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Canada Market Profile

This summary provides the most up-to-date data available on Canada as it relates to their people and economy,
travel related motivations and planning behavior and Canadian visitor profile specific to Arizona.

GENERAL COUNTRY PROFILE
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Sources: The World Factbook reporting 2021 GDP, exports, and unemployment estimates; an 75%
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2023 exchange rates.

Top Travel Activities

0
44 /0 Cultural/historical attractions
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38%Shoppin9

Sources Used to Plan Travel to U.S.

64% Websites via computer

.............................................................................................

20% Advice from travel professionals/travel agents

’ Advance Decision Time
24% Less than a month
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7% More than 1 year

Say international leisure travel s a high or
extremely high spending priority
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Budget available for international travel

Q One Word that Describes the United Sates

BARS, MIEHTCLUBS
CRAFTING, DIY OR CREATIVE FFI].I[LI
MUSICAL CONCERTS (CLASSICAL, SYMPHONIES,

"MUSICAL CONCERTS......
FITNESS, HEALTH AND WELLNESS
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VISITING HISTORICAL SITES AND ATTRACTIONS

FO0D AND GUISINE

ATTENDING PROFESSIONAL SPORTS

SH n PPI N G THEATER OR PLAYS, (ON OF OFF BROADWAY PRODUCTIONS)
mm

ENJOYING THEME OR AMUSEMENT PARKS

GEOCACHING Gulr HIKING HIKING [LONGER HAUL)
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Sources: Brand USA, reporting 2021 Market Profiles; XBorder Canada,
2019 data; Destination Analysts, The State of the International Traveler
Report Findings (2023).
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CANADIAN VISITATION TO ARIZONA

@ Visitation Volume to Arizona

975,000 963,700
1 k 2 ’
000 923,500

878,700

750k

500k

278,700

257,400 229,900

250k

2016 2017 2018 2019 2020 2021 2022

Port of Entry

.............................................................................................

8% Seattle, WA
G% Denver, CO
3% Houston, TX

.............................................................................................
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.............................................................................................

Taxicab/Limousine

Accommodations*

67% Hotel/Motel

.............................................................................................

4% Other

*Since this is collected through a survey, there is no indication if this is paid or non-paid.

Sources: U.S. Dept. of Commerce - NTTO, reporting 2022 aggregate
data; Tourism Economics, reporting 2022 data; VisaVUE Travel,
reporting 2022 data.
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1.5 persons Average Party Size

Lenght of Stay

10.26 Average Nights in Destination

.............................................................................................
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5%  Convention/Conference/Trade Show
*Includes overlap of trips covering multiple purposes.

9 Visa Credit Card Travel Spending

Canadian Visa Card Spending ranked #1 in 2022 with 44%
of total International Travel Spending in Arizona.

By Quarter

B01:34%

HlQ2: 19%

B Q3:9%
Q4: 38%

By Arizona Region

B Northern: 3%

I Phoenix & Central: 75%
West Coast: 1%

I Tucson & Southern: 7%

ElNorth Central: 4%

Compiled by the Arizona Office of Tourism Research Division




