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China Market Profile

This summary provides the most up-to-date data available on China as it relates to their people and economy,
travel related motivations and planning behavior and Chinese visitor profile specific to Arizona.

GENERAL COUNTRY PROFILE

POPULATION: | GROSS DOMESTIC PRODUCT (GDP):
1.39 billion N¥ $25.3 trillion (6.9% annual growth rate)
INFLATION RATE: FPURTS:
0 .
o §2.5 trillion
EXCHANGE RATES (RMB PER USD):
176 UNEMPLOYMENT RATE:
3.9%

Source:
The World Factbook, reporting 2017/2018 estimates,
July 2020 population estimate
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Source: Brand USA, reporting 2019 intercontinental
o% More than 1 traveler data; U.S. Dept. of Commerce - NTTO, reporting
ore than 1 year 2017-19 aggregate data



CHINESE VISITATION TO ARIZONA

@ Visitation Volume to Arizona Visitor Characteristics
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Q Port of Entry @ Main Purpose of Trip
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Source:

Tourism Economics, reporting 2013-2019 data

VisaVUE Travel, reporting 2019 data

U.S. Dept. of Commerce - NTTO, reporting 2017-19 aggreqgate data

Compiled by the Arizona Office of Tourism Research Division
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