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Total Direct Spending
$30,000

$25,000

$20,000

$15,000

$10,000

$5,000
S

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Millions

o

W Arizona

Source: Dean Runyan Associates



Recovery by Sector

Spend by Commodity Purchased
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Recovery by Sector - Accommodations
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Recovery by Sector

Spend by Commodity Purchased
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Recovery by Sector

Spend by Commodity Purchased
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Recovery by Sector

Spend by Commodity Purchased
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Transportation Costs

Regular Gas
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Transportation Costs
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IMPACT ON TRAVEL PLANS

Impact of Rising Gas Prices on Travel Plans
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Recovery by Sector

Spend by Commodity Purchased
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Activities on AZ Trips
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Activities on AZ Trips
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Recovery by Sector

Spend by Commodity Purchased
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Recovery by Sector

Spend by Commodity Purchased
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Recovery by Sector

Spend by Commodity Purchased
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Direct Spending, 2021p (millions)
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Direct Spending, 2021p compared to 2019
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Employment % change vs. 2019
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Domestic Overnight Visitation to Arizona
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Domestic Overnight Visitation to Arizona

Change relative to 2019
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International Overnight Visitation to Arizona
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International Overnight Visitation to Arizona

160
140
120

— /

80

Thousands

60

40
20 e
- \

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

—United Kingdom ——Germany -——France -—India —South Korea —China

Source: Tourism Economics, 2021



International Overnight Visitation to Arizona
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Children in Travel Party
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