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Presentation Notes
Hello everyone, and welcome to AOT’s 2019 presentation of international travel data for the state of Arizona.


* Trends

e Overseas Visitor Profile
e Canadian Visitor Profile
e 2019 so far
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Presenter
Presentation Notes
Today we’ll cover historical visitation and spending trends, including the final estimates for 2018.

We’ll then look at the most updated visitor profile by country which includes a new survey of Canadian visitors.

We will wrap up with 2019 international indicators.


Source: Tourism Economics

International Trends
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Visitation Trend
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Presenter
Presentation Notes
Overall, we have seen broad visitation growth over the past decade. Every country has its ups and downs. Mexico and Canada will always set the tone. We had several years of declining visitation from Mexico, which has significant impacts on Arizona, so last year’s 5% increase was a very welcome sight. Canadian visitation also increased by about 50,000 visits in 2018. 


Visitation by Country (‘000)
] Er T T T T A A

Australla

Canada 609 579 650 704 728 850 896 928 879 924 975
China 18 18 21 25 31 37 52 64 77 81 82
France 108 103 97 110 107 106 113 112 101 103 109
Germany 142 123 117 120 120 120 128 134 128 130 134
India 23 21 21 20 21 23 25 27 29 29 32
Italy 32 30 26 29 26 27 29 25 24 25 28
Japan 56 44 41 45 47 49 52 55 63 69 71
Mexico 3,255 2,879 3,310 3,159 3,374 3,636 3,854 3,791 3,771 3,633 3,827
South Korea 50 43 42 40 44 53 54 61 64 70 67
Switzerland 31 30 36 39 37 34 37 37 36 33 34
United Kingdom 147 124 131 123 117 114 117 118 124 115 124

*Thousand visits

Source: Tourism Economics




Overseas Visitation
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Presenter
Presentation Notes
After a little bit of shaky-ness in 2016, France and Germany have grown in visitation two years in a row, and the UK bounced back from a drop in 2017.
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Presenter
Presentation Notes
Arizona ranks 6th as a destination for international visitors to the U.S. among states.
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Presenter
Presentation Notes
Tourism Economics estimates that international visitors spent $4.5 billion dollars in Arizona last year, which puts us in 9th place. 
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Presenter
Presentation Notes
As the global travel market has grown, so have the number of destinations that we are competing with. Despite that, Arizona’s US market share of international visitors has been fairly steady since the recession.


Visitation Growth 2013-2018
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Presenter
Presentation Notes
Out of the top 15 US state destinations, Arizona has grown international visitation 10% since 2013. In context, that’s faster growth than Nevada, Hawaii, and even Florida, but we haven’t quite kept pace with the growth experienced by California and Texas. 
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Presenter
Presentation Notes
Both Canada and Mexico each spent more than a billion dollars in Arizona in 2018. China was the top-spending overseas market with an estimated $244 million dollars, followed by the UK at $208 million.


Overseas Spending Trend
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Presenter
Presentation Notes
Total estimated spending by market has its ups and downs as well, but the most obvious thing that jumps out, again, is the growth from China in dark blue. They have a ways to go before their visitor numbers surpass the UK, Germany and France, but they are now the top overseas spender in Arizona. 
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Presenter
Presentation Notes
And here’s why. Chinese visitors, on average, spend nearly $3000 per trip. That’s roughly twice as much as any other overseas market.


Visitor Profile

FFFFFFFFFFFF


Presenter
Presentation Notes
Profile data doesn’t really change as drastically year to year as spending or visitation numbers. It doesn’t fluctuate with currency changes or economic conditions, so a lot of this is very similar to what you may have seen before. 


Data Sources

Overseas
Survey of International Air Travelers, NTTO

Canada
XBorder Canada
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Presenter
Presentation Notes
I’ll be talking about Canada separately from overseas markets, and the reason for that is that the data comes from different sources. They’re both surveys, but the Survey of International Air Travelers is conducted in airports with the intention of intercepting travelers just prior to their return flight. Xborder Canada is an online panel survey that looks back at travel that occurred that year or quarter.

The surveys have different sampling methods, they ask different questions, and in different ways which is why I’m separating them here.


Travel Paths
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Presenter
Presentation Notes
So we’ll start with overseas. One of the things I like about the Survey of International Air travelers is that it covers a little bit about all the different destinations that overseas travelers visit while they are in the United States. This is not a perfect measurement. They talk to people at airports around the country, but not at every airport, and most significant for us, the sample at Sky Harbor is limited.

I’m happy to share the actual tables that we get from NTTO, so you can always reach out with questions. But what we do get is a look into what airports most of them fly into, how intense and how varied their itineraries can be, and where in Arizona they tend to travel.
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Presenter
Presentation Notes
Most French visitors to Arizona fly in through either Los Angeles or San Francisco.


Destinations Visited in Arizona

France

Flagstaff-Grand Canyon-Sedona
84%

Source: Survey of International Air Travelers, NTTO


Presenter
Presentation Notes
They really tend to stay in the Northern part of the state, and our Visa spending data backs this up. 84% report that they visited the Flagstaff-Grand Canyon-Sedona area. Only 15% reported that they made it to Phoenix, and only 1.5% reported visiting Tucson. Does this mean that no one from France visits Tucson? Absolutely not. It’s one of the reasons that we use multiple data sources when they are available.


Source: VisaVue Travel, 2018

FRANCE

Where do visitors spend the most?

North Central

m Northern

® Phoenix & Central
Tucson & Southern

m West Coast


Presenter
Presentation Notes
When we look at Visa card spending, there is activity in all five regions. And even though only 15% reported visiting Phoenix, almost 30% of the spending happened in the Central region. So it’s nice to pair survey data with behavioral data like credit card transactions to create a fuller picture.

A large proportion of French visitors tend to follow a similar pattern when they travel to the Western United States.



Other Destinations Visited
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Presenter
Presentation Notes
If the trip included Arizona, most of those visitors also visited Los Angeles and Las Vegas on the same trip. 
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Presenter
Presentation Notes
Chinese visitors to Arizona use similar ports of entry with small numbers flying through New York and Seattle.


Destinations Visited in Arizona
China/Hong Kong/Taiwan

Flagstaff-Grand Canyon-Sedona
958%

Phoenix
32%

Source: Survey of International Air Travelers, NTTO



Presenter
Presentation Notes
They spread themselves out a bit more and are more likely to visit Phoenix and Tucson compared to French visitors.


Where do visitors spend the most?
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Presenter
Presentation Notes
Visa data shows more SPENDING activity in Phoenix & Central and a solid 12% in Southern Arizona.


Other Destinations Visited
China/Hong Kong/Taiwan
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Presenter
Presentation Notes
If the trip included Arizona, Chinese visitors have a really wide variety of destinations and itineraries. Lots of them follow the Los Angeles, Las Vegas, Arizona route, but not nearly to the extent that French visitors do. 
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Presenter
Presentation Notes
German visitors to Arizona have more options for direct flights throughout the U.S., so they go through customs in a lot of different cities. And this survey does not include our Condor flight to Frankfurt, so keep that in mind. 


Destinations Visited in Arizona

Germany

Flagstaff-Grand Canyon-Sedona
70%

Arizona

Phoenix
22%

Source: Survey of International Air Travelers, NTTO



Presenter
Presentation Notes
German visitors spread out a little more, but again, this is where the survey can be limited.


Where do visitors spend the most?
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Presenter
Presentation Notes
If we look at Visa data, there is a good amount of activity in the West Coast region and disproportional spending in the Central region in relation to reported visitation.


Source: Survey of International Air Travelers, NTTO
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Presenter
Presentation Notes
If the trip included Arizona, lots of German visitors complete a similar route to French visitors, hitting the LA to Las Vegas to the Grand Canyon route. Unlike the French, where 75% of visitors make this type of trip, Germans are slightly more likely to move around more. They are way more likely to go to San Diego, which opens them up to Yuma and Tucson.
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Presenter
Presentation Notes
Italian visitors to Arizona fly into a variety of ports. 


Destinations Visited in Arizona
Italy
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Presenter
Presentation Notes
Italy is similar to France in their focus on Northern AZ


Where do visitors spend the most?

ITALY
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Presenter
Presentation Notes
And their spending more or less reflects this.


Other Destinations Visited
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Presenter
Presentation Notes
Again, like French visitors, if their visit includes Arizona, three fourths of Italians also visit Las Vegas and Los Angeles. So those two markets tend to bounce down into Northern Arizona on that route and move on to Nevada and California.
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Presenter
Presentation Notes
16% of Japanese visitors to Arizona go through “Other” airports. Not clear what those are. Even Guam and Hawaii are listed as airport options, so I’m kind of baffled by the question of where they go through customs. 


Destinations Visited in Arizona
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Presenter
Presentation Notes
Japanese visitors are MUCH more likely to travel to Phoenix, so there’s a split between likely business travelers to Phoenix and leisure travelers to Northern Arizona. 


Where do visitors spend the most?
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Presenter
Presentation Notes
They love Sedona and the North Central region. There is a roughly equal amount of spending between Northern and North Central, and retail is the top spending category in those regions whereas lodging and auto rentals make up some of the top spending categories in the Phoenix and Central region.


Other Destinations Visited
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Presenter
Presentation Notes
Japanese visitors have more focus on Arizona on their trips. The percentages visiting other places, particularly California, are much lower than other countries, and only 39 percent also visit Las Vegas.
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Presenter
Presentation Notes
And lastly for this section, UK travelers have a lot of options flights into the US. In this survey, 23% said they flew into Other airports, which likely includes Sky Harbor. 


Destinations Visited in Arizona
United Kingdom

Flagstaff-Grand Canyon-Sedona

63%

N
Arizona

Source: Survey of International Air Travelers, NTTO


Presenter
Presentation Notes
The UK is one of the top sources of visits to Tucson, and they have a lower incidence of visiting the Grand Canyon.


Where do visitors spend the most?

UNITED KINGDOM
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Presenter
Presentation Notes
And there’s also a lot of variety in itineraries for British travelers to Arizona. More than half of our visitors also go to Las Vegas.


Arizona was the Main Destination
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Presenter
Presentation Notes
60% of Japanese visitors said Arizona was their main destination and nearly half of Chinese visitors reported this as well.


Main Purpose of Trip
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Presenter
Presentation Notes
Almost a fourth of Japanese travel is for business, one in ten Chinese visitors are here for education, which also explains the high rates of visiting friends and relatives travel. There are lots of parents of university students visiting.  The connection between education and Chinese visitation to Arizona is a really strong one. Only about half of Chinese visitors to Arizona are here for purely leisure purposes, and they have the lowest rate of vacation/holiday trips among our markets.



Trip Planning Sources
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Presenter
Presentation Notes
Very broadly speaking, French and Italian visitors tend to use a wide variety of trip planning sources, but British and German travelers seem more comfortable booking directly with the airline and on OTAs.


Trip Planning Sources
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Presenter
Presentation Notes
The biggest users of travel agents are Italian, Australian, and Japanese visitors.


s this trip part of a prepaid tour package?
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Presenter
Presentation Notes
Almost a third of Italians book their trip as part of a package.


s this trip part of a prepaid tour package?
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Presenter
Presentation Notes
And Japanese visitors do as well.


Month of Return Flight
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Presenter
Presentation Notes
Ideally we want to know when travelers arrive in Arizona, but the SIAT isn’t really set up that way. So this chart details the month of their return flight to give us a general sense of when they are traveling. 


Month of Return Flight
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Presenter
Presentation Notes
And Japanese visitors have a very specific, quarterly pattern. 
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Month of Return Flight
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Month of Return Flight
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Leisure Activities
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Leisure Activities
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Leisure Activities
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Leisure Activities
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Demographics
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Presenter
Presentation Notes
There’s quite a variety of ages depending on the country. Italians tend to be pretty young.


Age Distribution
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Presenter
Presentation Notes
Australian and Japanese visitors tend to skew a bit older, much like British visitors.


Income Distribution
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Presenter
Presentation Notes
Household income for Italians makes sense given that they tend to be younger, and there are a few small bumps of high household income levels for British and German travelers.
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Presenter
Presentation Notes
The same is true for Chinese visitors, where about 1 in 10 make more than $200,000 per year.


Canadian Visitation
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Canadian Visitation to Arizona
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Presenter
Presentation Notes
Last year we welcomed 975,000 Canadian visitors. The long-term trend has really been one of growth, but we did see some decline in 2016, and are starting to suspect slowing for 2019.


AZ Share of Canadian Visitation
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Presenter
Presentation Notes
Since we compete with all the other US states, we have managed to grow market share to 3.2% of all Canadian visits to the United States. And when I mentioned that we saw a drop in 2016, we maintained market share because Canadians just weren’t traveling to the US that much in that year.


Source: Xborder Canada, 2018
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Presenter
Presentation Notes
It used to be that Alberta was our top market in Canada, but over the years, Ontario and British Columbia are seeing higher rates of travel to Arizona. I do want to take this cautiously for now though. This is our first year with a new survey, and there have been some pretty big changes. The shift from Alberta to BC and Ontario makes sense to me, but what looks really different is the drop in visitation from Quebec from 19% last year to 7% this year.

Next year, the sample size on this survey will be much bigger, and my hope is that we will be able to reliably tease out the differences between the provinces. 


Age Distribution

Canada

40%
35%
30%
25%
20%
15%
10%

-

o /T

18 - 24 25 -39 40 - 54 55-73 74+

Source: Xborder Canada, 2018 A ! o A


Presenter
Presentation Notes
The average age of overnight visitors is 49.8, which is certainly different than our average domestic visitor age at 46. 


Children Under 18 at Home
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Source: Xborder Canada, 2018

Employment
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m Work mostly part time (less than 30 hours a week or not the full year)

m Did not work



Presenter
Presentation Notes
When asked if they worked in the past 12 months, 42% said they worked full time, and more than half either worked part time or did not work.


Time from Decision to Departure
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Month Trip Began
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Presentation Notes
Overnight only


Source: Xborder Canada, 2018
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Presenter
Presentation Notes
The 2017 survey didn’t ask about second homes, so I don’t have a great way of comparing this survey to the last one. 3% seems low. The use of AirBnB and other similar services definitely jumped out.


Mexico Study Update
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Sampling Plan
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Presenter
Presentation Notes
We will be surveying visitors at all six land ports of entry and Sky Harbor. We are also surveying bus lines, which is new since the last study.

For this study, surveying within the port of entry was not feasible for safety and logistical reasons. Our solution is to intercept visitors at gas stations as close to the border as possible and along pedestrian walkways near the gates. This also has the added benefit of speaking with survey respondents in a more relaxed atmosphere, and we’ve found that people have been very willing to speak with us.

The map you see here shows the goal number of surveys to be collected at each port of entry based on the number of crossings. 
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What was the primary_purpose of this visit to
Arizona?

(Select ONE category, probe as necessary)
(O Visiting Friends/Family

Q Leisure/Personal/Social

O Business/Work/Professional

O Medical/Healthcare
(O Shopping

O School

O Professional Sports/Attend Game (Spring
Training/Cardinals/Suns/Dbacks/Coyotes/Golf Event,
etc)

(O Play Sports/Watch Kids Sports
(Club/Rec/School/Social)

(O Other (Specify)
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¢,Cual es su principal propésito para vistar
Arizona?

(Nota: Seleccione UNA categoria y pruebe segun
sea necesario)

O Visitando Amigos / Familia

(O Ocio / Personal / Social

O Negocios / Trabajo / Profesional
(O Medicina / Salud

(O Compras

O Escuela

O Deportes Profesionales / Asistir juego (entrenamiento
de primavera / Los D-Backs / Los Suns / Los Cardinals
/ Los Coyotes / evento de golf, etc.)

O Deportes / Ver Deportes Infantiles (Club / Grabar /
Escolar / Social)

O Otro (Especifica)
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Presenter
Presentation Notes
The survey team is fully bilingual, which was a requirement, and so far most of the interviews have been conducted in Spanish. 
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2019 Year-to-Date
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Arrivals to U.S.
% Change YTD July 2019*
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Canadian Deplanements
YTD August 2019

Direct Passenger Arrivals by City of Departure

Jan-Aug 2018 2019 % Change
Calgary 89,136 93,753 5.2%
Edmonton 43,665 35,449 -18.8%
Kelowna 3,823 3,585 -6.2%
Montreal 5,241 10,115 93.0%
Regina 6,925 7,029 1.5%
Saskatoon 6,997 7,357 5.1%
Toronto 60,781 60,211 -0.9%
Vancouver 95,268 76,098 -20.1%
Winnipeg 10,144 9,888 -2.5%
Subtotal PHX 321,980 303,486 -5.7%
Subtotal AZA 6,379 10,888 70.7%
TOTAL 328,359 314,373 -4.3%

Source: Conference Board of Canada

Share of Arrivals at PHX by City of Departure
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January-March

Top $ Countries Y/Y $ Growth

CANADA -9.4%

MEXICO 0.5%

CHINA14.2%

UNITED KINGDOM 4.9%

JAPAN

AUSTRALIA
GERMANY -6.6%

FRANCE -0.3% |

SOUTH KOREA

INDIA -0.1%

Source: VisaVue Travel

I 35.6%

Visa Spending
Q1 and Q2, 2019

April-June
Top $ Countries Y/Y $ Growth

CANADA -7.0%
MEXICO 18.3%
CHINA -7.3%
GERMANY
UNITED KINGDOM -10.5%
FRANCE -10.5%
JAPAN 14.6%
AUSTRALIA

PUERTO RICO 15.2%

SWITZERLAND




Thank Youl!
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