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Presenter
Presentation Notes
Good morning, everyone. Thank you for joining us on a deep dive into AOT’s data for the Phoenix & Central Region. This webinar will cover regional data from our 2018 economic impact report as well as your region’s visitor profile. 

If you have questions during the webinar, please type them into the chat function and we will be happy to address them at the end of the presentation. We also welcome hearing your feedback as you are the folks on the ground seeing the day to day impacts and changes in visitation.
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Presenter
Presentation Notes
Happy to say our research team is growing. On today’s webinar you’ll hear from our Director of Research, Colleen Floyd and our Marketing & Research Manager, Lena Allen. And my name is Kari Roberg; I’m the Senior Research Manager at AOT.  

All three of us are always available for questions, so please feel free to reach out.


mailto:cfloyd@tourism.az.gov
mailto:kroberg@tourism.az.gov
mailto:kroberg@tourism.az.gov

Agenda

» Statewide Overview

*» Economic Impact of Tourism
*» Year-To-Date Indicators

» Average Domestic Spending

* Regional International Visa Card
Spending Profile

» Regional Visitor Profile

Presentation slides available at:
http://tourism.az.gov/regional-profiles/



Presenter
Presentation Notes
Today we’ll start with a very brief review of our statewide numbers.  Then we will dive into the economic impact of tourism on your region, year-to-date indicators, spending data, and regional profiles.   

This data is intended to EMPOWER you with the ability to make strong, research-driven arguments and decisions. 

These slides and our talking points will be posted on tourism.az.gov later in the week so don’t feel like you have to write down every detail.  


http://tourism.az.gov/regional-profiles/
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Presentation Notes
We recently redesigned our industry site, tourism.az.gov. To find these slides, visit our regional profiles page and you’ll find a tile for each region of the state. Hover your mouse over the tile you’d like and it will flip to show all the research we have available for the region. 

Don’t hesitate to reach out if you have any questions on where to find something or what is available on the site. 


https://tourism.az.gov/regional-profiles/

Primary Research Partners

Lengwoods

INTERNATIONAL

Visitor profile
Domestic travel only

Continuous nationally
representative online survey

Delivered annually
Regional visitor volume
Visitor origins

Visitor demographics
Activities participated
Average per party spending

State and regional level

I DeanRunyan

Economic impact of travel
Econometric model
Domestic and international
spending

Delivered annually

Jobs, earnings, taxes
generated

Spending by accommodation
type

Spending by commodity
purchased

Regional, county, and
legislative district-level data

& TOURISM

- e

Visitor volumes
estimated via an
econometric model

International
visitation (delivered
annually)

Domestic visitation
(delivered quarterly)

Multiple data points
to estimate state
visitor volume

State level only

2 ECONOMICS

AN OXFORD ECONOMICS COMPANY

VISA

VisaVue® Travel
Visa® card spending
data

International travel
only

Delivered quarterly
and annually

Spending by country,
market segment,
market category

Seasonal spending

State and regional
level

ARIZONA

OFFIC F TOURISM



Presenter
Presentation Notes
Most of this presentation focuses on data provided by Longwoods International, Dean Runyan Associates, Tourism Economics and VisaVue Travel.

Longwoods gives us the regional data on “who came here” and Dean Runyan Associates gives us “how much did they spend”. Tourism Economics gives us international and domestic visitation volume estimates on the state level. And VisaVue provides insight into international Visa spending. 

We do want to emphasize that most of these data are ESTIMATES. It’s difficult to come by exact visitor counts and behavior details.
 
We also rely on Northern Arizona University to collect indicator data on parks visitation, gross sales, and airport deplanement data. 



Economic Impact of Travel 2018

Phoenix & Central Region
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With that, let’s start with the impact of travel in the Phoenix & Central Region. As a reminder, the Phoenix & Central Region includes Maricopa and Pinal Counties. 



Visitor Spending & Economic Impact

http:/ /tourism.az.gov/economic-impact/

Economic Impact

Arizona’s warm weather and magnificent natural beauty made tourism the
number one export industry in Arizona in 2018. 455 miillion people visited
Arizona in 2018 who collectively spent 524 4 billion in the state. The money

Overnight Visitation

45.5 million

Total Overnight Visitation, 2018

spent by visitors supports jobs and generates tax revenue. The $3.63 billion Taxes
in 2018 tax revenue equals an annual tax savings of $1,360 for every Arizona

household and supported 192,300 industry jobs.

$3.63 billion

Total Tax Revenue. 2018

Arizona Travel Impacts 2000-2018

Visitor Spending

$24.4 billion

Direct Travel Spending, 2018

Jobs

192 thousand

Total Generated Employment. 2018

Arizona Office of Tourism commissions an annual study to examine the economic impact of the
travel industry in the state and presents the updated data at the annual Governor's Conference
on Tourism. The following reports detail the impact of the travel industry to the state and each
of its five regions and fifteen counties. The second report presents the same information by

legislative district.

Arizona Travel Impacts 2000-2018

Arizona Travel Impacts by Legislative District 2000-2018
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Presentation Notes
The Arizona Travel Impacts report provides quite a bit of analysis on the impact of tourism for Arizona and each region and county of the state. You can find the Arizona Travel Impacts report on the Economic Impact page of tourism.az.gov. 

Also available on this page is Arizona Travel Impacts by Legislative District, which is useful when talking with your legislators.

Farther down the page, you will find a link to an online data dashboard. This tool allows you to download graphs or data in Excel. The data is also available as mobile app, and the links to download it from the Apple Store or Google Play are at the very bottom of the page.


http://tourism.az.gov/economic-impact/

2018 Arizona Tourism
Industry Performance

45.5 million

Overnight Visitors
Up 3.5% YOY

Source: Dean Runyan Associates, Tourism Economics

by

$24.4 billion

Direct Spending
Up 7.8% YOY
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Presentation Notes
In 2018, Arizona welcomed 45.5 million visitors to the state.  This included 39.6 million domestic visitors and 5.9 million international visitors. Those 45.5 million visitors spent an estimated $24.4 billion in the state.

 




2018 Phoenix & Central Region
Tourism Industry Performance

23.2 million $16.07 billion
Domestic Overnight Direct Travel Spending
Visitors

Source: Dean Runyan Associates, Longwoods International QAR IZO NA
2]
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The Phoenix & Central Region welcomed 23.2 million domestic overnight visitors in 2018.  Those combined with international visitors spent $16.07 billion in direct travel spending. 



Regional Impacts, 2018

Phoenix & Central Region
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Presentation Notes
That $16 billion in direct travel spending in the Phoenix & Central Region led to $1.4 billion in state and local tax revenues, supported over 114 thousand jobs, and those jobs earned over $5 billion.

All of these are increases over 2017. State and local tax revenue grew over 15%.   



County Impacts, 2018

Phoenix & Central Region

Direct Travel State and Local Tax Revenue per

Spending Earnings Taxes Household
($million) Jobs ($millions) ($millions)

Maricopa $15,316 107,660 $4,961 $1,375.3 $850
YOY % change 9.2% 3.7% 7.0% 15.6%

Pinal $752 0,710 $187 $62.5 $420
YOY % change 8.7% -1.5% 3.5% 7.9%

Source: Dean Runyan Associates A
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Breaking those impacts down by county: 

In Maricopa County, direct travel spending was up 9%, job earnings up 7% and state and local tax revenue up 15.6%. 

In Pinal County jobs were down slightly, but direct travel spending was up 8.7%, job earnings up 3.5% and state and local tax revenue up 7.9%.  

Visitors to the Phoenix & Central Region relieve a substantial tax burden for residents. In Maricopa County for example, visitors contributed $850 in tax revenue per household. So that’s $850 that Maricopa residents did not have to pay in taxes for potentially the same level of government services.



Regional Direct Travel Spending
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Presentation Notes
Here we have a graph detailing historical direct spending going back to 2000. Direct spending in billions is represented by the red bars, and the year over year percent change is represented by the blue line. Any blue point above the 0% on the right indicates spending growth that year. 

Through the years, the region has had its peaks and valleys, particularly during the recession in 2009. The region recovered by 2011 and has been seeing growth ever since. 



Spending by Commodity Purchased

Phoenix & Central Region
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When we look at what visitors are spending their money on and how that is changing from year to year, spending in all of the categories has increased over 2017. Food service is the highest spending category in the region, followed by accommodations. 
   



Spending by Commodity Purchased
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Breaking that spending down by county, in Maricopa County, Food Service is the number one commodity accounting for a quarter of visitor spending. Spending was up in all categories in Maricopa County in 2018. 


Spending by Commodity Purchased
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In Pinal County, food service again is the number one commodity and makes up an even larger percentage of spending at 37% of visitor spending in the county. Spending was up in all categories in Pinal County as well. 


Spending by Type of Accommodation

Phoenix & Central Region

Pinal County

Campground Hotel, Motel,
Vacation Home Campground 8% STVR*

3% o, |/ 2% 90/0
‘ Vacation
Home
15%
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Private Home
Day Travel 46%
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We always think it’s helpful to take a deeper look at spending by types of accommodations used. In Maricopa County, the graph on the left, we can see in the dark blue that those staying in a hotel, motel or short term vacation rental account for the largest spending in the county, at nearly 60% of spending. Private home stays (in green) account for one quarter of spending and day travel (in light blue) is 13% of spending. 

In Pinal County, the graph on the right, Private Home stays account for nearly half of spending, and that is followed by spending from Day Travelers and Vacation Home stays. Spending is nearly even from those that are camping and those staying in a hotel, motel or short term vacation rental. 



 


2019 Tourism Indicators To-Date

Phoenix & Central Region
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In this section we’ll take a look at year-to-date tourism indicators for 2019. 


Data &
Trends

Arizona
Tourism
Indicators

2019

Tourism Indicators

http:/ /tourism.az.gov/data-trends/

Estimated Tourism Taxes Airport Passenger Traffic

® 69% @ 63% @®A5% ® 3.4%

Year to Date Year to Date

Mational Parks Visitation Lodging — ADR

® -78% ® -05% ® 23% ® 2.5%

June Year to Date Year to Date

State Park Visitation

® 123% ® 0.6%

June Year to Date

Lodging — RevPAR

®47% ® 4.4%

Year to Date
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These tourism indicators are tracked monthly on the Data and Trends page of the Research section of our website. 



http://tourism.az.gov/economic-impact/

State Park Visitation

Phoenix & Central Region
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Presenter
Presentation Notes
Here we’re looking at State Park visitation in the Phoenix & Central Region from January-August of 2019 in red and 2018 in blue to compare year-over-year. We also have 2015 in green to see how things have changed in five years. 

That huge spike you’re seeing for March 2019 makes me so happy –  it’s due to a spectacular wildflower season, which drew an especially high number of visitors to Picacho Peak State Park. Lost Dutchman SP also had a large increase in visitors in March. 

Overall, from January – August visitation at the region’s state parks is up 19% this year compared to last. Compared to five years ago visitation has increased 24%. 
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Looking at national park visitation, Casa Grande National Monument represents national parks for the Phoenix & Central Region. We had the government shutdown in January which either closed parks or presented challenges in counting visitors. And beginning in March of this year, Casa Grande stopped charging an admission fee. We see that reflected in visitation, as visitation has been up from March-August this year.   

Overall from January through August visitation for Casa Grande National Monument is down, but if we remove January it’s actually up 13%. Compared to five years ago, let’s again just look at February to August - visitation is up 3%. 
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Looking at airport passenger volume for the region, Phoenix Sky Harbor International Airport and Phoenix-Mesa Gateway Airport both reported the highest monthly passenger activity recorded in the history of each airport in March 2019. 

From January – August 2019, airport passenger volume has increased 3% compared to 2018 and it’s up 5% compared to five years ago. 



Lodging Indicators

Maricopa County
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Let’s take a look at lodging data by county. Due to our sharing agreement on lodging data we can’t look at exact numbers, but we can share the trend lines. 

In Maricopa County, 2019 is on a very similar path as 2018. Occupancy and ADR have been up from January through September, which has resulted in RevPAR being up 4.7%. 


Lodging Indicators

Pinal County
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In Pinal County, occupancy was down from January to September, but ADR was up, which lead to revenue per available room being up 2.6%. 


Gross Sales

https://nau.edu/economic-policy-institute/data/

Monthly gross sales data A

Monthly Gross Sales data is produced by the Arizona Department of
Revenue; Hospitality-related sales in four categories are provided
below: Hotel/Motel, Restaurant/Bar, Amusement and Retail. These
sales are reported for the State overall and by County.

Arizona Counties-Gross Sales by Sector 2019 vs 2018
Arizona Gross Sales: 2006-2018

Apache County: 2008-2018
Cochise County: 2006-2018
Coconino County: 2006-2018
Gila County: 2006-2018
Graham County: 2006-2018
Greenlee County: 2006-2018
La Paz County: 2006-2018
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The gross sales data we have is on the state level, but Northern Arizona University keeps track of gross sales by county in four sectors: lodging, restaurant/bar, retail and amusement. If you’re interested you can peruse that data at the following link.



https://nau.edu/economic-policy-institute/data/

Additional Data Sources

o Arizona State Parks — visitor
studies by park

o Audubon Arizona — The Economic
Impact of Arizona’s Rivers, Lakes
and Streams

o National Park Service - Economic
Contributions of National Park
Visitor Spending
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And we wanted to share a few other great sources of data. 

Arizona State Parks conducts visitor studies at all of their parks and has valuable data. We’re happy to put you in touch with someone at State Parks if you’re interested in learning more about their research. 

Audubon Arizona recently conducted a fantastic study of the economic impact of Arizona’s waterways. They have reports for each county of the state. When you receive these slides you’ll be able to click on the hyperlinks to see their data.

The National Park Service provides data on the economic contributions of visitor spending to each park and gateway communities. NPS reports data on spending, as well as employment and earnings figures.

And with that, I’ll pass it along to Colleen to share international visitation information.  


https://www.audubon.org/economic-impact-arizonas-rivers-lakes-and-streams
https://www.nps.gov/subjects/socialscience/vse.htm

International Visitation
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Hi everyone! I’m going to talk a little bit about our international visitors


Visitation to Arizona
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Our final 2018 estimates came in right after GCOT, and happily that bumped up our numbers a little bit. We saw good increases from out two biggest markets, Canada and Mexico.


Visitation to Arizona Trend

(o)
o

160

140

120

e Switzerland

n
.45 100 South Korea
i Australia
FC% 80 e Japan
g e=sChina
o o
S France
=

emm(Jnited Kingdom
40 e=s(yermany

20

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

Source: Tourism Economics A I ONA
E



Presenter
Presentation Notes
Our original estimate for China saw a small drop, but that has been revised. Tourism Economics estimates that about 82 thousand visitors came from China, which is just slightly up from 2017. We also saw increases from our top overseas markets in Europe.

Since these estimates are made at the state level, we also buy credit card spending data from Visa to get an idea of visitor numbers and spending at the regional level. 


Visa Card Spending Volume
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The majority of international spending activity in the Phoenix and Central region comes from Canada. In annual data, VisaVue strips out cards that have been in the market for more than 30 days, so this does not include winter visitors that stay longer than a month. 


Where do visitors spend the most?

CANADA
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Source: VisaVue Travel, 2018 ARIZO NA
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And the vast majority of Canadian spending in Arizona is concentrated in the Phoenix and Central region. 


Where do visitors spend the most?
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Chinese spending, on the other hand, is more spread out across the state with large percentages in the Northern and Southern regions. Since annual data doesn’t include longer stays, this data probably won’t include Chinese student spending, which, based on other data sources we have, is probably significant.


01

Seasonal Spending

Q2 Q3
m CANADA MEXICO CHINA = UNITED KINGDOM

Source: Sales and Cash Withdrawals, VisaVue Travel, 2018

Q4
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Quarterly data, on the other hand, may have some of those longer stays if the stay crosses quarters. Here we see that Q1 is high season for Canadian visits to the Phoenix and Central region. When I looked into how they spend differently during those seasons, lodging costs make up a slightly larger share of wallet in Q2 and Q3 while spending in grocery stores, again, as a share of their wallet, goes down as well.

Spending by Mexican visitors to the Phoenix and Central region peaks in Q4, but not to the extent that it does in Southern Arizona, so their may some room to promote holiday shopping and travel to bring them up farther north.
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Canadians, no surprise, are much more likely to spend money on lodging. This year-end data has removed any cards that were in the market for more than 30 days, so the longer-staying snowbirds are not included here.
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Visa spending from Mexico continues to be heavily concentrated in retail and grocery stores, and the Visa data mirrors what we are hearing from our in-person interviews as part of our current Mexico visitor study. There are a lot of people coming multiple times per week to grocery shop, fill up on gas, and buy clothes. Lots of family visits.
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Chinese visitors in general are big retail spenders right now. For a lot of our mature visitor markets like the UK, lodging tends to be their biggest expense, but Chinese visitors have a lot of retail spending. 
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The UK, on the other hand, spends a much larger share of their trip spending on lodging, but they’re shopping a lot too. I did think it was interesting that Health Services popped up in the top market segments, but it was about this high in 2017 as well.


Overseas Visitation — AZ Destinations
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Presenter
Presentation Notes
As a general rule, if someone is visiting Arizona from overseas, they are coming to the Northern region. 


2019 International Visitor
Trends
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Presenter
Presentation Notes
Canadian travel decrease coincides with the lower value of the Canadian dollar.


International Visa Card Spending
Phoenix & Central Region

Q1 2019 (January-March)

CANADA -10%
CHINA  -16%

MEXICO -3%

UNITED KINGDOM 8%

JAPAN -10%
AUSTRALIA -1%
GERMANY -6%

FRANCE -8%

Source: VisaVue

Q2 2019 (April-dJune)

CANADA -8%
MEXICO 26%
CHINA -2%
UNITED KINGDOM -8%
GERMANY 22%
JAPAN 18%
AUSTRALIA -6%

FRANCE 5%
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Presenter
Presentation Notes
And since the Canadian dollar is down, we see matching decreases in Canadian spending.

UK is a mixed bag. Arrivals to the US are up year to date, but at the state level we are seeing spending decreases in Q2 and Q3.


Domestic Overnight
Visitor Expenditures 2018

Phoenix & Central Region
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Presenter
Presentation Notes
Good morning everyone! Next we will be looking at domestic overnight visitor expenditures. This information comes from Longwoods International. 


Average Per-Person Expenditures on
Domestic Overnight Trips

Average Per Person $206
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Presenter
Presentation Notes
Up first, we have an average per person expenditure of $206 for the Phoenix & Central Region, with a majority of that going towards lodging.


Average Per-Party Expenditures on
Domestic Overnight Trips

Average Per Party $535
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Presenter
Presentation Notes
As for the average per party, the average rises to $535. The breakdown for types of spending stays the same with lodging taking up the majority. 


Domestic Overnight
Visitor Profile 2018

Phoenix & Central Region
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Presenter
Presentation Notes
Now in our last section of the webinar, we will be going over the visitor profile. The profile is for domestic travelers that stayed at least one night on his or her trip to the Phoenix & Central Region. This profile comes from survey data provided by Longwoods International. 


2018 Regional Domestic Visitor Profile

Phoenix & Central Region

Business = Leisure AZ Residents = Non-Residents

Source: Longwoods International ARIZO NA
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Presenter
Presentation Notes
Leisure travel is usually high through the state and this stays true for the Phoenix & Central Region with 83% of visitors coming for leisure and 17% for business. 

76% of visitors are from out-of-state while 24% are Arizona residents. 


State Origin of Overnight Trips

Phoenix & Central Region

Arizona [
California [

Texas [

Mlinois =
Colorado |

Nevada |

0% 5% 10% 15% 20% 25%

Source: Longwoods International


Presenter
Presentation Notes
After Arizona, most visitors originate from California, Texas, Illinois, Colorado, and Nevada respectively. 


DMA Origin of Overnight Trip

Phoenix & Central Region
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Presenter
Presentation Notes
Diving in a little deeper – DMA, or the Designated Market Area, are geographical areas within the US that are outlined by Nielsen. However, please note that a majority of the state is contained within the Phoenix DMA. That is all of the counties excluding Apache, Pima, Santa Cruz, Cochise, and Yuma. 

So it is not surprising to see that the Phoenix DMA is the top origin of market for the Phoenix & Central Region. After Phoenix, we have Los Angeles, Tucson, and Chicago. 


MSA Origin of Overnight Trip

Phoenix & Central Region
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Presenter
Presentation Notes
Similar to DMA, the Metropolitan Statistical Area, or MSA, is another of geographically defining areas. It is created by the US Office of Management and Budget. MSA does get a little more granular than DMA for Arizona. 

Here we see a slight drop in the Phoenix DMA and a shift in the order of some of the top markets. 


Satisfaction with Trip - % Very Satisfied

Phoenix & Central Region
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Presenter
Presentation Notes
A majority of visitors have a good trip experience while in the Phoenix & Central Region. 71% of respondents were very satisfied with their overall trip experience.  65% we very satisfied with the quality of food. And 63% were very satisfied with the quality of accommodations. 


Past Visitation

Phoenix & Central Region

Have you ever visited the Phoenix
& Central Region before?

76%

Yes = No

Source: Longwoods International
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Have you visited the Phoenix & Central
Region in the past 12 months?

55%

Yes = No



Presenter
Presentation Notes
There is a number of repeat visitors to the Phoenix and Central Region. 76% of visitors have previously been to the region and 55% had visited within the 12 months. 


Length of Trip Planning

Phoenix & Central Region

35%
30%
25%
20%
15%
10%

5%

0% ]
Did not plan 1 month or less 2 months 3-5 months 6-12 month More than 1 year
anything in in advance

advance

Source: Longwoods International A ! o A

e —— OFFIC OF TOURISM



Presenter
Presentation Notes
A majority of trip planning is done within 1 month or less for the Phoenix and Central Region. 


Trip Planning Information Sources

Phoenix & Central Region

Airline/ commercial carrier

Hotel or resort

Online travel agencies

Advice from relatives or friends
Travel company websites
Social media

Destination websites
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Travel agent/ company

Lodging sharing websites
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Presenter
Presentation Notes
When it comes to gathering information, the most popular sources are airlines, hotels, and online travel agencies. 


Method of Booking

Phoenix & Central Region

Airline /commercial carrier
Hotel or resort

Online travel agencies
Travel company websites
Travel agent/company
Auto club/ AAA

Lodging sharing websites
1-800/ 1-888 number
Destination websites

Visitors' bureau/government tourism office
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Presenter
Presentation Notes
Likewise, when booking the top three methods stay the same with airlines, hotels, and online travel agencies. 


Number of Nights Spent in Each Region

Phoenix & Central
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Presenter
Presentation Notes
The overnight average for the Phoenix & Central Region is 3.7 nights. This is the largest average in the state. 


Size of Travel Party

Phoenix & Central Region

Average
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Presenter
Presentation Notes
As for the average party size, the Phoenix & Central Region has an average of 2.6.


Transportation — Private Vehicles

Phoenix & Central Region

Own car/truck
Rental car
Camper/ RV
Motorcycle

Bicycle
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Presenter
Presentation Notes
While here, 56% utilize his or her own car and 33% rent a car. 


Transportation — Commercial Vehicles
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Presenter
Presentation Notes
As for commercial vehicles, 38% used a plane, 15% used an online taxi service and 4% used a taxi cab. 


Accommodation

Phoenix & Central Region

Home of friends or relatives

Resort
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Motel

Other

Rented home/condo/apartment
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Boat/ cruise ship
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Presenter
Presentation Notes
The top four accommodation types are the homes of friends or relatives, resorts, motels, and hotels. 


Activities and Experiences

Phoenix & Central Region

Shopping

Swimming

Bar /nightclub
Fine/upscale dining
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Hiking/ backpacking
Museum
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Art gallery
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Presenter
Presentation Notes
While here, 36% participated in shopping, 16% went swimming and also 16% went to a bar or nightclub. 


Activities of Special Interest

Phoenix & Central Region

Historic places

Cultural activities/attractions
Exceptional culinary experiences
Brewery tours/beer tasting
Winery tours /wine tasting
Eco-tourism

Wedding

Medical tourism

Film tourism

Religious tourism
Agritourism
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Presenter
Presentation Notes
The top three activities of interest for visitors to the Phoenix & Central Region are visiting historic places, cultural activities, and culinary experiences. 


Age

Phoenix & Central Region

18-24

25-34

35-44
Average:

45-54 Phoenix & Central- 48.5 years
Arizona- 46.2 years

55-64

65+
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Presenter
Presentation Notes
Finishing off the profile, we will look into demographics. Please note that these demographics are for overnight domestic visitors to the region. 

For age, visitors to the Phoenix and Central Region had an average age of 48.5 years. 


Divorced /widowed /separated

Single /never married

Married /with partner

Source: Longwoods International

Marital Status

Phoenix & Central Region
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Presenter
Presentation Notes
Visitors to the Phoenix & Central Region tend to be married or with a partner. 


Household Size

Phoenix & Central Region
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2 members
3 members
4 members

5+ members
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Presenter
Presentation Notes
As for household size, 40% have 2 members and 25% have one member in their household. 


Household Income

Phoenix & Central Region

$150K +

$100-149.9K Average:
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Presenter
Presentation Notes
The average household income of visitors is just shy of $73,000. 


Children in Household

Phoenix & Central Region

No children under 18
Any child between 13-17

Any child between 6-12

Any child under 6
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Presenter
Presentation Notes
67% of respondents do not have children under the age of 18. 


Education

Phoenix & Central Region

Post-graduate

College graduate

Some college

High school or less

Other
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Presenter
Presentation Notes
Visitors to the Phoenix & Central Region tend to be more educated, with 62% having a college or post-graduate degree. 


Employment

Phoenix & Central Region

o mefehempioved _

0% 10% 20% 30% 40% 50%

» Phoenix & Central m Arizona

Source: Longwoods International

60%


Presenter
Presentation Notes
Lastly, 47% of visitors are employed full-time and 44% are currently not employed or are retired. 


Stay Connected

Presentation slides available at:
http:/ /tourism.az.gov/regional-profiles

Colleen Floyd Kari Roberg Lena Allen

Director of Research Senior Research Manager Marketing & Research Manager
cfloyd@tourism.az.gov kroberg@tourism.az.gov lallen@tourism.az.gov
602-364-3716 602-364-4158 602-364-3718

ARIZONA

OFFICE OF TOURISM



Presenter
Presentation Notes
And that concludes our Phoenix & Central Region Year-End Review. Thank you everyone for watching! 

As previously mentioned, these slides will be available at the link you see on your screen. 

All of our contact information is also listed, please do not hesitate to reach out to us with future questions. 

As for now, please use the chat function as we would love to hear any questions or insights you have at the moment. 

mailto:cfloyd@tourism.az.gov
mailto:kroberg@tourism.az.gov
mailto:kroberg@tourism.az.gov
http://tourism.az.gov/regional-profiles/
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