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This summary provides the most up-to-date data available on Australia as it relates to their people and
economy, travel-related motivations and planning behavior and Australian visitor profile specific to Arizona.

GENERAL COUNTRY PROFILE
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International Monetary Fund 2023 inflation estimates.

TRAVEL MOTIVATION AND PLANNING
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AUSTRALIAN VISITATION T0 ARIZONA

@ Visitation Volume to Arizona Visitor Characteristics
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Q Port of Entry @ Main Purpose of Trip*

65% Los Angeles, CA 86% Leisure
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*includes trips with multiple purposes
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Sources: U.S. Dept. of Commerce - NTTO, reporting 2019 aggregate data; Tourism
Economics, reporting 2021 data; VisaVUE Travel, reporting 2023 data.
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