
  
 

Tourism Tuesday 
Welcome to Tourism Tuesday, your weekly e-newsletter from the Arizona Office of Tourism (AOT).  

A Message from Director:
 

Good afternoon,               
  
Now that the Governor’s Conference on Tourism is, hopefully, marked on all your calendars, you 
can start thinking about the Governor’s Tourism Awards!  
  
We are all destination marketers, and we accomplish amazing work every single day. So, let's 
celebrate our achievements with the Governor’s Tourism Awards. This year, we’ve changed up 
the award categories to reflect more of the marketing initiatives we all do. Take a look to see if 
any of your programs fit and start planning to submit an entry. We’ll begin accepting award 
nominations on May 3. Please take a minute to review the new categories in the AOT in Action 
section below.  
 
On a more sporting note, I have been named as co-chair of the 2017 Phoenix Final Four® Local 
Organizing Committee. My co-chair is Dan Lewis, President and CEO of Native Insight. This is yet 
another extraordinary opportunity to position Arizona as a great place to host mega events. 
Sporting events such as these kick start an economic cycle of visitation and visitor spending that 
brings about a positive statewide financial ripple effect. Additionally, it's through these types of 
events that we can broaden the awareness of Arizona's diverse travel offerings and promote the 
state as a welcoming destination.  The 2017 Phoenix Final Four Tournament will be held next 
April at the University of Phoenix Stadium in Glendale.  
 
To gain a better understanding of what it takes to run a successful Final Four Tournament, I will 
be joining a delegation of more than 40 local business leaders and officials in Houston this week 
for the 2016 event. From public safety concerns and transportation issues to stadium operations 
and marketing efforts, we want to ensure Arizona maximizes our expertise to effectively run a 
tournament of this nature so that we can continue to bring additional mega events to our state. 
 
As always, please don't hesitate to contact me with any questions.  
  
 
Enjoy the week,   
  
Debbie Johnson 
Director, Arizona Office of Tourism 

http://www.aztourismconference.com/
https://tourism.az.gov/communications/tourism
https://tourism.az.gov/communications/tourism
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AOT in Action 
 
New Categories for Governor's Tourism Awards  
AOT invites you to review the new  Award Categories for the 2016 Governor’s Tourism Awards.  
From innovative marketing programs to valuable tourism champions, astounding work is 
accomplished each and every day by our industry to promote the Grand Canyon State. The 
Governor’s Tourism Awards is a wonderful way to recognize these efforts. We will begin 
accepting award nominations on May 3. Look to future editions of Tourism Tuesday for more 
information.  And be sure to register for the 2016 Governor's Conference on Tourism! More 
information is available at aztourismconference.com. 
 
Latest AOT Impact Report Now Available  
AOT's monthly AOT Impact website report is now available. The AOT Impact report highlights 
our agency's monthly accomplishments and underscores the connection between our marketing 
efforts, the Arizona tourism industry and the economic vitality of our state. To view the report, 
visit aotimpact.com.  
  
We Want Your Summer Events! 
As travelers plan their upcoming summer vacations, be sure your summer event is listed on our 
consumer website, VisitArizona.com. This webpage is one of our most popular pages and is 
where travelers go to find out what events to experience while in Arizona. If you don't see your 
event listed, please be sure to send it to Marjorie Magnusson, mmagnusson@tourism.az.gov. 
 
New Resources Available in Arizona Travel and Tourism Toolkit - Website Banners   
Planning is underway to celebrate National Travel and Tourism Week here in Arizona. What is 
your community doing? To help you and your community celebrate the impact of tourism, we 
have created a toolkit full of resources you can use such as press release templates, or samples 
of social media posts. We've also provided county specific research data so you can customize 
these resources to reflect how tourism impacts your area. The toolkit is available on our 
business site, tourism.az.gov. And be sure to tell us what you're doing! Send your plans to 
media-info@tourism.az.gov to keep us in the loop. 
 
 

 
 
Upcoming AOT Events & Activities  
 
Do You Know Navajo? AAA/CAA FAM Tour 
Dates: April 27 - May 1 
Locations: The Navajo Nation and the Phoenix Area 
Travel agents will travel throughout the state to better understand Arizona's travel offerings.  
 

 
 

http://www.aztourismconference.com/
http://www.aotimpact.com/
http://www.visitarizona.com/
mailto:mmagnusson@tourism.az.gov
https://tourism.az.gov/arizona-travel-and-tourism-week-may-1-7-2016
https://tourism.az.gov/arizona-travel-and-tourism-week-may-1-7-2016
https://tourism.az.gov/
mailto:media-info@tourism.az.gov
https://tourism.az.gov/marketing-programs/events


Upcoming Industry Events & Activities  
 
Governor's Conference on Tourism  
Date: July 11-13 
Location:  The Westin La Paloma, Tucson 
Registration is now open! The 2016 Arizona Governor’s Conference on Tourism will take place 
July 11-13 at The Westin La Paloma Resort & Spa in Tucson. The conference begins Monday, July 
11 with the Arizona Office of Tourism’s Research General Session at 4pm followed by the annual 
Taste of Southern Arizona reception. We continue with many valuable breakout sessions, the 
Arizona Governor’s Awards Gala on Tuesday evening, July 12, and an outstanding lineup of 
keynote speakers to conclude the Conference on Wednesday, July 13. For more information or 
to register for the event, visit aztourismconference.com/registration 
 
 

 
 
Arizona News  
 
AOT hosted journalist Matt Müncheberg on an individual press trip in September 2015. From 
that effort, Mr. Müncheberg produced a 12-page article on the sights and experiences of 
northern Arizona. The article appeared in the German travel magazine, Meer & Yachten. The 
article reached a circulation of more than 16,000 readers and generated an advertising 
equivalency of $161,461.  

 
 
Industry News 
 
The Conference Board Consumer Confidence Index Declined in February 
The Conference Board Consumer Confidence Index®, which had increased moderately in 
January, declined in February. The Index now stands at 92.2 (1985=100), down from 97.8 in 
January. The Present Situation Index declined from 116.6 to 112.1, while the Expectations Index 
decreased from 85.3 to 78.9 in February. 
 
The monthly Consumer Confidence Survey®, based on a probability-design random sample, is 
conducted for The Conference Board by Nielsen, a leading global provider of information and 
analytics around what consumers buy and watch. The cutoff date for the preliminary results was 
February 11. 
 
“Consumer confidence decreased in February, after posting a modest gain in January,” said Lynn 
Franco, Director of Economic Indicators at The Conference Board. “Consumers’ assessment of 
current conditions weakened, primarily due to a less favorable assessment of business 
conditions. Consumers’ short-term outlook grew more pessimistic, with consumers expressing 
greater apprehension about business conditions, their personal financial situation, and to a 
lesser degree, labor market prospects. Continued turmoil in the financial markets may be 
rattling consumers, but their assessment of current conditions suggests the economy will 
continue to expand at a moderate pace in the near-term.” 
 

http://aztourismconference.com/registration/
http://aztourismconference.com/registration/


Consumers’ assessment of present-day conditions declined in February. The percentage saying 
business conditions were “good” decreased from 27.7 percent to 26.0 percent. Those saying 
business conditions are “bad” increased from 18.8 percent to 19.8 percent. Consumers’ 
appraisal of the labor market was also less positive. Those claiming jobs are “plentiful” 
decreased from 23.0 percent to 22.1 percent, while those claiming jobs are “hard to get” rose to 
24.2 percent from 23.6 percent. 
 
Consumers were more pessimistic about the short-term outlook than in January. The 
percentage of consumers expecting business conditions to improve over the next six months 
declined from 15.9 percent to 14.6 percent, while those expecting business conditions to 
worsen increased from 10.7 percent to 12.0 percent. Consumers’ outlook for the labor market 
was less optimistic. Those anticipating more jobs in the months ahead decreased from 13.4 
percent to 12.2 percent, while those anticipating fewer jobs increased slightly from 17.0 percent 
to 17.2 percent. The proportion of consumers expecting their incomes to increase declined from 
18.6 percent to 17.2 percent, while the proportion expecting a reduction in income increased 
from 10.7 percent to 12.5 percent.  (Conference Board Consumer Confidence Index , February) 
 https://www.conference-board.org/data/consumerconfidence.cfm  
 
Road Warriors' Bags are Packed: Corporate Travel Remains Strong Despite Concerns 
Keep those bags packed, because travel will continue to boom for the foreseeable future. 
 
ATPI Group, a global travel management and events business, along with the Institute of Travel 
and Meetings (ITM), released a study highlighting a rather favorable outlook on business travel 
for 2016 and beyond. 
 
ITM—a “leading professional body for buyers, managers and suppliers of business travel and 
meetings in the UK and Ireland,” according to its website — took a snapshot view of its data and 
found that businesses were quite content to send its employees into the great beyond in the 
name of commerce. 
 
In fact, the prospect of having workers traverse far from the office is a popular one for 2016, 
according to this press release.  
 
Here is what the study found: “For the next 12 months, 55 percent of ITM travel buyers 
surveyed predict that their people will travel more, and a significant 72 percent feel very or 
quite confident about their business outlook and growth opportunities for 2016.” 
 
That’s well and good, but one year doesn’t exactly make a trend. Thankfully, the study asked 
respondents to sound off on where they see the industry in five years. 
 
Allaying any fears that corporate travel in the region would slow to a trickle, the press release 
confirms that more than half of businesses (58 percent) see an uptick in travel over that 
duration. The naysayers were kept to a paltry seven percent. 
 
The news comes despite airfare hikes delivered by various carriers, as reported by TravelPulse’s 
Josh Lew. 
 



Of course, present day reality is counter to how we thought things might go at the end of 2015, 
when Expedia and ARC’s own report predicted a continued plummet of airfare prices. 
 
Essentially, this illustrates a volatile market that will only further fuel corporate traveler 
frustrations. 
 
Yet only optimism seems to be flowing freely from prediction’s tap. Adam Knights, managing 
director of ATPI Group said, “The economic recovery of 2015 has increased confidence amongst 
businesses, despite a background of uncertainty in some sectors and regions of the world.” 
 
The global economy continues to suffer from volatility, yet there is no reason to think it will 
hinder this part of the industry. Knights continues, “We are seeing business travel professionals 
feeling more optimistic about the longer term future than in recent years, and are planning to 
be traveling more, to a wider choice of destinations.” 
 
What is concerning, to the majority of respondents (65 percent) is the safety of its hardworking 
employees who fly off to all parts of the globe amid turbulent and quite terrifying times. 
 
This sentiment played out quite vividly during the harrowing lockdown instituted in Brussels 
after last year’s Paris terrorist attacks. 
 
ForwardKeys illustrated that while there was a drastic downturn of travel to the area, business 
travel on the whole in later months was predicted to be quite healthy. 
 
Corporate travel, it seems, goes on. 
 
And that’s the major takeaway from this telling study. Terror and market fluctuations lead the 
list of worries for travelers from all parts of the industry. 
 
Still, you can count on one thing in the marketplace, and that’s the corporate traveler. 
(TravelPulse, Feb. 29)   
 
http://www.travelpulse.com/news/business-travel/road-warriors-bags-are-packed-corporate-
travel-remains-strong-despite-concerns.html?u=34705F91-2320-4FD3-B96A-52B33FA5505E 
 
 

 
 
Did you know?  
 
The Warren Ballpark in Bisbee, was built in 1909, five years prior to Chicago's Wrigley Field being 
built. 
 

 
 
 
Statewide Calendar of Events  

http://www.arizonaguide.com/whatshappening/EventListings.aspx


Visit www.visitarizona.com to find information on all the exciting events, festivals and activities 
held throughout the Grand Canyon State! 
 
Connect with the Arizona Office of Tourism!  
Become a fan on Facebook! http://www.facebook.com/arizonatravel 
Follow us on Twitter! http://twitter.com/ArizonaTourism 
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