
  
 

Tourism Tuesdays 
Welcome to AOT in Action, your weekly e-newsletter from the Arizona Office of Tourism (AOT).  

A Message from Director:
 

Happy New Year!    
 
Since New Year's tradition calls for a New Year's resolution, we are making one we don't intend 
to break: Changing the perception of Arizona's tourism industry.  
 
Tourism is often seen as the icing on Arizona's economic cake, because it deals with promoting 
what some feel are the obvious attributes of our beautiful state. But in actuality, tourism is 
really the cake.  
 
Worldwide, this phenomenal industry has seen consistent and stable growth making it one of 
the fastest and most reliable global economic sectors. In Arizona, the business volume produced 
by our own statewide tourism industry equates to, or even surpasses, that of other Arizona 
export industries including microelectronics, mining, aerospace and agriculture. Tourism is one 
of Arizona's strongest generators of jobs, earnings and taxes. One example of this impact is 
Arizona's college bowl season.  
 
Fresh off the success of BattleFrog Fiesta Bowl and Motel 6 Cactus Bowl, football fans will travel 
once again to Arizona for the College Football National Playoff Championship game on January 
11. As our state is featured in the national media spotlight, our amazing weather and diverse 
attractions will be given widespread attention. However, beyond the spotlight is where the true 
impact is felt. Fans will be staying in hotel rooms, eating in local restaurants and shopping in 
neighborhood stores.  
 
To ensure this trickle-down effect is felt throughout the state, we are working to encourage 
these fans to spend more time here to see other areas of the state, because this visitor spending 
is the type of economic activity that makes tourism such an impactful industry for our state.  
 
Tourism is an excellent economic solution and this year, we will be taking extra measures to tout 
this message through new outreach efforts and media opportunities. We will keep you posted 
on our progress.  
 
I don't know about you, but I'm all for having my cake and eating it too! 
 
 

https://tourism.az.gov/research-statistics/economic-impact
http://azchampgame.org/about/aoc/


Have a great week, 
  
Debbie Johnson 
Director, Arizona Office of Tourism 
 
 

 
AOT in Action 
 
Tony Alba New Director of Media Relations 
AOT wishes to congratulate Tony Alba on his promotion to Director of Media Relations. In this 
new role, Tony will oversee AOT's domestic and international media relations efforts. Tony 
joined the agency in 2013 and has built strong relationships with key media representatives 
throughout the U.S. and Canada. As Director, Tony will be charged with expanding media 
relations to bring further awareness of Arizona as a vibrant travel destination. To send your 
congratulations or for more information, contact Tony Alba at talba@tourism.az.gov or at 602-
364-3715. 
 
AOT Leads Media Delegation to New York City 
AOT is pleased to invite Arizona CVBs, DMOs and Chambers to participate in its bi-annual Media 
Marketplace in New York City on Tuesday, February 23. The marketplace, themed “Arizona: An 
Oasis Awaits,” will be held at Lightbox, a premier NYC event space in midtown that uses 
innovative technology to customize a creative display for experiences and events. The 
marketplace will consist of an hors d’oeuvres reception featuring an Arizona-based chef and 
demonstrations from an Arizona wellness expert. AOT anticipates 20-25 top-tier media and an 
additional 20-25 second-tier media, for a total attendance of 40-50 qualified media with 
backgrounds in travel, tourism, luxury/lifestyle, beauty/wellness and food/beverage. For more, 
contact Tony Alba at talba@tourism.az.gov or at 602-364-3715 no later than Friday, January 8. 
Space is limited. 
 
AOT Launches Target Cities Marketing Efforts  
AOT has launched its annual Target Cities campaign in key nationwide visitor markets. This 
consumer travel advertising campaign is a more concentrated approach to complement the 
agency's current national campaign already running in U.S. markets. Promotion efforts will raise 
awareness of Arizona as an exciting, warm-weather winter destination.   
 
As a result of extensive AOT research, Chicago, Illinois; Seattle, Washington; Minneapolis, 
Minnesota; Austin, Texas; and Portland, Oregon are the agency's key domestic cities for this 
fiscal year. Research indicates travelers from these specific markets have an elevated interest in 
visiting the state. This will be the first year the agency will promote Arizona's travel offerings in 
Austin and Portland. AOT has previously promoted the Grand Canyon State in the three other 
markets. Read More 
 

 
 
Events & Activities  
 

mailto:talba@tourism.az.gov
mailto:talba@tourism.az.gov
http://www.visitarizona.com/press-room/press-releases/arizona-office-of-tourism-unveils-target-cities-campaign-in-select-nationwide-cities


 
Travel Exchange-TREX16 (formerly National Tour Association Annual Convention) 
Date: January 31 - February 4 
This annual conference is one of the largest North American tour operator shows in the US. The 
event provides buyers and sellers with the opportunity to meet one-on-one during pre-
scheduled appointments. Also featured are educational seminars and networking functions. 
 
New York Media Marketplace 
Date: February 23 
New York City, home of many national magazines, newspapers and networks, has long been 
considered the headquarters of the media industry in the U.S. The media marketplace will target 
the highest-caliber media outlets and journalists and will include a reception where Arizona 
DMOs can promote their destination to media.  Attendance is expected to be approximately 40 
top-tier journalists, editors and freelancers. All participants will receive a full attendee contact 
list after the event. 
 
Greater Western Chapter, Travel and Tourism Research Association 
Date: February 10-12 
GWCTTRA is holding its annual conference in Scottsdale, February 10-12.  For DMOs who cannot 
attend the larger TTRA conferences, this is an affordable option. 
http://gwttra.com/symposiums.htm 
 

 
Industry News 
 
What Uber’s New Travel Feature Means for the Hospitality Industry 
Uber’s filing for a new patented feature, called Uber Travel, could have serious implications for 
the future of booking applications as well as ride-sharing services, underscoring consumer 
demand for consolidated travel offerings on mobile. 
 
Uber, a platform that saw considerable traction in brand partnerships and customer outreach in 
2015, is now jockeying for a big role in the travel and hospitality sector in a move that could 
alarm booking apps and online travel agents. The company filed a patent on December 24 for 
the “Uber Travel” tool, which could be leveraged to plan trips. 
 
“Serving as the travel intermediary is an enviable position for any company,” said Shuli Lowy, 
marketing director of mobile at Ping Mobile, New York. “Travel intermediaries get a substantial 
cut of transactions without having to actually operate the travel service. 
 
“Creating a stronghold in the travel booking space is no simple task; the hospitality landscape is 
particularly competitive,” she said. “However, Uber’s position as the go-to for car bookings can 
be leveraged to provide complete travel itineraries, providing added value to consumers. 
 
“If successful, Uber Travel can introduce a massive new revenue stream to the company.” 
 
Master of all trades 

https://tourism.az.gov/marketing-programs/events
https://tourism.az.gov/marketing-programs/events
http://gwttra.com/symposiums.htm
http://gwttra.com/symposiums.htm


Uber, frequently known as the ride-sharing service to beat in most major U.S. cities, is angling to 
make the travel experience even more streamlined and seamless for users via the Uber Travel 
feature. The patent shows an image of what appears to be a standard flight search, but changes 
the equation by enabling customers to book transportation to and from airports in the same 
search query. 
 
The company’s abstract explains that it assigns a travel itinerary to each user, which will identify 
scheduled flights. If a consumer has not yet booked a ride to the airport on the day of the flight, 
the travel tool will send a notification to his or her smartphone once the scheduled flight has 
landed at the airport. 
 
The new feature will also recommend itineraries for consumers by asking them to input their 
starting location, date and time of departure, final destination and information regarding return 
date and location. 
 
While Uber will display the usual OTA-like suggestions of a recommended hotel and flight, the 
platform is hoping to differentiate itself from competition by including the price of an Uber ride 
that will bring customers from their starting location to the airport. 
 
Uber claims it will work in tandem with airline companies and consider aspects such as a flight’s 
on-time performance and a guest’s penchant for window or aisle seating. It will recommend 
accommodations from hotel brands as well as private rental marketplaces, such as Airbnb. 
 
The ride-sharing service aims to make traveling less of a hassle for consumers by keeping track 
of a flight’s arrival time so that it can accurately suggest to the user when he or she should 
request an Uber ride to the final destination. The patented tool will look at estimated wait times 
for baggage and customs to complete this task. 
 
This move could also be beneficial for adding more hotel rewards programs to Uber’s repertoire 
of partnerships. 
 
Hilton Worldwide is one of the brands opening its doors to Uber by enabling guests to set ride 
reminders, request vehicles to and from nearby locations as well as explore local scenes via a 
digital guide powered by Uber within the HHonors loyalty app. 
 
Consequently, if Uber suggests for a guest to stay at a Hilton property, it should also offer a way 
to easily collect loyalty points for anyone who books that hotel. 
 
Implications for OTAs 
While Uber’s jump into mobile-enabled booking may scare several online travel agents, others 
might find that a partnership with the company is just what they need to kick their sales into 
higher gear. 
 
“Hotel booking intermediaries such as Travelocity and Expedia take a standard commission cut 
of 15 to 35 percent of the booked hotel room rate,” Ms. Lowy said. “While the hefty commission 
payout has been hard for individual hotel properties to digest, it has also served as a necessary 
route to fill rooms. 
 



“Many hotel brands have been stepping up their customer retention and brand affinity game 
plan in order to get consumers to book directly and combat travel booking intermediaries, 
referred to as OTAs.” 
 
OTAs specializing in last-minute bookings would be best-suited to share their inventory with 
Uber, as they are undoubtedly attempting to sell off every last available room. 
 
Uber’s innovative and bold move may also stir up interest from its competitors, especially those 
seeking to widen audience outreach. 
 
“While other car service apps may be interested in rolling out a similar product if it’s successful, 
the rollout will not be a quick one,” Ms. Lowy said. “It takes a powerful engine and thoughtful 
engineering to create a system that accounts for all aspects of a trip and searches through all 
airlines, hotels, and private apartment rentals. 
 
“It will likely take other apps a substantial amount of time to build a similar tool,” she said. 
“What has become clear is that consumers migrate towards travel booking tools that provide 
the best UX and most value. 
 
“Maintaining a strong foothold as a travel intermediary requires companies to stay ahead of the 
curve and always consider strategic innovation.” (Mobile Marketer, Jan. 4, 2016) 
 

 
 
 
Statewide Calendar of Events  
Visit www.visitarizona.com to find information on all the exciting events, festivals and activities 
held throughout the Grand Canyon State! 
 
Connect with the Arizona Office of Tourism!  
Become a fan on Facebook! http://www.facebook.com/arizonatravel 
Follow us on Twitter! http://twitter.com/ArizonaTourism 
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http://em.contactdesigns.com/ct/5055513:2284062267:m:1:99972000:A77D574426699BFFDD262C1A6228188B
http://em.contactdesigns.com/ct/5055514:2284062267:m:1:99972000:A77D574426699BFFDD262C1A6228188B

	Tourism Tuesdays

