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FY19 MAJOR

ACHIEVEMENTS 

& ACTIVITIES



EXPRESS CONSEIL PR ACTIVITIES

Creation and distribution of media e-newsletters and
pressreleasesto increasepresscoverage.

Coordination of media trips to give the press and
influencersthe opportunity to produce unique stories
andexplore lesser-known regions of Arizona.

Interaction and engagement with key audienceson
socialmedia and AOTvideo content sharingto inspire
potential travelers.

Express Conseil is a member of the Visit USA
Committee/Franceon behalf of AOT.
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Themes included diverse topics such as iconic natural sites, family vacations, 
honeymoons and Southern Arizona

NEWSLETTERS & PRESS RELEASES

Creation and 
distribution of media 

e-newsletters and 
press releases

Multi-thematic 
news, year-

round activities

Average 
opening rate: 

22.3%
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Total media coverage

MEDIA RESULTS

$3,327,875

20%

42%

3%

35%

Print :42%

Web :35%

Social Media: 20%

TV : 3%
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FY19 MEDIA TOURS

October, 17-24, 2018 �� Johannes BRAUN
Quarterly hiking magazine
100,000 copies/200,000 readers

Grand Canyon Rim to Rim

�� International FAM
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October, 19-29, 2018 �� Vincent GAUDIN
Trekking, travel and adventure website
50,000 unique visitors/month

October, 17-24, 2019 �� Emeline FERARD
Travel and knowledge of the world website
872,000 unique visitors/month

April, 11-17, 2019 �� Belkacem BALHOULI & 
Loraine ADAM
Major music & culture magazine
80,000 copies/200,000 readers

American Indian History & 

Culture �� International FAM

Individual press trip

Phoenix, Grand Canyon, 

Flagstaff, Javelina Jundred

Individual press trip

Phoenix, Arcosanti, Tucson, 

Florence & Scottsdale 


