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Mexico Market Profile

This summary provides the most up-to-date data available on Mexico as it relates to their people and
economy, travel related motivations and planning behavior and Mexican visitor profile specific to Arizona.

GENERAL COUNTRY PROFILE
GROSS DOWESTIC PRODUCT (G0P):

POPULATION:
129.8 million $2 4 trillion
INFLATION RATE: S
0 .
B.3% $522.2 hillion
EXCHANGE RATES (MXN PER USD):
11.36 UNEMPLOYMENT RATE:
4.4%

Sources: The World Factbook reporting 2021 GDP, exports, and
unemployment estimates; and 2023 population estimate.

International Monetary Fund 2023 inflation estimates.

@ Top Travel Motivators 9 Travel Outlook
0 0/ Sayinternational leisure travel is a high or
88% Appeal to Local Culture 53% extremely high spending priority
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Q Source used in Destination selection for last leisure trip s 3!119 Budget available for international travel
One Word that Describes the United Sates

56% Websites via computer or laptop
47% Websites or applications via mobile phone [:RA?MBEERS :
36% Recommendations from family & friends HIKING mnTnGHAmY MotaT AN BRI,
........................... BARS., HIGHTCLUBS SHUPPING CAMPING
FASHION WINE

35% Websites or applications via tablet
ATTENDING PROFESSIONAL SPORTS
VISITING HISTORICAL SITES AND ATTRACTIONS meeiiics.

Advance Decision Time anD AND CUISINE

0
............ 35?“’-5”"3“3"‘0"“ ENJOYING THEME OR AMUSEMENT P AHKSH!‘E
14 /0 1to 2 months VlﬂEﬂ EAMES V“]Eﬂ GAMING“"‘W

MUSICAL CONCERTS

23% h
............................. 3RS MONENS e, NS L0 )
o nesnwe | TNESS, HEALTH AND WELLNESS
15 /0 6 to 12 months L AHT M“SE“MS
-------.------.----o-- ------------------------------------------------------------------------- mummu"u‘l_ﬂnmﬂ
3 /0 More than 1 year Sources: Brand USA, reporting 2021-2022 Market Profiles; Destination
Analysts, The State of the International Traveler Report Findings (2023).

MEXICAN OVERNIGHT VISITATION TO ARIZONA

[8][% Visitor Characteristics

@ Visitation Volume to Arizona ‘
_— 38 years Average Age

4 3.77 3.82

.............................................................................................

1.6 persons Average Party Size

N
Millions

Length of Stay

11.7 Average Nights per Destination

.............................................................................................

13.4 Average Nightsin U.S.

2019 2020 2021 2022(f)*

2016 2017 2018
* Visitation numbers for 2022 is a forecast.

Port of Entry Accommodations*

13% vowton 62% ;o

1
.............................................................................................

11%
0 Dallas,FT. Worth, TX
.............................................................................................. since this T colected through a survey, there 1 no indication I T s pard or nompaid.
10% viani
....................... O MIBMILEL e
8% 9 Visa Credit Card Travel Spending
0 Chicago, IL
Mexican Visa Card Spending ranked #2 in 2022 with

22% of total International Travel Spending in Arizona.

@ Transportation in U.S.
By Quarter

0
75 Al Auto, Private or Company
...--...--...---.uo- ------------------------------------------------------------------------- - Q1: 18%
........ 34% renedputo -2 21
A 4%, Ridesharing Service B Q3:25%
............................................................................................. Q4:36%
35% Air Travel between U.S. Cities
27% Taxicab/Limousine . .
By Arizona Region
@ Main Purpose of Trip*

(1) : B Northern: 1%
82/0|.EISUI'E ................................................. Il Phoenix & Central: 38%
e 3D 0 Vacation Holiday West Coast: 6%
........................... 25%  Visit Friends/Relatives B Tucson & Southern: 54%
............................. 2% EduationandOther B North Central: 1%

18% Business
................................. T —
............................ l Z/oGeneralBusmess Sources: U.S. Dept. of Commerce - NTTO, reporting 2022
B%  Convention/Conference/Trade Show aggregate data; Tourism Economics, reporting 2021
data; VisaVUE Travel, reporting 2022 data.

1% Health Treatment
*includes trips with multiple purposes

Compiled by the Arizona Office of Tourism Research Division




