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Germany Market Profile

This summary provides the most up-to-date data available on Germany as it relates to their people and economy,
travel related motivations and planning behavior and German visitor profile specific to Arizona.

GENERAL COUNTRY PROFILE

POPULATION: GROSS DOMESTIC PRODUCT (GDP):
84.2 million $4 4 trillion
INFLATION RATE: EPORTS:
b.3% $2 trillon
EXCHANGE RATES (EUR PER USD):
107 UNEMPLOYMENT RATE:

Sources: The World Factbook reporting 2021 GDP, exports, and
unemployment estimates; and 2023 population estimate.
International Monetary Fund 2023 inflation estimates. XE.com INC.

| TRAVEL MOTIVATION AND PLANNING
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GERMAN VISITATION TO ARIZONA

@ Visitation Volume to Arizona Visitor Characteristics
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o 2509 @ Length of Stay
16200 19600 3.9  average Nights per Destination

2016 2017 2018 2019 2020 2021 2022 25 Average nghts inU.S.

Port of Entry @ Main Purpose of Trip

21% Las Vegas, NV 94% Leisure
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*includes trips with multiple purposes
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*since this is collected through a survey, there is no indication if this is paid or non-paid. B Tucson & Southern: 7%
Il North Central: 6%

Sources: U.S. Dept. of Commerce - NTTO, reporting 2022 aggregate data; Tourism
Economics, reporting 2022 data; VisaVUE Travel, reporting 2021 data.

Compiled by the Arizona Office of Tourism Research Division




