts YOY

Rented cottage / cabin - 10.2% +1.3 pts YOY
Rented homea’; ;I?t'r‘ﬁgn{ | BRI -1.7 pts YOY
Own condo, sparient g on
Boat / cruise ship . 3.5% -1.0 pts YOY

other ] 1.5% -1.1 pts YOY

Source: Longwoods
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2024 Visitor Summary: Gila County

‘e Top 10 Overnight Visitor Origins
iy Share of Overnight Avg. Time in
Trips Repeat Visitor Share Destination

73 . 80/0 Phoenix, AZ - 61.8% - 68.3% I 1.3 days

Overnight Visitor Share

Tucson (Sierra Vista), | 4 gos - 65.3% I1 3 days
Pd kS : :

Albuquerque-Santa Ei,l I 3.8% - 64.5% . 2.4 days

(J Los Angeles, CA|2.1% - 62.1% . 2.5 days

64 .99, Las Vegas, NV - 65.5% . 2.6 days

Repeat Visitor Share
Denver, CO - 62.7% . 3.1 days

Chicago, IL - 65.1% - 6.5 days

606.7% . 2.6 days
1 9 days New York, NY |42.3% - 6.5 days

Avg. Time in Destination 65.5% .2_}, days

Salt Lake City, UT

b

San Diego, CA

Source: Azira
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Overnight Visitor Share: Gila County

2024 Overnight Visitor Share Monthly Trend

80.0%
Average: 73.6%

70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%

0.0%

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Overnight Visitor Share

Source: Azira
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2024 Visitor Summary: Yavapai County

‘@ Top 10 Overnight Visitor Origins
iy Share of Overnight Avg. Time in
Trips Repeat Visitor Share Destination

0
75 . 8 /O Phoenix, AZ - 40.1% - 67.8% I 1.3 days

Overnight Visitor Share
63.4% . 2.6 days

Los Angeles, CA I4.9%

Tucson (Sierra V'Sti)zf, |3.0% - 65.0% Il.?‘ days
e‘ ) Albuquerque-Santa ;iq |2.5% - 60.5% . 2.7 days
63.39% Las Vegas, NV I 2.4% |53.2% I 1.4 days
Repeat Visitor Share
Chicago, IL |1.8% 68.9% -6.1 days

62.4% .2.5 days
65.1% .2.6 days
61.1% . 2.7 days
. 2.7 days

Salt Lake City, UT |1.6%

Palm Springs, CA |1.3%

2 4 days Dallas-Ft. Worth, TX |1.3%

Avg. Time in Destination

b

Denver, CO |1.3% 64.2%

Source: Azira
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Overnight Visitor Share: Yavapai County

2024 Overnight Visitor Share Monthly Trend

80.0%
Average: 75.7%

70.0%
60.0%

50.0%
40.0%

30.0%
20.0%

10.0%

0.0%

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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Overnight Visitor Share

Source: Azira
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