
Canada Market Profile
This summary provides the most up-to-date data available on Canada as it relates to their people and economy,

travel related motivations and planning behavior and Canadian visitor profile specific to Arizona.

Revised 7/2022

Sources: The World Factbook, reporting 2019 unemployment
estimates; 2020 exchange rate, GDP and exports estimates; and 2022
population estimate. Pew Research 2022 inflation estimates.

GENERAL COUNTRY PROFILE
POPULATION:
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EXPORTS:
$477.3 billion

UNEMPLOYMENT RATE:
5.67%

EXCHANGE RATES (CAD PER USD):

1.28

INFLATION RATE:
5.1 - 7.4 %

GROSS DOMESTIC PRODUCT (GDP):
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Sources: Brand USA, reporting 2021 Market Profiles; XBorder Canada,
2019 data, Destination Analysts, The State of the International Traveler
Report Findings (2022).
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