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More than 80% feel that 
TripAdvisor reviews help them 
feel more confident in their 
travel decisions andtravel decisions and 
have a better trip

Source: PhoCusWright’s “Custom Survey Research Engagement,” prepared for TripAdvisor. December 2013. 



TripAdvisor Owned & Operated Sites



ARIZONA ON TRIPADVISOR
Arizona Content on TripAdvisor:Arizona Content on TripAdvisor:
2,373 Hotels & Accommodations Listed

1,874 Things to Do Listed

7,091 Restaurants Listed

33,000+ Topics Discussed in the Arizona Forums

10,000+ Traveler photos of Arizona

Arizona Traffic on TripAdvisor (last 12 months):
Unique Users – 15.3 million

Page Vie s 109 millionPage Views – 109 million

Top 5 International Markets

 Canada 

 UK

 Germany

 France

 Japan 



Advertising Opportunities 



TOURISM 
SPONSORSHIPSPONSORSHIP
Modules include:
- Photos and Videos
- Direct Links/Brochure;  

Deals/ Promo Links
- Events
- 100% SOV Banners
- Maps



Targeted Banners

Destination, IP, Segment, re-
targeting, Intent, page 
targeting:

- 728x90
- 300x250
- 160x600
- 300x600
- 970x66 push down



RESEARCH



North Lake Tahoe Case Study: View-Through Traffic

Situation

North Lake Tahoe is a premier, 
year‐round destination
DMO recognized its ads wouldDMO recognized its ads would

1. Attract visitors to its site 
who clicked its ads as well as

2. Visitors who saw its ads, 
b did ’ li kbut didn’t click
DMO sought to understand 
impact of both groups and full 
value of advertising investment

Figure 1 North Lake Tahoe 728 x 90 on Competitive Content

g

Inspiration > Planning > Travel > Review



Results

North Lake Tahoe Case Study: View-Through Traffic

North Lake Tahoe 
discovered clicks 
weren’t synonymousweren t synonymous 
with engagement:

̶ Non‐clickers 
were 15x more 
likely to engage 
with brand on 
their website

̶ Conversion rate3.14

Utilizing TripAdvisor as part of our media mix, allows us to reach 
cons mers in the decision and p rchasing phase Not onl are e able“

Conversion rate 
jumped 31%  
topping industry 
averages by  

Figure 3 Report Excerpt

consumers in the decision and purchasing phase. Not only are we able 
to contextually target key content, we can reach the consumer within an 

influential environment. Once we implemented Spotlight Tags, our 
efficiency increased due to the end‐to‐end transparency it provided.”

75% when view‐
through traffic 
was included

Inspiration > Planning > Travel > Review

Nicholas Wooten, School of Thought



Reputation Management



More than halfMore than half 
say they write hotel reviews because 
they feel like they are a part of the TripAdvisorthey feel like they are a part of the TripAdvisor 
travel social community

Source: PhoCusWright’s “Custom Survey Research Engagement,” prepared for TripAdvisor. September 2012. 



8 TripAdvisor Tips
Register with the Management Center

Include a description of hotel and amenities

1

2
Encourage reviews

p

Add photos and videos

2

3

Get notified of reviews and track reviews

Encourage reviews4

5 Get notified of reviews and track reviews

Write a management response

5

6

Add a widget from the Widget Center

Celebrate awards & traveler endorsements

7

8

14

Celebrate awards & traveler endorsements8



TripAdvisor Management Center

ONLY 1 OF 4 OF HOTELIERS ARE TAKING 
ADVANTAGE OF THIS IMPORTANT TOOLADVANTAGE OF THIS IMPORTANT TOOL

Source: TripAdvisor internal data



Register in TripAdvisor Management Center

St  1 Step 2Step 1
Search for and find your property.

Step 2
Fill in details and sign in.

http://www.tripadvisor.com/Owners



Include a description and amenitiesWrite a Description

17



Add Photos & Videos

18



Review Express
Now easier than ever to ask guests to write a review on TripAdvisor!Now easier than ever to ask guests to write a review on TripAdvisor!

• Engage with guests after 
they have stayed to:
– Receive valuable 

feedback for your 
business

– Encourage new reviews 
to keep your content to keep your content 
fresh



Online and offline tools



Sample Hotelier Email



Get notified and track reviews

22



M t i d h t l h t d t h

Track and manage your performance
Manage recent reviews and see how travelers have rated your property, such as 
the service, cleanliness, location, etc.

23



Benchmark your performance

24



Management Responses: Best Practices

1. Sign up for review 
notification emails

2. Read our guidelines2. Read our guidelines
3. Respond promptly
4. Say “thank you”
5. Be original in reply5. Be original in reply
6. Highlight positives
7. Address specific 

complaintsp
8. Be polite and professional



Write a management response



Add a widget from the Widget Center

27



How to promote your awards

• Add the emblem to your 
website
Di l d

• Contact your local media
• Post your award on Facebook 

d h i l di l• Display your award on your 
property

• Issue a press release

and other social media outlets
• Celebrate with past guests

28



Order your TripAdvisor sticker

75%
Visit your Management Centre’s “Free marketing tools” section

of TripAdvisor
75%
of TripAdvisor 

members surveyed 
say they are more 
likely to use a 
business with a 
TripAdvisor p

endorsement on 
display

Source: "TripAdvisor Member Survey, October 2012 29



TripAdvisor Insights
Your essential 

A il bl  i  20 

Your essential 
hospitality marketing 
resource

• Available in 20 
languages

• Centralizes all content 
resources in one place: 
best practices guides, 
how-to videos and 
moremore

• New content published 
daily

3
0

www.TripAdvisor.com/TripAdvisorInsights



TripAdvisor for Business resources

• Management Center
– www.TripAdvisor.com/Owners

• Twitter

• Business Listings 
– www.TripAdvisor.com/BusinessListin

gsTwitter
– @TripAdvisor4Biz

• Blog
– www.TripAdvisor4Biz.wordpress.com

– 1-866-322-5942
• Customer Support

– 1-866-322-5942p p

31



Thank youThank you

Any Questions?


