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Canadian Visitors to Arizona

This summary provides the most up-to-date data available on the profile of Canadian visitors to Arizona.

VISITATION BREAKDOWN

Q Visitors By Province Visitation Volume to Arizona*

974 965 Canadian Overnight Visitors
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‘ Quarter of Travel
* Source: Tourism Economics
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VISITOR DEMOGRAPHICS

ﬁﬁ Gender [El]ﬁ Travel Party Size
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52% Male 40% 2 people
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Age 15% 4 people
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6% 18 - 24 years 5% 5 people
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ﬁgﬁ Party Composition
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Average Party Size

3-5 People l% Tour Group




TRIP BEHAVIOR

Average Visit Duration
@ Length of Stay
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@ Accomodations

Main Trip Reason

........... 44%H°l'day/Vacat'°n 32%b Home of Friend or Relative Only
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2% Meetings 1% Bed and Breakfast
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l% Convention/Conference/Trade Show

VISITOR SPENDING

Bl Lodging: 29.8%

Il Shopping: 22.2%

B Food/Beverage: 20.8%
Il Transportation: 19.4%
B Entertainment: 5.6%

B Other: 2.0%

Compiled by the Arizona Office of Tourism Research Division

Unless otherwise noted all data comes from XBorder Canada, 2018 data
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