ARIZO

OFFI F TOURISM

Australia Market Profile

This summary provides the most up-to-date data available on Australia as it relates to their people and
economy, travel-related motivations and planning behavior and Australian visitor profile specific to Arizona.

GENERAL BllllNTRY PROFILE

POPULATION: GROSS DOMESTIC PRODUCT (GDP):
26.4 million $1.28 trillion
INFLATION RATE: EXPORTS:
0.3% b
$389 hillion
EXCHANGE RATES (AUD PER USD):
17 UNEMPLOYMENT RATE:
Sources: The World Factbook reporting 2021 GDP, exports, and v x 5"%
unemployment estimates; and 2023 population estimate. ‘
International Monetary Fund 2023 inflation estimates.
@ Top Travel Motivators @ Travel Outlook
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75 /° Natural Features 43% Expect to spend more on international travel
........... 72/"5'9"““'"90"“0"5 387% exect to travel more internationally
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72% Appeal of Local Culture 46% extremely high spending priority
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Advance Decision Time sownanssrc YISITING HISTORICAL SITES AND ATTRACTIONS

55% Less than a month Funn AND cIIISINE

THEATER OR PLATS, (OM OR OFF BROADWAY PRODUCTIONS)
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9% 3105 monhs ..MUSICAL CONCERTS

8% 6 to 12 months IAIERJI gHﬁEEU MLSMHLII

VILLATOUR=M ACTIVITES

)
1 /0 More than 1 year Sources: Brand USA, reporting 2021-2022 Market Profiles; Destination Analysts, The
State of the International Traveler Report Findings (2023).

AUSTRALIAN VISITATION T0 ARIZONA

@ Visitation Volume to Arizona Visitor Characteristics
68,200 ity 45-5 years Average Age
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1.7 persons Avenge parysice
27,500

25k 10700 800 @ Length of Stay

5-6 Average Nights per Destination

2016 2017 2018 2019 2020 2021  2022(f)* ; ;
* Visitation numbers for 2022 is a forecast. 25'7 Average nghts inUS.

Q Port of Entry @ Main Purpose of Trip*

65% Los Angeles, CA 86% Leisure

120/ 69% Vacation Holiday
o D ll Ft W th TX .............................................................................................
..............................a....af./ ........ E).I.- ............................................. 16% VlSltFrlendiselatlveS
e
........... IO/OSanFranuscoCA i A% Other
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4% voottsni 14% Business
...................................................................................................................... 7" (‘)‘/?"-“"G”e"n"e‘r-..a'l--B.l'llsll.r.]s‘s-s."-""“"”""""“""
4% New York, NY 7%  Convention/Conference/Trade Show

*includes trips with multiple purposes

Transportation in U.S.
; Visa Credit Card Travel Spending

0 . . . .
65 /o Air Travel between U.S. Cities Australian Visa Card Spending ranked #7 in 2022
..................6 ......................................................................... with .1 '5% Of tOtal |nternati0nal Tl'avel Spending
56 A) Rented Auto in Arizona.
A 4% Auto, Private or Company By Quarter
o/ . QT 17%
......... 35% ridesharingsenie T
. 0,
27% City Subway/Tram/Bus B Q3: 28%
B Q4:31%
Accommodations*
Gscy By Arizona Region
....................... O HoteYMotel @

19% Private Home B Northern: 13%
................... o B Phoenix & Central: 55%
15 /0 Other West Coast: 8%

* since this is collected through a survey, there is no indication if this is paid or non-paid. ITucson & Southern: 17%

Il North Central: 7%

Sources: U.S. Dept. of Commerce - NTTO, reporting 2019 aggregate data; Tourism
Economics, reporting 2021 data; VisaVUE Travel, reporting 2022 data.
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