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What is Search Advertising?

Search Advertising, is a form of advertising
that allows you to deliver responsive
messaging to a user’s search query

The purpose of the Search Ad is to
Influence the user to click through to your
site and complete a desired action.

Search Advertising Is conducted via Google
AdWords and Bing Ads.
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things to de in az

About 2,240,000 results (0.98 seconds)

Things to do in Arizona | View Our Free Travel Guide | visitarizona.com
[E3) www.visitarizona.com/ArizonaTravel/VisitorsGuide v

Discover Things to do & Attractions to Ses in Arizona. Leam More Today!

Special Offers - Browse Events - Outdoor Activities - Spring Training - Family Activities - Travel Tips

Top 10 Things To Do In Arizona | Attractions, Events & More
[2) www.azscience.org/Arizona/Things ~

Come to the Arizona Science Center and find a fun activity you'll love here!

Open Daily - New Exhibits - Career opportunities

Plan Your Visit - Planetarium - Giant Screen Theater - CREATE
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Monument Valley

Things to do in Arizona

Lake Powell

Antelope Canyon

Grand Canyon

Canyon, park, and lake ~ Marina, lake, canyon Tribal park with red Skywalk
camping, and boating  rock buttes & mesas Glzss pedestrian
e for scer

= More things to do

The 10 Best Things to Do in Arizona - 2018 (with Photos) - TripAdvisor
nttps://www.tripadvisor.com/Attractions-g28924-Activities-Arizona.htm| ~

Expand your search. Horseshoe Bend Page. 10,819 revisws. Grand Canyon South Rim Grand Canyon
National Park. 20,323 reviews, Musical Instrument Museum Phoenix. South Kaibab Trail Grand Canyon
National Park. Grand Canyon North Rim Grand Canyon National Park. Arizona Copper Art Museum
Clarkdale. Mt. Cathedral Rock Sedona

Horseshoe Bend - Nature & Parks - Museums - Canyon de Crelly National ...

See & Do | Visit Arizona

nttps://www.visitarizona.com/see-and-do ~

From outdoor ntures to quiet moments, ancient stones to family memories, Anzona is a place that
nspires, revitalizes and reignites your sense of wonder. Discover all the best to see and do in the Grand
Canyon State with our top recommendations. Or try our interactive tnp tuner for 2 custom planning
experience
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Why use Search Advertising?

1.

There is limited space for top positions in the
organic search results. Top positions can be
especially difficult when factoring in competition.
Search ads can help you achieve top search
position within moments at an affordable cost.

User’s who click on paid search ads are the most
likely to convert. These users are actively searching
for a specific product, service, event or information
and your search ad assists them in achieving their
end goal.

Google and Bing both compile user analytics based
on the profiles of the users that click on your ad.
These clicks can provide insight into where that
person is located, how much time they spend
engaged with your content, what type of device
they where using, and much more.
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Tnmgs to do m Anzona 1 View Our Free Travel Guide | visitarizona.com
www.visitarizona.com/, «aTraue‘ ..srtorsG-dee >

Diso Thngs d & Attractios Se— Anzona Leam Mo day!

Sp O s - Broy seE ants O d s - Spri gT m; F mily Activities - Travel Tips

Top 10 Things To Do In Arizona | Attractions, Events & More
[z3) www.azscience.org/Arizona/Things ~

i= More things to do

The IC Best Things to Do in Arizona - 2018 (Mth Photos) - TripAdvisor
pad.wso‘.‘. Attractions- g-..v_..ﬂ Arizona.html ~
rand Canyon South Rim Grand Can /o«‘

pal &
Na oanrk : reviews ical In noenix. South Kaibab Trail Grand Cany
Nati onalPrkG ind Canyon North Rim Grand Canyon Nat lP kA na Copper Art Museum
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Structure of an Ad Account

The Ad Account is made up of 6 main

components.
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MCC Account
Campaign

Ad Group
Text Ad

Ad Extensions
Keywords

VN

Ad Group
Text Ad

Ad Extension
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The MCC Account

The AdWords Manager Account (MCC) Is the

container for all of your AdWords campaigns. &

Before building out a campaign this must be
Created. Ad Group
Text Ad

Ad Extension

ARIZONA [oMA




The MCC Account

MCC Account Structure

MCC Account

Campaign 1
(Dining)

Campaign 2
(Things to Do)

Ad Group1 AdiGoUp 2_ _ o Group.> L Ad Group 2
(Phoenix Restaurants) (A%aecsr;:u\lr:rrl‘f;lon (Thlngs(;roarlng em Casa (Things to Do in Mesa)

Keyword Set 1
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The Campaign

An Ad Campaign is usually composed of several ad
groups. Each ad group serves different ad texts
based on the type of keyword a user may type into
Google's search engine.

At the campaign level you can change the following
settings:

« Ad Delivery Options
Ad Scheduling
Location Targeting

Languages
Bidding Strategy
Start and End Dates
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Ad Group

An Ad Group contains one or more ads which

target a shared set of keywords. You set a bid, &

or price, to be used when an ad group's
keywords trigger an ad to appear. This is called _

a cost-per-click (CPC) bid. You can also set el Gl

prices for individual keywords within the ad Text Ad

group.

Ad Extension
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Text Ads

Text ads on the Search Network show above
and below Google search results. These are
the most relevant ads that can be shown to a
user because they are entirely responsive to a
user’s search query.
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Ad Group
Text Ad

Ad Extension
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Components of a Text Ad

Text Ads are made up of 6 main components
 Headline 1
« Headline 2
« Description Line

« Pathway 1
« Pathway 2
« Final URL

There is also a Display URL included in the ad.

This portion of the ad auto populates based on
the Final URL and the Pathways.
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Arizona Travel Tips - Order a Free Visitor's Guide
visitarizona.com/ArizonaTravel/VisitorsGuide

Make Your AZ Vacation the Best Vacation. See Our Travel

Tips for More Infol

Headline 1 - Headline 2

displayurl.com/Pathway_1/Pathway 2

Description Line
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Writing Effective Text Ads

o O

Incorporate keywords with high impression
volume into the ad copy

Use top keywords in your description to
improve relevancy

Use top keywords in the path fields for the
display URL

Use Title Case when writing your copy.
Capitalize every word that is not a connecting
word.

Incorporate Ad Extensions into your ads
Pull messaging from the website to ensure
strong ad relevancy

Test!
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Arizona Travel Tips - Order a Free Visitor's Guide
visitarizona.com/ArizonaTravel/VisitorsGuide

Make Your AZ Vacation the Best Vacation. See Our Travel

Tips for More Infol

Headline 1 - Headline 2

displayurl.com/Pathway_1/Pathway 2

Description Line
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Ad Extensions

Ad extensions are additional pieces of

iInformation about your business, like a phone

number or a link to a specific page on your
website, you can add to your ads.

Ad extensions are free to add to your ads, with

the usual charges for any clicks you get.
Including ad extensions can improve the

visibility of your ads, which can lead to more
clicks and improve your ROI.
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Types of Ad Extensions

Goal: Get customers to buy from your business
location

 Location Extensions

o Affiiate Location Extensions

e Callout Extensions

Goal: Get customers to contact you
« Call Extensions
 Message Extensions

Goal: Get customers to convert on your website
« Sitelink Extensions
« Callout Extensions
« Structures Snippet Extensions
* Price Extensions

Goal: Get people to download your app
* App Extensions

MEDIA 101

VN

Ad Group
Text Ad

Ad Extension
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Goal: Get customers to buy from your business location

Location Extensions
« Encourage people to visit your business by showing your location, a call button, and
a link to your business details page

Affiliate Location Extensions
* Help people find nearby retail chain stores that sell your products

Callout Extensions
- Add additional text to your ad, like “free delivery” or “24/7 customer support.”
Callouts can be used to encourage people to convert offline
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Goal: Get customers to buy from your business location

Location & Affiliate Location Extensions

Callout Extensions

Amherst Ice Cream Parlour - Artisan Soft Serve
www.example.com

Pistachio and Brown Butter Raisin On Tap. Fresh Baked Cookies.
@ 100 Dardanelles Rd, Amherst MA

www.visitarizona.com/ArizonaTravel/VisitorsGuide ~

National Parks - Things to Do - Family Activities - Night Life

Sightseeing in Arizona | Pick-up an AZ Visitor's Guide

See the Best of What Arizona Has to Offer. Order a Free Visitors Guide Today!
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Goal: Get customers to contact you

Call Extensions
« Encourage people to call your business by adding a phone number or call button to
your ads

Message Extensions
* Encourage people to send you text messages from your ad. Available globally at the
campaign or ad group levels
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Goal: Get customers to contact you

MEDIA 101

Call & Message Extensions

Google

Q
ALL MAPS IMAGES VIDEOS

Sightseeing in Arizona | Pick-up an
AZ Visitor's Guide
www.visitarizona.com/ArizonaTrav...

See the Best of What Arizona Has to Offer. Order
a Free Visitors Guide Today!

L. Call 3001234567

(O Got Questions? Send Us a Text!
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Goal: Get customers to convert on your website

Sitelink Extensions
* Link people directly to specific pages of your website (like “hours” and “order now”)

Callout Extensions
« Add additional text to your ad, like “free delivery” or “24/7 customer support.”
Callouts can be used to encourage people to convert offline

Structures Snippet Extensions
« Showcase information that potential customers will find most valuable by selecting a
predefined header (like, product or service category) and listing items

Price Extensions
« Showcase your services or product categories with their prices, so that people can
browse your products right from your ad
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Goal: Get customers to convert on your website

Site Link Extensions

Price Extensions

Sightseeing in Arizona | Pick-up an AZ Visitor's Guide
www.visitarizona.com/ArizonaTravel/VisitorsGuide »
See the Best of What Arizona Has to Offer. Order a Free Visitors Guide Today!

Places to Visit Restaurants

Hotels & Resorts Events Calendar

Structured Snippet Extensions

Sightseeing in Arizona | Pick-up an AZ Visitor's Guide
www.visitarizona.com/ArizonaTravel/VisitorsGuide v
See the Best of What Arizona Has to Offer. Order a Free Visitors Guide Today!

OSVG Guide Email Sign Up Brendan's Autograph
$100.00 $1,000,000.00 $1,000,000,000,000.00
Greatest Travel Guide Overpriced Email Priceless

Callout Extensions

Sightseeing in Arizona | Pick-up an AZ Visitor's Guide

[Ad] www.visitarizona.com/ArizonaTravel/VisitorsGuide v

See the Best of What Arizona Has to Offer. Order a Free Visitors Guide Today!

Destinations: Sedona, Flagstaff, Tucson

Sightseeing in Arizona | Pick-up an AZ Visitor's Guide

www.visitarizona.com/ArizonaTravel/VisitorsGuide ~

See the Best of What Arizona Has to Offer. Order a Free Visitors Guide Today!

National Parks - Things to Do - Family Activities - Night Life
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Goal: Get people to download your app

App EXtenSionS iPod = 2:34 PM C N B
« App extensions allow you to link to your & amazon C
mobile or tablet app from your text ads.
People click either on your ad headline to go Go gle amazon n

to your site, or on the link to your app. App
extensions are a great way to provide access
to your website and your app from a single ad.

Web  Shopping News Videos More ¥

Amazon.com® Official Site ®
www.amazon.com/

4.4 Y% % % ¥ advertiser rating
Huge Selection and Amazing Prices. Free
Shipping on Qualified Orders.

You visited this site 5 days ago.
= Get the Amazon Mobile App
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Keywords

Keywords are words or phrases that are used

to match your ads with the terms people are &

Selecting high quality, relevant keywords for Ad Grroup
your advertising campaign can help you reach Text Ad
the customers you want, when you want.

Ad Extension
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Keywords

Keywords can be one of four match types

MEDIA 101

Broad Match

Broad Match Modified
Phrase Match

Exact Match

4 Highest

Reach

Lowest

y Reach

Broad ,
Targeting

Broad Match

Defined
Targeting |
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Keywords — Broad Match

Broad Match

Broad match is the default match type that all your keywords are assigned. Ads
may show on searches that include misspellings, synonyms, related searches,
and other relevant variations

Example
« Search Terms = Arizona Parks
 slide rock state park; petrified forest, phoenix rv park rates
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Keywords — Broad Match Modified

Broad Match Modified
« Similar to broad match, except that the broad match modifier option only shows

ads in searches including the words designated with a plus sign (+women’s hats)
or close variations of them

« Example
« Search Terms = +things +to +do +in +Arizona
 things to do in chandler Arizona; things to do in Sedona Arizona; things to do
In surprise az; fun things to do in Peoria az
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Keywords — Phrase Match

Phrase Match

« Ads may show on searches that match a phrase, or are close variations of that
phrase, with additional words before or after. Ads won't show, however, if a word
Is added to the middle of the phrase, or if words in the phrase are reordered in
any way

« Example
« Search Terms = “things to do in Arizona”
 things to do in Arizona; fun things to do in Arizona,; best things to do in
arizona
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Keywords — Exact Match

Exact Match

« Ads may show on searches that match the exact term or are close variations of
that exact term. Close variations here may also include a reordering of words if it
doesn’t change the meaning, and the addition or removal of function words

(prepositions, conjunctions, articles, and other words that don’t impact the intent
of a search)

« Example
e Search Terms = [things to do in Arizona]
 things to do in Arizona; things to do in az; things to do in arixona
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Negative Keywords

Negative Keywords
* Negative keywords let you exclude search terms from your campaigns and help

you focus on only the keywords that matter to your customers. Better targeting
can put your ad in front of interested users and increase your return on

iInvestment (ROI)

 These keywords can be set at the Ad Group, Campaign, and Account Level
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Negative Broad Match Keywords

Negative Broad Match Keywords

« This type is the default for your negative keywords. For negative broad match
keywords, your ad won't show if the search contains all your negative keyword
terms, even if the terms are in a different order. Your ad may still show if the
search contains only some of your keyword terms

MEDIA 101

Example

Negative broad match keyword: running shoes

Search

blue tennis shoes
Google running gear
blue running shoes
shoes running

running shoes

Could an ad show?

ONONON < <
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Negative Phrase Match Keywords

Negative Phrase Match Keywords

« For negative phrase match keywords, your ad won't show if the search contains
the exact keyword terms in the same order. The search may include additional
words, but the ad won't show as long as all the keyword terms are included in the

search in the same order.

Example

Negative phrase match keyword: "running shoes

Search

blue tennis shoes
Google running gear
blue running shoes
shoes running

running shoes

Could an ad show?

ON < HON <M<
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Negative Exact Match Keywords

Negative Exact Match Keywords

« For negative exact match keywords, your ad won't show if the search contains
the exact keyword terms, in the same order, without extra words. Your ad may
still show if the search contains the keyword terms with additional words.

MEDIA 101

Example

Negative exact match keyword: [running shoes]

Search

blue tennis shoes
Google running gear
blue running shoes
shoes running

running shoes

Could an ad show?
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Keywords - Quality Score

Quality Score is an estimate of the qu_ality of your Keyword = [parks of Arizonal]
ads, keywords, and landing pages. Higher quality

: Quality score - Learn more
ads can lead to lower prices and better ad S S —

L L - Ad relevance: Average
posrtlons . Landing page experience: Above average

Ad Preview and Diagnosis

You can see your Quality Score (Quality Score is
reported on a 1-10 scale and its components
(expected clickthrough rate, ad relevance, and
landing page experience) in your keywords’
“Status” column.

The more relevant your ads and landing pages are
to the user, the more likely it is that you'll see
higher Quality Scores.
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Measuring your ad’s success

What is the objective/goal of your advertising efforts?
Common Success Metrics:

Clicks: How many times a user clicks through the ad
Click Thru Rate (CTR) = (clicks/impressions) x 100

Cost per Click (CPC) = (cost/clicks)

Conversions: When a user completes a desired action. Such as completing a purchase or filling
out a form

Conversion Rate (CVR): Conv. rate tells you how often, on average, an ad interaction leads to a
conversion.

Cost per Conversions (CPA): Shows you how much, on average, each of your conversions cost.

Avg. Position: The average ad position your ad appears in on the search results page
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AdWords Dashboard

Off Madison Ave >

Search campaigns

Yesterday: May 9, 2018 ¥

Campaigns Ad groups Settings Ads Ad extensions Keywords Audiences Dimensions Display Network hd
All campaigns v Segment v Filter v 1~ + - Find campaigns Q View Change History
B Clicks v vs None v Daily v
m Edit = Details Bid strategy « Automate v
[ Campaign Budget ? Status ? Clicks 7 Impr. 7 CTR ' ? Cost 7 ¥+ Avg.CPC Conversions  ? Cost/ Conv. Avg.
? conv. 7 rate 7 Pos. 7
Total - Search $324.00/day 143 4214 3.39% $282.43 $1.98 16.00 $16.37 12.03% 1.7
® @ FY18 National Search $50.00/day Limited by budget 63 1,591 3.96% $54.04 $0.56 9.00 8577 15.25% 2.0
® @ FY18 Seattle Search $46.00/day Limited by budget [ul] 17 473 3.56% $53.82 $3.17 1.00 54470 6.67% 15
P ir"w:j FY18 Chicago Search $46.00/day Limited by budget [ul] 15 362 4.14% $52.76 $3.52 4.00 $13.19 26.67% 1.6
° @J FY18 Minneapolis Search $46.00/day  Limited by budget [ul 19 453 4.19% $50.95 $2.63 0.00 $0.00 0.00% 1.5
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Google Data Studio Dashboard

OV:“’” pe”U”“’d,..:E _

Post Engagement

‘4I,353‘0‘,51 ) 152,999
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Google Analytics Dashboard

accounts 2 Visit

I All Web Site Data ~

O\ Search reports and help

f

HOME

BT  CUSTOMIZATION

Reports

©

REAL-TIME

. AUDIENCE

Audience Overview @

All Users
100.00% U

sers

Overview

Users v |vs.

Select a metnc

+ Add Segment

@

B sAvE & EXPORT <. SHARE

May 10, 2018 - May 10, 2018

Hourly Day
® Users
—— v
4:00 AM 8:00 &AM 12:00 PM 4:00 PM 8:00PM
B New Visitor M Returning Visitor
Users New Users Sessions Number of Sessions per User Pageviews
6,059 5,166 6,421 1.06 12,480

Pages / Session

1.94

N e — e e,

Demographics

Avg. Session Duration

00:01:20
DD o, O

Bounce Rate

71.53%

Language

% Users

Users

o i
% INTELLIGENCE

n]f:dp
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Measuring your ad’s success

MCC Account:
https://support.google.com/adwords/express/answer/2991564?hl=en

Campaigns:
https://support.google.com/adwords/answer/6304?hl=en

Ad Groups:
https://support.google.com/adwords/answer/2375404?hl=en

Expanded Text Ads:
https://support.google.com/adwords/answer/7056544?hl=en

Ad Extensions:
https://help.bingads.microsoft.com/apex/index/3/en-us/51001
https://support.google.com/adwords/answer/7332837

Keyword Match Types:
https://support.google.com/adwords/answer/7478529?hl=en&visit_id=1-636615746083121461-2253180163&rd=1

Negative Keywords:
https://support.google.com/adwords/answer/2453972

Quality Score:
https://support.google.com/adwords/answer/140351?hl=en

MEDIA 101 | A ! ONA UMA




