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Sales & Marketing -
Overview

Total number of trade hosted: 6

Total number of sales calls: 71

Total number of agents trained: 254

Total reach of activity: 361




Countryfile Kuoni Joint Activity Zea.

. KUONI
In August 2019, Hills Balfour confirmed a partnership with Kuoni for a joint presence at BBC —

Countryfile Live. Countryfile Live hosts the BBC Countryfile experience with celebrities and
activities including meeting the animals, theatre performances, timber sports, and much
more. The series of events attracts families, adventurists and affluent audiences.

Summary of events, with record attendance:

- Royal Highland Show (Edinburgh, Scotland) — 20-23 June 2019 — 195,400 attendees over 4 days
- Great Yorkshire Show (Harrogate, England) — 9-11 July 2019 - 135,111 attendees over the 3 days
- Countryfile Live Blenheim Palace (Oxford, England) — 1-4 August 2019 - Blenheim - 81,887 — customers came from 92% of counties in the UK

- Countryfile Live Castle Howard (York, England) — 15-18 August 2019 - Castle Howard — 58,557 — customers came from 85% of counties in the UK

Results:
_M-m | show | Dates2019 | ntries | Bookings | Quotes | g Bookings Total £
Actual Postal opt in i
- Royal Highland Show 20th - 23rd June 1059 1 34 14 £12,235.93
Great Yorkshire Show 957 738 158 150

Great Yorkshire Show 9th - 11th July 957

3,246 2,261 284 910 - 50 ) Ei030
1,595 993 201 504 Countryfile Blenheim 15t'4thAUEUS‘ 3246 5 50 31 £21,513.62
1,059 367 14 683 __Countryfile Castle Howard _JSCURPLIVITIC SIS 1595 i I - S £0.00
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Abercrombie & Kent JMA Oct-Dec 2019

From October — December 2019, Hills Balfour carried out joint marketing activity with Abercrombie & Kent. The campaign was an integrated,
content-led, omni-channel campaign spotlighting Arizona as a key destination for the luxury traveller to visit.

Campaign Objectives

- To increase the number of high net worth and luxury travellers to Arizona

- To raise awareness of Arizona as an experiential, luxury holiday destination

- To increase awareness of the cities and experiences available in Arizona for travellers
- Increase both revenue and passenger numbers for travel during 2019

Results:
- As well as marketing activities, product development included a new Arizona landing page, Native Arizona, Tucson’s Kitchen, Spiritual Sedona
- 26% year on year room night increase

- Breakdown:
Bookings Revenue during Room nights
Total Total Nights Total during. campaign period
Bookings (YoY - date of Revenue campaign (YoY)
S eriod (YoY
(YoY) departure) (YoY) P ( )
1 Oct - 31 Dec 4 £8,184 11
2018 15 93 £29,760 2018
£619 <2 He £160,550 1 Oct - 31 Dec 10 £65,150 18

2019




Brand USA Travel Week

The inaugural Brand USA Travel Week took place from Monday 9th to Thursday 12th
September 2019 at Etc. Venues County Hall in London.

Hills Balfour was tasked with coordinating meetings with key tour operators on behalf of
AQOT. In total, 35 appointments were conducted over the three days with European tour
operators. Appointments were either with tour operators who currently sell Arizona or with
those who were interested to meet with AOT to discuss working more closely with them in
the future and developing new product and itineraries.

UK based operators met with included the following. Detailed follow up was also

cgnducted:
on Voyage Audley Travel
Frontier America Travelbound

Vacations to America Abercrombie & Kent

If Only Purely America
Travelpack Dnata
Voyage Prive Wexas

Major Travel
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Kuoni Fam Trip

From December 4" — 7t" 2019, Hills Balfour facilitated a trade FAM trip for six front line Kuoni sales staff to experience Arizona
firsthand and meet with regional partners. The following partners were included in this FAM trip:

Buck Wild Hummer Tours

e Discover Flagstaff

 Sedona Chamber of Commerce
* Experience Scottsdale

* Visit Phoenix

All agents provided positive feedback on their experiences and in the survey feedback commented that they will feel more
comfortable selling Arizona to their clients in the future.




UNITE

The 19th Annual Unite USA event took place on Tuesday 10th March 2020. The event provided exhibitors with an opportunity to have
informal, pre-booked, one-to-one meetings. Objectives for Hills Balfour included building on Arizona’s increased profile within the UK market,

growing existing or new product, promote areas of single state itinerary ideas, discuss joint promotion opportunities and educate the trade on
the increase in flight frequency from the UK.

Results:
- Distributed travel guides, maps and USBs to participants
- Met with 17 key tour operators and carried out follow up:

Virgin Holidays Vacations to America

Major Travel Travelpack

Travel Counsellors American Sky

Carrier Travel Wexas

Your Golf Travel Funway

Premier Holidays Steppes Travel

STA Travel Flight Centre

Frontier America Travelopia (Hayes & Jarvis)

Scott Dunn A I 0
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Online Training Programme

In 2020, Hills Balfour coordinated the design and launch of the Arizona Office of Tourism Online Training Programme, Arizona from
A-Z. The highly visual, bespoke programme was designed to highlight AOT’s key features and lesser known regions of the state.
The programme also features partners including Mesa City, Tucson, Flagstaff and Dos Cabezas Winery. Hills Balfour ran a launch
incentive to the trade to boost registrations and completions with prizes including £100 Love2Shop vouchers and chocolate
bundles. Over the campaign period there were 53 programme completions from frontline sales staff. Following the success of the

phase one incentive, Hills Balfour is running phase two, giving trade the chance to win bottles of wine from Dos Cabezas winery.
This activity is due to end on August 31° 2020.

ARIZONA

Learn about some of our partners in the
videos below...
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Hello from the Arizona Office of Tourism

Trade Newsletter

From April 2020, Hills Balfour has drafted and distributed trade
newsletters. These newsletters have featured different themes,
mentioned below, and are distributed to a database of 28,000

trade agents:

ARIZONA

* Dark Sky
* UNESCO sites
* Adventure

Getting Involved

* Culinary

ARIZONA f ¥ ©
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Sedona

Webinar Series

In response to the Coronavirus crisis, Hills Balfour has capitalised on the time gained
for furloughed sales staff, who are able to upskill and train from home. As such, Hills
Balfour is delivering a series of webinars to the UK trade offering, first, a general
overview of the destination followed by a deeper dive into various topics. Series
attendance is incentivised with prizes but webinars are also recorded and hosted on
YouTube so agents unable to listen live can benefit from the material. Hills Balfour is

ARIZONA

creating a pool of engaged agents who have actively signed up for the Arizona Northern Arizona Canyons

OAK CREEK CANYON WALNUT CANYON GRAND CANYON ANTELOPE CANYON

webinars via Google Forms, a GDPR compliant function. Themes include:

* Qverview of the destination
* Adventure

* Roadtrips
* Dark Skies
* Culinary




SUMMARY OF KPIs

Jul-19] Aug-19| Sep-19| Oct-19] Nov-19| Dec-19| Jan-20[ Feb-20| Mar-20] Apr-20 May-20[ Jun-20 YTD
Sales Calls 5 6 6 5 5 5 5 5 5 7 10 7 71
Training Seminars 1 1 1 0 1 0 0 0 0 0 2 0 6
Total # of people present at training
seminars / OTP completes 40 25 80 0 15 0 0 0 0 0 45 49 254
Tradeshow Appointments 0 0 11 0 0 0 0 0 12 0 0 0 23
FAMs 0 0 0 0 0 1 0 0 0 0 0 0 1
# of FAM attendees 0 0 0 0 0 6 0 0 0 0 0 0 6
Total Reach 46 32 98 5 21 12 5 5 17 7 57 56 361

Based on a KPI scorecard target of 332
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Public Relations - Overview

Total number of media hosted: 4
*A group press trip was planned to take place but postponed due to Covid-19
and a further three journalists were in the pipeline to visit individually

Total coverage AVE: $665,393

Total circulation: 458,955,736

Total number of pieces: 112
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USA SPECIAL

The 50 best holidays in America
r 2020

Jonathan Thompson picks this year’ top US adventures, including road
trips, budget escapes and foodie destinations

Coverage Highlights

The Telegraph
Why Arizona is the ultimate destination for the
ultra-fit and ultra-rich

This under the radar location is home to a flurry of professional athletes, world class
facilities and equally highbrow coaches

By Eilidh Hargreaves

2 March 20.

«11:40am L\\ * Premium -‘Il;["?"cAVEL

# . Travel . Destinations - North America - United States - Las Vegas - Articles

On the trail of Easy Rider: is this
America's most rewarding road trip?

(o) (W)

ARTICLES  EVENTSSTRAINING INTERVIEWS  REVIEWS  PARTNERUPDATES MAGAZINES AWARDS

‘Along the Loop
Road, I felt the N
pure joy of biking” - . .
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Arizona training programme
debuts

by Jessica Pook

The Arizona Office of Tourism
(AOT) has created 'Arizona from A
to Z', a new e-learning platform
designed to increase product
knowledge and inspire exciting
Arizona itineraries.
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Coverage Highlights

10 INCREDIBLE DESERT HIDEAWAYS THAT MELT INTO THE LANDSCAPE

Words by CONTRIBUTOR : JOANNA REEVES +

Tm INSPIRATION  DESTINATIONS  PLACESTOSTAY  STYLECULTURE  FOOD&DRINK  MORE

Five Essential Foodie Stops In
And Near Mesa, Arizona

WSPIRATION
Sarah Turner Con
Travel

Schnepf Farms is properly organic. Not just the produce in the U-
The best spots around the world where you can now indulge in al fre  pick garden, but the way it has evolved over the generations. Starting
suno 2005200 SUNDAY MIRROR B8 dining in the 1960s, this farm has evolved into a myriad of different things, a

BY 103 JuL 2020 |

showecase for old farm equipment and fairground rides.
For fine dining with a view, these are the unbeatable destinations in which to indulge

ve in an amazing world, fil
wild animals. Move th

Feast your way through Arizona, US
Arizona's capital, Phoenix, boasts a de

alfresco dining and drinking scene fea
tried-and-true local favourites to authe
international fare. Perched 1,800 feet i
Deserts and desserts,
sand and sarnies, try a
taste of this sensational
southwestem state ..

the sweeping vistas of Phoenix's Mout
Preserve below, Different Poln

v entices guests i wih s tranquil
pertect for a glass of bubbly whilst soa

hmngihmldlﬁw*ymnhﬂw
e the warm winter sun, or head to the

oo reiae o ety o
trendy Skydeck in the heart of mictow:
Phoenix for poolside yoga followed by

cocktails. Alternatively,after iking on
breaktaking trails around Scottsdale, t
can refuel on tacos, tequila and burritc
at Diego Pops, a popular laid-back Me
festaurant famous for its Sonoran Hot

€Yo

11y @ foodlieouror Aizon

and Snow Cone Mergarita which can t
sipped on the airy patio. On the other
the city,located next to Scottsdale's

Camelback Mountain, the intimate col

at LON's offers inspired Arizonian cuisine,

' X P hearty burgers ot [ / / 5 o | P
‘ \ 5 - = "“:"Eﬁ'ﬁ"‘;c: 3 < g - 2 < handcrafted cocktails and an outdoor crackling
e = e 1 { T : 3 £ fireplace in the evenings.
3. ANTELOPE CANYON, ARIZONA 17. GRAND CAN\?’;:':"‘":",“.QM ot
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Press Trip Overview guardian
Individual visits: Breathe

e Eilidh Hargreaves - Ultratravel and make time for yourself

Lauren Jarvis - The Independent Online, Selling Travel, Breathe
INDEPENDENT

o
e Matthew Collins - The Guardian
® Chris Coplans - The Daily Telegraph

Trips postponed due to Covid-19: '3""5 s°°"’s"
® John Greene - Irish Independent
Laura Jackson - LoveEXPLORING.com

o
e Heather Lowrie - Scottish Sun
® Group press trip with four journalists expected

The Telegraph

Utarave
Che Telegraph

ARIZONA

OFFICE OF TOURISM




— o0
<Omr

-

alla

Yamv
aPr

T O >
> Om
Or I

T

Press Trip Highlight

Eilidh Hargreaves, luxury commissioning editor at The Daily Telegraph
and Ultratravel

The focus of Eilidh’s story was on discovering why Arizona is becoming
the ultimate destination for the ultra rich and ultra fit. Her itinerary
included a stay at Sanctuary on Camelback Mountain, spa experiences,
hiking, an interview looking at Olympic athlete training and participation
in El Tour de Tucson.

Eilidh’s feature ran in Ultratravel online in March 2020.
Total AVE: $82,771

Total monthly unique users: 5,900,000

The ’E'clcgr.]ph News Politics Sport Business Money Opinion Tech Life Style Travel Cufture

Luxury welness

vy f o=

Fashlon~ Beauty~ Luxury~ Stella interiors

Why Arizona is the ultimate destination for
the ultra-fit and ultra-rich

This under-the-radar location is home to a flurry of professional athletes, world class
facilities and equally highbrow coaches

By Kilidh Hargresves

M

Arizona is famous for its old country western vibe, sierra filtered hue and the gigantic,
pronged cacti standing guard absolutely everywhere. It is known for incredible

Mexican food {don’t insult the locals by enguiring about “Tex Mex' - Arizonians like
the real, authentic deal) and, more recently the state has become a popular destination
for spiritual retreats - Oprah Winfrey and Gayle King check in to the ultra luxurious
Miraval resort in Tucson together annually, which offers ‘transformarional
experiences’,

It is not, however, widely known as a top sporting destination, despite abviously
suitable geography, which ranges from mountains to boiling hot stretches of desert
The city of Boulder, Colorado, which itself sits at altitude a litde north-cast of Arizona,
has been regarded as a fitness centre for decades, withi a bounty of triathletes, cyclists
and runners taking up residence.

Q

My Feed




International Media
Marketplace 2020

Hills Balfour represented the Arizona Office of Tourism at TravMedia’s annual
International Media Marketplace event hosted in central London on 9th and 10th
March 2020.

The team met with 27 journalists and five influencers across the two days with
highlights including Matthew Hampton, freelance writer for The Daily Telegraph; Lisa
Minot, travel editor of The Sun; lanthe Butt, freelancer for Conde Nast Traveller and
independent.co.uk; Katie McGonagle, features and supplements editor for Travel
Weekly and Carly Honeyfield, editor of Bella, to name just a few.

Hills Balfour provided a detailed report to AOT following the event and will continue
conversations with the journalists to invite on future press trips and secure Arizona
coverage.




Covid-19 Activity and Recovery

When the Coronavirus pandemic hit, Hills Balfour was in regular contact with AOT to make them aware of changes to the UK Foreign &
Commonwealth Office travel advice and how travel was being impacted, especially in relation to the U.S.A. An in-depth 90-day recovery
plan was created by Hills Balfour advising what PR and trade activity should take place to ensure Arizona remains front of mind for
media and trade, with a separate AOT recovery plan also created at a later date which looked towards the new fiscal year and what
activity should take place and when.

During lockdown, Hills Balfour has focussed attention on bespoke pitches to top tier media which highlight the key attractions in the
state, the benefits of road trip travel through Arizona avoiding the crowds and the joy of getting back to nature - all of which have been
key themes for UK media.

A total of 56 pieces of coverage have been secured during lockdown (March-June 2020) with an AVE of $205,432.

An AOT Media Mission had been planned to take place in late-April 2020, visiting Glasgow, Manchester and London, but was postponed
due to lockdown. Accommodation had been booked, venues were on hold and media had been invited to attend the various events
which included a wellness themed media event at the luxurious Shangri-La at The Shard. The UK team will pick this up and rearrange for
later in the year.
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