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Discussion Topics

• Travel Industry Marketing
• Who’s Who in the Travel 

Industry
• Travel Product Distribution 

System
• Key Market Attributes
• Working with the Trade



Travel Industry Marketing

The Travel Industry Marketing Division strives to 
increase Arizona’s share in the tourism 

marketplace by assisting tour operators and travel 
agents in developing tour and travel programs.



Who’s Who in the Travel Industry

Travel Agent (Retail):
• The individual who 

sells travel services, 
and issues tickets to 
travelers at a retail 
level. 



Who’s Who in the Travel Industry

Tour Operator:
• A business or company 

that offers scheduled 
tours, custom tours (also 
called pre-formed group 
tours), individual 
packages, charters or a 
combination of these.



Who’s Who in the Travel Industry

Receptive Operator
• Receptive operators are tour operators based 

in your area who specialize in promoting and 
packaging your destination to travelers from 
out of town.



Who’s Who in the Travel Industry

Receptive Operator-Inbound Tour Operator
• This receptive operator acts as a “wholesaler” to 

many foreign, inbound tour operators. By dealing 
with large volumes they are able to offer discounted 
hotel and attraction rates to other smaller tour 
operators. They are also utilized for their local, 
expert knowledge. 



Travel Product Distribution System



Target Markets

• Domestic
• Canada
• Mexico
• UK 
• Germany
• Japan
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Domestic Market

• Motor coach tours
• Smaller groups
• Longer stays in each 

location
• “Experiential” Travel

Trends:



Canada

Statistics:
• Most important international 

market
• Growing rapidly
• Nearly 500,000 visitors in 

2006
• Stay for a long time
• Average per day 

expenditure is low



Canada

Booking Patterns:
• Long Stays
• Tend to visit AZ in winter
• Visiting friends and family
• Internet is very important



Canada

Travel Preferences:
• Sun
• Day Trips around Arizona
• Spa/Golf
• Outdoor Activities



European Market - UK

Statistics:
• Most important overseas 

market
• More than 100,000 visitors 

per year
• On average, tend to spend 4 

nights in AZ on a trip of two 
weeks

• Per day expenditure exceeds 
that of other Europeans



European Market - Germany

Statistics:
• On average, about 75,000 

visitors per year
• On average, tend to spend 

5 nights in AZ on a trip of 
three weeks

• Per day expenditure is less 
than Brits, but more than 
Canadians



European Market - France

Statistics:
• Nearly as many French 

visitors come to Arizona 
each year as Germans

• Very short stay in 
Arizona – only about two 
nights

• Per day expenditure is 
very similar to the 
Germans



European Market (UK, Germany, and France)

Booking Patterns:
• Book through Tour 

Operators & Travel 
Agents

• Long Vacations
• Travel in the summer
• Internet is very 

important



European Market (UK, Germany, and France)

Travel Preferences:
• Scenery
• American West
• Wide Open Spaces
• Climate - Sun
• OTBT (Germans)
• Golf (Brits)



Mexico

Statistics:
• Very difficult to count
• On average, tend to 

spend 6 nights in   
Arizona on a 10    
night vacation

• Tend to have the 
highest per day    
expenditures 



Mexico

Booking Patterns:
•Use Travel Agents
•Late Bookers 
•Difficult to Track
•Internet is gaining in 

importance, but not 
usually used for 
purchases.

•Travel with family



Mexico

Travel Preferences:
• Urban Amenities
• Shopping
• Skiing
• Gambling



Japan

Statistics
• Arizona receives at least 

55,000 Japanese visitors 
per year 

• On average, will spend 4 
nights in Arizona on a 9 
night vacation

• Average daily expenditure is 
high – close to Mexicans



Japan

Booking Patterns
• Short Vacations
• Visit many sites
• Travel to Confirm
• Internet gaining in 

popularity



Japan

Travel Preferences
• Shopping
• Golfing
• World Heritage Sites
• Old Movies



China

Statistics
• Currently about 600,000 

Chinese visitors come to 
the US each year

• Outbound tourism 
expected to explode to 100 
million by 2020

• Recent Memorandum of 
Understanding signed 
between USA and China



Approved Destination Status

• The first ADS agreements were negotiated in 
1983 with Hong Kong & Macao

• 81 ADS agreements were in place as of 
March 1, 2006

• Currently there are 132 ADS agreements

Source:  Dr. Larry Yu, TIA Webinar, March 2006



China

Trends
• Travel in groups
• Love to shop
• Will sacrifice luxury 

hotels to shop 
• Cross-country trips
• Enjoy nature



Travel Industry Marketing

Targeted through
• Trade shows
• Sales missions
• Familiarization 

tours
• E-marketing (e-

newsletters, online 
training program)

• Publications



Little to No Investment



Little to No Investment

Leads:
A concrete request for a specific 
program including rate requests 
for specific dates (or range of 
dates) that generate hotel 
revenue, or other revenue that 
benefits Arizona, it’s 
communities and individual 
business.



Little or No Investment

Product Inventory:
An inventory of all of the tour operators 
producing product to Arizona in a specific 
country.  The product inventory includes 
details on tour length, hotel properties, 
product manager, etc.



Funway 
Holidays
Mr Steve Silver
Product Manager
Funway Holidays
1 Elmfield Park
Bromley
Kent   BR1 1LU

Tel:  0870 2200 627 / 0870 2200 627
Fax: 0870 2200 609
Email: ssilver@marktravel.com
Web: www.funwayholidays.com

Number of Arizona Hotel Listings: 35

Number of Fly-Drive Itineraries including Arizona: 3

Number of Escorted Coach Tours including 
Arizona: 2

Number of Pages featuring Arizona: 10

Total Number of Catalogue Pages: 83

Funway Holidays

mailto:ssilver@marktravel.com
http://www.funwayholidays.com/


• Heli USA (Grand Canyon Helicopters & Ranch 
Adventure, Grand Canyon Overnight Getaway 
by Helicopter. Chariot of Fire), Papillon 
Helicopter (Grand Celebration), Scenic Airlines 
(Highlights Air Tour, To the Edge and Beyond 
and More)

Funway Holidays

Tour Listings
ESCORTED TOUR

• 15 days Western Discovery Tour (Arizona 4 
days, Lake Powell, Phoenix, Sedona, Page, and   
Grand Canyon)

• 12 days Western Highlights Tour (Arizona 2 
days, Flagstaff)

SELF DRIVE TOUR
• 15 days Best of the West Tour (Arizona 5 days, 

Scottsdale, Sedona, Tucson, Flagstaff and Grand 
Canyon)

• 6 days Canyon Landscapes Tour (Arizona 3 
days, Monument Valley, Kayenta and Grand 
Canyon)

• 14 days Pueblos & Canyons Tour (Arizona 9 
days, Scottsdale, Tucson, Kayenta, Lake Powell, 
Page, Monument Valley and Grand Canyon).

ADDITIONAL GROUND PRODUCT
Car/Motorhomes rental, Flight upgrade, Free 
nights, kids stay free, Helicopter &  Ranch 
Adventure, Highlights Airtour, Specials, The 
Grand Canyon Overnight Tour, To the Edge & 
Beyond, Grand Canyon Railway Tour



Hotel Listings
Canyon de Chelly:
HI Canyon de Chelly
Flagstaff:
Holiday Inn, Ramada, Fairfield Inn, Radisson 
Woodlands Plaza
Grand Canyon:
Holiday Inn Express, Grand Canyon QI, Grand 
Canyon National Park Area, Grand Hotel
Lake Powell:
Lake Powell Resort, Best Western Lake Powell, Court 

Yard
By Marriott
Monument Valley:
HI Kayenta, HI Monument Valley, Radisson Poco
Diablo
Page:
Courtyard by Marriott, Quality Inn Page
Phoenix:
Pointe Hilton and Tapatio Cliffs, Pointe Hilton Squaw 
Peak, HI Phoenix West, Wigwam Resort & Golf Club, 
Arizona Biltmore Resort, Sheraton Wild Horse Pass
Sedona:
Best Western Inn of Sedona, Hilton Sedona Resort

Funway Holidays

Hotel Listings
Scottsdale:
Days Inn Scottsdale Fashion Square, Fairmont 
Scottsdale Princess, Fairfield Inn by Marriott, Hilton
Scottsdale Resort & Villas, Hospitality Suites, Caleo 
Resort & Spa, Hyatt Regency Scottsdale Resort,
Sheraton Desert Oasis, Westin Kierland Resort, The 
Phoenician, Courtyard by Marriott, 
Tucson:
Hilton Tucson El Conquistador, Ramada Foothills



Funway Holidays



Funway Holidays
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