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ARIZONA OFFICE OF TOURISM
The Marketing Cooperative
FY 2017

Purpose

The Marketing Cooperative is administered by the Arizona Office of Tourism (AOT) for the purpose of
expanding travel and tourism related activities in communities throughout Arizona. It provides a means for
eligible partners,(rural destination marketing organizations (DMOs), tribal entities, statewide tourism
associations, and regional tourism partnerships), to participate in the following marketing opportunities:
e Packaged digital media buys out-of-home and online
e Shared opportunities in Arizona sections developed by AOT
e Individual ad placements in selected media
e AOT marketing opportunities including;
0 Arizona Official State Visitor's Guide (OSVG)
O AOT E-Newsletters
O VisitArizona.com
0 Trade and media missions

AOT works with media representatives to negotiate rates, and eligible partners receive rates subsidized at fifty
(50) percent of the negotiated rate.

The Marketing Cooperative includes an AOT campaign, which in addition to partner ads features AOT
placements in the selected media. The campaign drives traffic to VisitArizona.com/adventure where the co-op
partners are featured. AOT also features co-op partners throughout the campaign in advertorials.

AOT led trade and media missions provide co-op partners with public relations opportunities in domestic and
international markets. Partners will receive a reduced rate of fifty (50) percent of the registration cost, but will be
solely responsible for all travel costs.

The opportunities included in the Marketing Cooperative allow partners to leverage their resources in partnership
with AOT. As aresult, partners can work with AOT’s in-state, national and international marketing efforts to
sustain Arizona’s tourism industry.


http://www.visitarizona.com/adventure
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1 Program Description

The Marketing Cooperative offers a variety of strategic media selections and AOT partnership opportunities.
Partners can participate at many different levels. The media plan combines print, outdoor and online
placements, along with packaged co-op media placements. All of the media options align with the campaign's
target markets, and have been selected to encourage travel to communities throughout Arizona.

Below is a brief description of each offering included in the Marketing Cooperative.

Packaged Digital Media - Partners can select from geo and behavioral targeted online media packages,
using a variety of sites and networks to maximize effectiveness. Options include website and mobile
banner ads, content development and search marketing, and working with AOT to develop high-quality
video that will be integrated into AOT's marketing campaigns and consumer website.

Shared Opportunities - AOT will work with select publishers to develop co-op sections and inserts.
Partners can buy into the sections, which will have AOT branding, and include partners' ads and
advertorial.

Individual Ad Buys - Partners can choose to place ads in pre-selected print and out-of-home media. Most
of these placements will be stand-alone placements, however a few print publications may group the ads
into a publisher designed Arizona section. Total Individual Ad Buys shall not exceed $15,000 half net
rate.

Trade and Media Missions - Partners have the opportunity to join AOT's Trade team and Media teams
at events in international markets.

2 Subsidized Rates
AOT will subsidize rates at fifty (50) percent for qualified co-op partners.
2.1 Individual Ad Buys shall not exceed $15,000 half net rate.

2.2 There is a $50,000 cap for Shared Opportunities, Packaged Digital Media or Trade and Media
Missions. Each opportunity has limited participation.

Subsidized rates for the Marketing Cooperative are contingent upon AOT’s FY 2017 budget.
3 Program Eligibility

Rural destination marketing organizations (DMOs), tribal entities, statewide tourism associations and regional
tourism partnerships meeting the criteria in this section are eligible. Please read the eligibility criteria
thoroughly.

3.1 Applicants must meet the criteria of at least one of the following four categories in order to
be eligible for subsidized rates:

3.1.1 An Arizona based rural Destination Marketing Organization (DMO). A DMO is defined
as an incorporated not-for-profit organization or governmental unit that is responsible
for the tourism promotion and marketing of a destination on a year round basis. Only
one DMO can participate per city, town or region. Rural DMOs are defined as any DMO
located outside Pima and Maricopa Counties or a DMO located in Ajo, Gila Bend, Why
or Wickenburg.
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3.1.2 Atribal entity that wishes to market existing tourism attractions and tourism
facilities.

3.1.3 An Arizona based statewide tourism association that represents entities that rely
on tourism-related business for a majority of their income.

3.1.4 An Arizona based regional partnership which consists of a minimum of three (3) DMOs
that promote a minimum of three (3) communities as a single regional tourist
destination; the number of rural or tribal DMO partners must be equal to or greater
than the number of urban DMOs. For example, if a regional partnership consists of
three (3) DMOs, two
(2) must be rural or tribal. Only one regional partnership can participate per region.
Regions are not limited to those marketing regions previously identified by AOT for
promotional purposes. Each regional partner must be the designated DMO for its
respective community. Regional partnerships must have a tourism website or microsite
that promotes each regional partner in an equitable manner.

And

3.2 Applicants must be exempt from federal income tax under section 501(c)3 or 501(c)6 of
the Internal Revenue Code. Applicants shall not use the 501(c)3 or 501(c)6 status of
another organization. Tribes and municipalities are exempt from the 501(c)3 or 501(c)6
status requirement as they are government.

And

3.3 Applicants must have a tourism website to use as the call to action and a fulfillment piece.

DMOs that do not qualify for this program are still eligible to participate with AOT on co-op marketing
opportunities. Please contact Jamie Daer at jdaer@tourism.az.gov or 602-364-0783 for more information.

4 Media Plan

AOT has developed a comprehensive media plan backed by AOT research and partner insight. The media
placements are geo-targeted to the markets listed below. Refer to Attachment B for a list of selected media
pricing and profiles.

The Marketing Cooperative is a rural Arizona focused co-op program that utilizes a media plan designed to
attract visitors from major metropolitan areas in Arizona and surrounding states. The fiscal year 2017 program
will run from September 1, 2016 — August 31, 2017, and features a media plan focused on attracting the
following target markets:

Target Markets

J Primary: Los Angeles, Phoenix

o Secondary: Las Vegas, San Diego, Tucson, Canada, Mexico

Primary Audience: Baby Boomers

. Age: 48-66
. HHI: $50,000+, emphasis on $75,000+
. With, and without children in the house

Secondary Audience: Generation X

. Age: 36-47
. HHI: $50,000+, emphasis on $75,000+
. With, and without children in the house
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Secondary Audience: Generation Y (late set)

. Age: 27-35
. HHI: $50,000+, emphasis on $75,000+
. With, and without children in the house

AOT will place ads in shared opportunities along with partners and participate in packaged digital media options.
AOT will also conduct campaigns, to support the co-op partners and drive visitation throughout Arizona. AOT ad
placements will direct visitors to visitarizona.com/adventure. The landing page will feature partners and give
visitors the opportunity to click through to the partners’ sites.

5 Application Instructions

Each entity may submit a maximum of two applications. If an entity submits two applications, one must be a

regional partnership.

The application must include all information outlined in Section A below.

5.1 Attachment A, Section A: Applicant Administrative Information
The following information must be included in the Marketing Cooperative application.

5.11

5.12

5.13

5.14

515

5.1.6

5.1.7

5138

5.19

Entity Name: The name of the applicant must be the same as it appears on
the incorporation, federal tax exemption or the state charter.

Physical Address: Provide a street address (no P.O. Boxes) for deliveries.

Mailing Address: Provide a mailing address that can be used by AOT for routine
correspondence.

County: Identify the county in which the applying organization is located. In the case of
regional applications, list all counties included under the application.

Project Coordinator’s Name and Title: The person responsible for administering the
project and the day-to-day contact for AOT. This individual is also responsible for
submitting all necessary documentation throughout the year-long effort of this project
and must be familiar with the specifics of the Marketing Cooperative, as well as the
application submitted. Provide the Project Coordinator’s telephone number, fax
number, and e-mail address.

Provide the tourism website that will be promoted in advertisements. Regional
partnerships must have a website that promotes the region and each partner in
an equitable manner.

The fulfillment piece is the tourism brochure or visitor guide that will be mailed to
people that inquire about the destination. Regional partnerships must have a fulfillment
piece that promotes the region and each partner in an equitable manner.

Refer to Section 2.1.4 for information on Regional Partnerships. List all Regional
Partners in the designated box.

Signatures: The signatures on the application certify that the information on the form
is correct to the best of the signatories’ knowledge, and authorizes the participation
in the Marketing Cooperative for FY 2017. Applications must bear the signatures of
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the Project Coordinator and the Administrative Official (the person authorized to
commit the applicant to funding requested co-op opportunities). Both signatures are
required to process the application. In some cases the Project Coordinator and the
Administrative Official will be the same person.

5.2 Attachment A, Section B : Supporting Documentation

5.2.1 Signed FY 2017 Affidavit in Support of Application must be included (Attachment A,
Section B). Applications submitted as a regional partnership must include a separate
signed affidavit from each regional partner.

5.2.2  Fulfillment piece that will be used for the destination in FY 2017. A fulfillment piece
must be provided upon request.

5.3 Attachment B: The Marketing Cooperative Opportunity Selection Sheet

The Marketing Cooperative allows partners to leverage their resources in partnership with AOT; and for eligible
partners to receive subsidized rates of fifty (50) percent for all pre-selected marketing opportunities listed on the
Marketing Cooperative Opportunity Selection Sheet.

The following outlines the process for making the Marketing Cooperative selections:

5.3.1 Download the Excel version of the Opportunity Selection Sheet at
https://tourism.az.gov/marketing-programs/partnership-opportunities and save the file to
your computer. Check the box of every co-op opportunity requested. Partners shall select
only one level of participation per opportunity. For example, if Sunset magazine May 2017 is
selected, only one ad size shall be identified.

5.3.2 Fill out the "Opportunity Selection Box" of the opportunities you wish to participate.

Level # of Months Half Net Rate ]
# of Months B Half Net Rate ]

(drop-down menu) ({drop-down menu) Which Mouths {drop-down menu) Total Partner Cost ]
|

!

AZDailyStar $0.00

Do so by filling in the forms using the existing drop-down menus or filling in the blank.
{drop-down menu)

Opportunity Selection Placement
Box:

Complete all of the forms in the row. If completed properly, the total
partner cost will appear on the right side of the selection box, and a grand total will appear at
the bottom of the document.

5.3.3 Save the file after filling in all your selections, and email it along with the Application form
and Affidavit(s) to jdaer@tourism.az.gov.

5.3.4 Selections will be awarded by AOT based on the availability of funds and availability of each
opportunity. All applicants may not receive every marketing opportunity requested.

e Destination Videos production is limited to eight (8) partners. Final selection will be by
lottery if necessary. Prior to signing the contract, the community or AOT has the
opportunity to cancel the project.

e Select ad opportunities are limited due to space. If space limitations are exceeded,
partners will be selected by lottery.

e Trade and media missions have limited space. Applicants must demonstrate their
commitment to participate by identifying the attendee, reserving the dates, and
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budgeting for travel and related costs. If space limitations are exceeded, partners will be
selected by lottery.

Note: Publication costs identified on the Marketing Cooperative Opportunity Selection Sheet are listed as net
rates for all media placements. Partners will be billed directly by the publisher at half the net insertion cost.

Due to the specific nature of the Marketing Cooperative, once opportunities are approved no changes or
cancellations are allowed unless a publication or marketing opportunity is cancelled.

Fillable application forms are available on-line at https://tourism.az.gov/marketing-programs/partnership-
opportunities. The application forms must be completed and signed, and received by AOT via email at
idaer@tourism.az.gov, no later than Friday, June 17, 2016 at 5:00 p.m. Please contact Jamie Daer if you have
any questions or concerns about the application process.

Late applications will not be accepted. Incomplete applications will be ineligible.

6 Ad Placement Requirements

6.1 All ads must be received by AOT prior to the material deadline identified in the Marketing
Cooperative Opportunity Profiles. E-mail the ad to Jamie Daer, Sr. Marketing Manager at
jdaer@tourism.az.gov. AOT approval for all ad creative is mandatory and may take up to five (5)
business days from the date of receipt.

6.2 Partner marketing tactics (banners, print ads, out-of-home, etc.) must promote visitation to
Arizona only. References to other states are not allowed (e.g. promoting close proximity to
another state).

6.3 If an ad is placed without prior written AOT approval, AOT will not be responsible to pay any
portion of the ad cost. The full advertisement cost will be the responsibility of the Marketing
Cooperative participant.

7 Project Effectiveness

During FY 2017, AOT shall require each participant of the Marketing Cooperative to assess the project’s
effectiveness by completing a mid-year progress report in January 2017, and a final report in September
2017. This information will be used to compile pertinent data regarding the effectiveness of each media
buy and the program as a whole. The reports will be collected through an online survey. The following
information is required:

. Corresponding metrics including but not limited to: unique visits to the website,
requests for information, and visitation (lodging, visitor center, attractions, and/or
events).

° The final report will also include questions assessing the satisfaction and effectiveness

of the program.
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Attachment A Section A

B

ARIZONA

OFFICE OF TOURISM

The Marketing Cooperative
FY 2017 Application

=  Acomplete and signed application must be emailed to, and received by, AOT no later than 5:00 p.m. Friday, Junel7, 2016
= Incomplete and/or faxed applications will not be accepted.

Section A: Applicant Administrative Information

1. Entity Name:

Doing Business As (if different from above)

2. Physical Address: Street: City: State: AZ Zip Code:

3. Mailing Address (if different): PO Box: City: State: AZ Zip Code:

4. County (list all represented if regional applicant):

5. Project Coordinator’s Name and Title:

Telephone Number: Fax Number: E-mail:

6. Destination Website:

7. The applicant has a current fulfillment piece for the destination. [ Yes

8. Isthis application being submitted for a regional partnership? [ Yes ] No

If Yes, list all partners contributing to the regional Marketing Cooperative effort starting with the lead applying entity.
Note: A regional partnership must be comprised of at least three (3) DMOs and each entity must sign and attach an affidavit in
support of application, (Attachment A, Section B).

List Regional Partners:

9. Two signatures are required in order to process this application.

Signature Date:
(Project Coordinator)

Printed Name: Title: Organization:
Signature Date:
(Administrative Official)

Printed Name: Title: Organization:
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Attachment A Section B

BE
ARIZONA

OFFICE OF TOURISM

The Marketing Cooperative
FY 2017 Affidavit in Support of Application

I am submitting this completed affidavit at the request of The Arizona Office of Tourism for the purpose of making an
application for a public benefit or privilege. | hereby certify that | am a duly authorized representative of the
organization identified below with the principal address as follows:

Organization:

Physical Address:

Amount contributing to the Marketing Cooperative: $

Source of funding:

REGIONAL PARTNERSHIPS MUST SUBMIT A SEPARATE, SIGNED AFFIDAVIT FOR EACH REGIONAL PARTNER

| further certify that the above referenced organization is one of the types of organizations listed below: (Please check the
appropriate box)

[] An organization recognized as the official destination marketing organization by a city or town.
[] ATribal entity promoting tourism.
[ ] An Arizona based statewide tourism association.

| recognize that pursuant to Arizona Law, perjury constitutes a class 4 felony under A.R.S. Sec 13-2702 and a false
swearing constitutes a class 6 felony pursuant to A.R.S. Sec 13-2703.

(Signature of Administrative Official) (Printed Name)
Title:
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Attachment B

Section B: Opportunity Selection Sheet

Packaged Digital Media

Behavioral Targeting (Arizona Travelers)

Section B: Opportunity Selection Sheet

PACKAGED DIGITAL MEDIA

Behavioral Targeting (Arizona Travelers)

Vendor Sojern - Behavioral Targeting (Travelers with intent to travel to Arizona)
Description Utilizes automated buying technology as well as airlines and hotels first-party data to precisely target confirmed Arizona travelers with display banners.
Placement Detail Display Banners with demographic and behavioral targeting. Primary Demo - 44-64 HHI +575K and Secondary Demo - 35-44 HHI +75K  Behavioral - those currently shopping for and booking travel to Arizona
Unit Size 160x600, 300x250, 300x600, 728x90, -15 or 30 pre-roll video
Markets NNational, with a focus on the requested target markets (Phoenix, Tucson, Los Angeles, Las Vegas, San Diego
PRICING LEVELS Impressions Rate/Month Half Net Rate/Month
Level 1- Display Only Must run across 2 $5.00 1,000,000 $2,500.00 $1,000.00
consecutive months
I:E\If:‘\hi Display Only Must run across 3 consecutive 56.00 2,400,000 54.000.00 $2.000.00
Level 3- Display Only Must run across 3 consecutive 56.00 3,000,000 $5.000.00 $2.600.00
manths
Level 4- Display & Video Must run across 3 55.00 1,800,000 $5.000 00 $2.500.00

consecutive manths $16.00 375.000
Sold/Billed By SOJERN
Rep Contact
meredith.dillon@sojern.com
Pl Level # of Months _ Half Net Rate T P c
Lt (drop-down menu) (drop-town menu) (drop-town menu)
Selection Box: t0.00

Behaviaral Targeting

azcentral.com/USA Today Network

As experts in consumer behavior, we ensure that the right message is delivered in the right place at the right time. azcentral.com can take any campaign a step further with high-impact creative solutions that engage consumers. From games
to capturing data. we encourage interaction with vour business resulting in more ROl

Placement Detail azcentral.com/USA Today Network banners

Unit Size 320x50 (mabile), 300x250, 120x20, 168x28, 216x26, 480x48, 728x90, 300x250 (desktop). 300x600, 160x600

4 Markets National, with a focus on the requested target markets (Phoenix, Tucson, Los Angeles, Las Vegas. San Diego)

azcentra

ARIZONA'S HOME PAGE PRICING LEVELS Cl Impressions Rate/Month
Level 1 Demo/Geo: (Demo: Age. Gender, HHI. Geo:

DMA. State, City or Zip Codes) $5.00 500,000 $2,500.00 $1,250.00
Level 2 Contextual/Content: Outdoor Recreaton, $7.00 350,000 245000 $1.225 00
Familv Travel - . - —
Level 3 Behavior/Interest: Road-trippers, Wine
Enthusiasts, Households with Children, Users

interested in traveling to Arizona, Camping/Hiking $9.00 500.000 $4.500.00 §2.250.00
Interest

Half Net Rate/Month

USATODAY
NETWORK

Sold/Billed By Republic Media
Rep Contact Pam Sanchez
602-689-5225

psanchez@republicmedia.com

i Which Manth Half Net Rate
0 Bl # of Months
Selection Box: (drop-davn menu) (drap-clown menu) (drop-tlown manu) Tatal Parner Cost

$0.00

Behavioral Targeting

Vendor MediaMax Network
Description A blend of digital targeting will drive awareness among the target audience online and via mobile devices. These tactics generate exposure to consumers who are at home or on-the-go, and are likely to be interested in visiting Arizona.

Placement Detail Run of Network Display and Mobile banners with Demo, Behavioral. contextual targeting and retargeting

Unit Size Desktop: HTMLA, GIF, JPG: 300x250, 728x90, 160x600 / Mobile: GIF, JPG: 300x250, 728x90, 320x50, 300x50

- Markets Phoenix, Tucson, Los Angeles. San Diego, Las Vegas
medlamax PRICING LEVELS Cl Impressions Rate/Month Half Net Rate/Month
Level 1 (2 months) $4. 50 2222222 $10,000 00 $5,000.00
network Level 2 (2 months) $4.50 2,666,667 $12,000.00 $6,000.00
Level 3 (2 months) 54 50 3333333 $15,000 00 57,500 00
Sold/Billed By MediaMax Network
Rep Contact Sarah Ward
914-468-8442
sward @mediamaxnetwork.com
P + of Months . Half Net Rate T P C
S;Irecliun Box: (drop-down menu) (drop-down menu) (drop-down menu) <000

Behavioral Targeting

Content Marketing

Content Marketing

Afadden Afedia - Content Marketing Generaf Afarker
. Madden Media®s Amplified Storytelling Co-op program allows partners of any size the opportunity to get their story in front of interested readers. This turn-key program works with each of the participating partners, provide s one or more
Description staries per partner, and then distributes itfthemn in front of key audiences. Topics vary according to the destination?s area of interest or destination driver. Partners then own the stories and can use them in future mark.eting efforts, such as

Yendor

Madden's content team meets with each partner ta perform an evaluation of available content and determine what type of stary would best suit each partner. Then we work, with a writer in order to create a transformative stary.
Placement Det. Audiences receive stories via our audience development platform of premium websites and social media platforms, selected based on each partner’s targeting parameters, Consumers engaged in leizure reading find relevant links which pique
interest. Onge users click on the link to view the storu. theu are redirected to the article on uour website,

Markets i
m a d d En - PRICING LEYELS Clicks

Half Net Rate

$2.500.00

sme
connecting people to places 7520] $10,000.00] $5.,000.00
i peaps e 12,033 $15,000.00] $7.500.00
SoldiBilled By Madden Media
Rep Contact whitney Coleman
weoleman@maddenmedia.com
620-232-2E1
- Level Start Date Half Net Bate
Total Partner Cost
g:l‘::'t:::“l;o:- Elagement [drop-down menu) [drop-down menu] [drop-down menu]
3 Content Marketing $0.00
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Attachment B

Content Marketing Con’t

A E C u} E F G

0 i El Level Start Date Half Net Fate Total Partner Cost
rr 3 L
Selection Boz: [drop-dawn menu] [drop-dawn menu] [drop-dawn menu] 0.0

Adadden Aedia - Content Marketing Spanish L angoage fAferico

Madden Media’s Amplified Stontelling Co-op program allows partners of any size the opportunity to get their stary in front of interested readers. This program translates the story in Spanish and lives on YizitArizona.com with traffic delivered

directly to the stony. Thiz approach allows for a meaningful connection with Spanish Lanuage Audiences. Partners get a mention on the story and a link to their site. Requires a Minimm of 4 partners.

Flacement Detail Madden’s content beam meets with each partner ta perform an evaluation of available content and determine what type of story would best suit each partner. Then we work, with a writer in order to create a transformative stary.

Markets Mezico
PRICING LEVELS Clicks Half Net Rate
Lewel 1- 4 Partners [est. 3 months of distribution) $3.500.00 $1.750.00
Lewel 2 - § Partners [e=t. 3 months of distribution) 3244 FAL $3.500.00 $1.750.00
Level 2 - & Partners [est. 3 months of distribution] $2.21 9502 $3.500.00 #$1.750.00

SoldiBilled By Madden Media “One skary
Rep Contact whitney Coleman
weoleman@maddenmedia.com
620-232-261

o 5 = Level Half Net Fate
[drop-down menu) [drop-down menu) [drop-down menu)

Total Partner Cost
$0.00

Selection Boxz:

Areentral eom

Eranded Content or Mative Advertising is an online advertizing method in which the advertizer attempts to gain attention by providing content in the contest of the user's experience, Mative ad formats match both the form and the function of
the uzer experience in which it iz placed. The aduertizer's intent iz to mak.e the paid advertizing feel less intrugive and thus increase the likelihood users will click onit. Our native articles are published through the zame system as regular
editorial article, are hosted and a part of our articles and can be found on azcentral search bar. The Sponsored content is surrounded by relevant content users are looking for.

Cross Platforms. Sponsored stories are chearly marked and can appear simultaneously on desktop, tablet, and mabile web platforms.

Flacement Detail Creative Assistance. Clients can provide their own articles or we can have our expert writers work, with them to create engaging content.

Topics Page If the advertiser purchases six or more stories, they will receive a landing page or “Topics™ page showeasing multiple story headline entry points offering a gallery of information ko serve a strategy or product line [available on

o FRPTTrI PTTT Markets Fhoenix, Tuzzon, Los Angeles, Las Yegas, San Diego
3 PRICING LEYELS # of articles Impressions Half Net Rate
Level 1: 3 months minimum k) 2,632,500 $13,135.00 $9,097.50

USATODAY Lewel 2: & manths minimum 13 5,265,000 #36,390.00 #13,195.00
NETWORK Level 3 12 manths minimum 24 10,530,000 $72,730.00 $36,330.00

Sold!Eilled By Fiepublic Media
Rep Contact Fam Sanchez
B02-629-6225
pzanchez@republicmedia. com

Level Half Net Fate Total Partner Cost
[drop-down menu) [drop-down menu) [drop-down menu)

Content Marketing $0.00

0 ity EL

Selection Boz:

Yendor LA Fimes
Loz Angeles Times Sponsored Content empowers clients to connect with consumers in compelling, engaging ways. Whether it's through custom videos, articles, infographics, photo galleries, or other features, LA Times can help partners

Description attract and develop relationships with their target audience.

Flacement Detail 4-E articles written by aur custom publishing team while collaborating with the designated partner, 400k - 2 Million Co-Eranded w LATimes ROS Banners + Responsive Ad Barker, 26K-83K guaranteed article views, Fived Article Page Sponsor
}: . X l i Markets Loz Angeles OMA
05 AnQeics PRICING LEYELS # of articles Impressions Half Net Rate
Times Level 1: 4 Aticles 4 400,000 $5.000.00

Lewel : 6 Articles 2,000,000 $25.UUU.UU| $12,500.00

SoldiEilled By LA Times
Rep Contact Claire ArmbrustertAudrey Beaver

£13-233-3033

Clarie.Armbrozter@latimes.comd Audrey Beaver@latimes.com
- Pl Level Half Net Fate Total Partner Cost
[drop-down menu] [drop-down menu] [drop-down menu]

Content Marketing $0.00

Selection Boz:

Destination Video

Destination Videos

Arizona Qffice of Fourism

AOT will work with partners ta produce high definition destination videos. A B0 sec sizzle reel and 30 sec condensed version will be prodused from existing b-roll. Bath will include a dezigned intra to the destination and a clozing card with the
destination's logo and URL. They will alzo incorporate A0T brand elements and a music track. AO0T will assist in leveraging distribution channelz, such az YouTube. The video will be featured on visitarizona.com, and used as supporting

content for A0T*s marketing camoaians. The partner will have shared user rights with A0T. Yideo production is limited to existing b-roll. If the Partner needs to source video there is an additional estimated cost of $1500 — a cost incurred
:E0 and : 20 videos

{§ . ; Partner Rate
ARIZONA S—

AOT
Jamie Diaer

jdaer@tourism.az.gov
B02-364-0783
q Eartner Hate
Opp y Pl Total Partner Cost

- [drop-down menu]
Selection Box:
Destination Yideo $0.00
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Display Ads

Display Ads

Yendor
Description
Placement Detail
Unit Size
Markets

L
ARIZONA

SoldiEilled By
Rep Contact

. El
Selection Boz: VizitArizona.com Eanners
VisitArizona.com Banners
A E
Yendor
Description
" Placement Detail
USATODAY
NETWORK

Placement Det.
Markets

Sold/Billed By
Rep Contact

B _
Selection Box:

AZCentral - Banners
AZCentral -video

Yendor
Placement Detail
Unit Size
Markets

Arizona Daily Star

Sold/Billed By

Rep Contact

B _
Selection Box:

AZDailyStar Banners

¥endor
Placement Detail
Unit Size
Markets

Placement Detail
Unit Size

GREENSPUN [
MEDIA GROUP

LASVEGAS: «SUN

Flacement Detail
Unit Size
Markets

FPlacement Detail
Unit Size
Markets

SoldiBilled By
Fep Contact

Opportunity Placement

Selection Baz: Las Wegas Sun Banners
Las Yegas Sun 300:600
hanners
Las Yegas Sun Homepage
sliding billboard
Las Wegas Sun Homepage
300xE00

Attachment B

¥isitArizona. com Banners

Display banners on YisitArizona.com
T282A0, 2005250

[\ ationalfnternational

PRICING LEYELS

AOT will be offering banner placements on YisitArizona.com where partners can reach engaged consumers.

Impressions

Rate/Month

Half Net Rate/Month

. 100,000¢gquarter

Static Banners $5.25 430000/ annual $526.00 $262.50

" " 100,000¢quarter
Riich Media Banners 3665 430000/ annual $BE5.00 33250

F ottt miim by
Madden Media
wrhitney Coleman
weoleman@maddenmedia.com
B20-232-2611
Mhich Months Half Net Fate Total Partner Cost

Level [drop-down menu)
Static: Banners F268.00 $0.00
Rich Media Banners $333.00 4$0.00

AZCentralllSA Today Ad Metwork.

300x260, 300:600, 320260
ropolitan Phoenis

Diesktopimobile blended

Impressions

300,000

F

Rate/Month
42,700.00

Aweraging more than 60 million page views per month, a2central.com is the state’s Mo. 1 site for local news and information. azeentral.oomes unrivaled strength in the market is further enkanced by its partnership with Yahoo! - reaching $624 of

Half Met Rate/Month

$1,350.00

Lewel 2: Desktop/mobile blended

400,000 |

$3,600.00]

$1,800.00

Lewel 3: Desktopimobile blended 500,000 $4.500.00] $2.260.00
Erte-roll Yideo Fun of Site - A unit that lives on AZCentral site and plays a video

Iletropolitan Phoeni:

PRICING LEYELS Impressions RateiMonth Half Met Rate/Month

#$1,000.00

$%,000.00] $1,500.00

Level 3: Video $30.00] 133,333 4.000.00] #2,000.00
Republic Media
Pam Sanchez
B02-689-5225
psancher@ republicmedia com
Level & of Maonths = Half Met Fate Total Part Cost
[drop-down menu) [drop-down menu) Ahich Manths [drop-down menu)

$0.00

$0.00

ATLRIES S TUCSOR. COmi
Dles i ports, |ifestyles or Opinion section banner:

3008260, T28430, 320460

PRICING LE¥YELS

Impressions

Rate/RMonth

Half Met Rate/RMonth

#$1.200.00

$3,200.00]

$1,800.00

500,000

$4,000.00]

42,000.00

AZ Daily Star
Tom Birmingham

thirming® tucson. com

Level

[drop-down menu) [drop-down menu)

Greenspun Media Group

Diisplay banner ads ta run on LasYegasSun.com, Yegasing.com, Lasieg Kly.com and L.

gec-targeted bo Las Vegas DMA

3002250, 728230, 1602600, 1000240, 120150
Fhoenis, Loz Angeles, Tuzson, San Diego, Las Wegas
PRICING LE¥ELS CPM
Lewel1- Less than $50k annually

Impressions
$12.50

100,000

[drop-down menu)

Rate/Month
$1,260.00

Total Partner Cost
$0.00

Half Net Rate/Month

$E25.00

Leuvel 2 - $60k-£100k annually

o0

260,000

#2,760.00

$1,276.00

Lewel 2 - $100ks annually

10,00

500,000

#6,000.00

$2,600.00

3002600

Fhoeniy, Loz Angeles, Tuzson, San Oiego, Laz Wegaz

FPRICING LE¥ELS CPM
Lewel1- Less than $50k annually

Impressions
$20.00

25,000

RatelMonth
$500.00

Half Net RatelMonth

$250.00

Lewvel 2 - $50k-£100k annually

$16.00]

50,000

$200.00]

$400.00

Lewel 3 - $100k+ annually

$12.00]

100,000]

$1,300.00]

$650.00

LaszVegazSun.com homepage sliding billboard
970290 expands to 9702415, includes 320850 mabile
1003 SOV [appros 403 Las Vegas traffic); Phoenis, Los Angeles, Tucson, San Diego, Las Yegas
FPRICING LE¥ELS Flat Fee per day

Lewel1- Less than $50k annually

Impressions [estimated)

$1,200.00

40,000

Rate/Month
$1.200.00

Half Net Rate/Month

$600.00

Lewel 2 - $50k-£100k annually

$1,000.00

40,000

$1,000.00

$500.00

Lewel 3 - $100k+ annually

300,00

40,000

$300.00

$450.00

L com homepage 3003600 sponzorship
300zE00
100:2 SOV [approx 403 Las Yegas traffic] Phoenis, Los Angeles, Tucson, San Diego, Las Yegas
PRICING LE¥ELS Flat Fee per day

Level1-Less than $50k annually

$1,200.00

Impressions [estimated)

40,000

Ratel/Month
$1,200.00

Half Net Ratel/Month

$E600.00

Leyel 2 - $50k-$100k annually

$1,000.00

40,000

$1,000.00

$500.00

Level 3 - $100k+ annually

$300.00

40,000

$300.00

$450.00

Greenspun Media Group [Las Vegas Sun)
Eatie Horton

F.atie. Horon@ gmguegas. com

Leve]

[drop-dawn menu) [drap-dawn menu)
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Attachment B

Display Ads Con’t

FPandora - Streaming Fadic

Advertize on Pandora's streaming radio service that plays a musical selection of a certain genre based on the uzer's artist zelection. Pandora offers geagraphical and demographic targeting in order ta reach engaged users who have a
Mobile andfor web audic with display banner companions. This unitis an audio spot with an added value 3002250 companion banner. The banner shows on the screen while music is playing and stays as a leave behind after the audio ends
until the Pandora user engages with Pandora by skipping or liking a song ete. or until the nest advertizing break.

Unit Size 15 andfor 20 audio spot, S002500 tile, and 3002250 companion banner

Markets Phoeniz, Tucson, Los Angeles, Las Yegas, San Diego - Recommended to Focus on or 2 target markets
PRICING LEVELS CPM Impressions Ratel/Month Half Net Rate/Month
Lewel1 $16.00 250,000 $4,000.00 $2,000.00

PA N D 0 R A Lewel 2 $16.00 312,500 $5,000.00 $2,500.00

Lewel 3 $16.00 437,500 $7.000.00 $3.,500.00

Placement Detail

Stand Alare Mobile Dizplay without audio spat. Thiz dizplay unit is zerved only when a Pandaora user is actively engaging with Pandora vizually by skipping a song, liking a song, ete. This helps to ensure the user is looking at the Pandara
=ereen and able to view the banner. Should run in conjunction with the mobilefweb audio and companion banner.

Unit Size 300:250

Markets Phoenis, Tugson, Los Angeles, Las Vegas, San Diego - Recommended ko focus on 1or 2 target markets
PRICING LEYELS Impressions Ratel/Month Half Net Ratel/Month
Lewel1 $10.00 100,000 $1.000.00 $800.00
Lewel 2 10,00 250,000 $2,500.00 $1.250.00
Lewel 3 $10.00 300,000 $3.000.00 $1.760.00

Placement Detail

SoldiBilled By Fandara

Rep Contact Aszhles Manuel

480-628-1032
li@pandora.com

Level # of Months 5
Mhich Months Total Partner Cost
Placement [drop-down menu) [drop-down menu) [drop-down menu)
DOpportunity Mobile andfor web audio with £0.00
Selection Box: dizplay banner companion -
Stand alone mobile display £0.00

without audio spat

FRIPpAGVISO
TripAdvizor is the world's largest travel site with a heawy focus on travel planningfresearch.

Atizona content target display banners.
Unit Size 1B0RE00, 2004250, 300:600, 728430, 320450 mobile unit
Markets M ational, with a Focus on the requested target markets [Phoenis, Tueson, Los Angeles, Las Veqas, San Diego)

Rate/Month Half Net Rate/Month

FPRICING LE¥ELS Impressions

17,647 #2,000.00 #1,000.00
$17.00 235,294 #4.000.00 $2,000.00
$17.00 411,765 #7,000.00 $3,500.00

Placement Detail T WA UT, OO, CA content target
Unit Size 1B0RE00, 2004250, 300:600, 728430, 320450 mobile unit
Markets Mational, with a focus on the requested target markets [Phoenis, Tueson, Los Angeles, Las Vegas, San Diega)

tripadvisor

FPRICING LE¥ELS Impressions Ratel/Month Half Net Rate{Month
$17.00 17647 #2,000.00 $1.000.00
$17.00 235.2%{ #4,000.00 $2,000.00
#17.00 411,765 47.000.00 £3.500.00

FPlacement Detail Dutdoor segment target banners

Unit Size 1B0RE00, 2004250, 300:600, 728430, 320450 mobile unit

Markets Mational, with a focus on the requested target markets [Phoeniy, Tueson, Los Angeles, Las Vegas, San Diega)
PRICING LEYELS Impressions RatelMonth Half Net Rate!/Month

Lewel1 #13.00 153,846 #2,000.00 #1.000.00

Level 2 $13.00 307,632 #4,000.00 $2,000.00
Level 3 #1200 BIB4E2 $7.000.00 $2.500.00

Tripadvizar “added value: 5 ROS bonus
Rep Contact P hil Giudice
J0-503-0242
poivdice@tripadvisor.com

Level & of Months . Half Net Rate
Mhich Months Total Partner Cost
Placement [drop-down menu) [drop-down menu) [drop-down menu)
o TripAduizor - AZ Content $0.00
DOpportunity . q
Selection Box: e $0.00
Tripadvisar - Outdoor
Segment I
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Attachment B

eNewsletter

elewsletters
¥endor AT eMewsietter
Description AOT*= monthly ehlewsletters are sent to 235,000 consumers who have opted to receive frequent Arizona travel infarmation. Specialty ehlewsletters are sent to niche audiences who have identified a specific interest. Reach these loyal

P prospects and keep yourzelf top-of-mind with frequency of message.
FPlacement Detai Ionthly ebewsletters offer one banner ad and three Featured sponsorships PRICING LEYELS Half Net Rate
Unit Size Sponsorship: Article provided by partner to Madden; banner: B00:77 Eanner $1575.00 78800
Markets 300,000 opt-in subscribers Feature Sponsorship | $2.825.00| $1212.00
Placement Detail December Specialty eblewsletier - Fela: and Recharge PRICING LE¥YELS Rate Half Net Rate
Unit Size Sponsaorship: Article provided by partner to Madden; banner: B00:77 Banner $500.00 $250.00
= Markets Miche market |Feature Spansarship [ $1.160.00] $580.00

AQ.IZONA Placement Det. Iarch Specialty eblewsletter - Final Four PRICING LEYELS Rate Half Net Rate
Unit Size Sponsaorship: Article provided by partner to Madden; banner: B00:77 Banner $1.575.00 $7ea.00
Markets 300,000 cpt-in subscribers | Feature Spansarship | $2.825.00| F1:313.00
Placement Detail Lpril Specialty eblewsletter - Culinary Arizana PRICING LEYELS Rate Half Met Rate
Unit Size Sponsaorship: Article provided by partner to Madden; banner: B00:77 Banner $1.575.00 $7ea.00
Markets 300,000 cpt-in subscribers | Feature Spansarship | $2.825.00| F1:313.00

PRICING LEYELS Half Met Rate

FPlacement Detail June Specialty efewsletter - Summer Deals
Unit Size Sponsorship: Article provided by partner to Madden; banner: B00:77
Markets Miche market

$450.00]

Half Met Rate

PRICING LEYELS

Flacement Detail ber 2016 Specialty eflewsl - Mational Parks 100th Anniversarny
i Sponsorship: Article provided by partner to Madden; banner: B00:77
300,000 opt-in subscribers

$788.00
$1,313.00

$2,626.00]

Madden Media
Rep Contact Whitney Coleman
weoleman@maddenmedia.com
B20-232-2611

Level Month Half Net Fate Total Partner Cost
[drop-down menu) [drop-down menu) [drop-down menu)
[onthly efewsletter $0.00
Fanthly eflewsletter $0.00
Fanthly eflewsletter $0.00
Opportunity [onthly efewslatter $0.00
Selection Boz: Monthly eflewsletter $0.00
Ionthly eMewsletter 4$0.00
Dec Specialty Dlecemnber 2016 [Relax and Recharge] 4$0.00
March 2017 [Final Four] $0.00
April Specialty April 2017 [Culinary Arizona) $0.00
June Specialty June 2016 [Summer Deals) $0.00
Sept Specialty September 2016 (Mational Parks 100th) $0.00

Mobile

Mobile

Yendor Atiflenniad MedialAid - Acobile

Description Millennial Media behaviorally and demographically targets consumers on their mobile devices via cost per click banners.
FPlacement Detail I¥obile Display Bianners targeting Baby Boomers, Gen ¥, Gen ', and Millennials on a cost per click pricing

Unit Size J00:2650, 480476, 420460, 220250, 200450

Markets Fhoenit, Tuzson, Los Angeles, Las Vegas, San Diego

Rate/Month Half Net Rate/Month

icing Levels Clicks

012 $1.000.00 800,00

012 LiAL] #2,000.00 $1,000.00

$0.12 2pr32 $4.000.00 $2,000.00
millennial Placement Detail Ilobile Video targeting Biaby Eoomers, Gen ¥, Gen ', and Millennialz on a cost per completed view pricing

Unit Size 18 andfor :30 video spot [16:3; MP4 or MOW)

Markets Fhoenit, Tuzson, Loz Angeles, Las Vegas, San Diego
FPRICING LE¥ELS Completed ¥iews Ratel/Month Half Net Rate{Month

Lewel1 0.4 T4 $1,000.00 $500.00
Level 2 0.4 14,285 #2,000.00 #1.000.00
Level 3 0.4 28,571 #4.000.00 $2,000.00

Millennial Media
Rep Contact Tuyler Moore
B17-324-2085
tuler. moore@® teamaal. com

Opportunity Level 2 of Months _
5 Mhich Months Total Partner Cost
Selection Box: Elacement [drop-down menu) [drop-down menu) [drop-down menu)
illennial Media - Maobile 4$0.00
Millennial Media - Mabile $0.00

Arcentral comitisR Fodar Metwork

wiith mare people using smartphones and tablets than ever before, mobile advertizing gives you access to a captive audience in a hyper-targeted way, producing more immediate responses and higher response rates. Combined with
azcentral.com’s reach and frequency, azcentral.com mobile averages more than 14 million page views per month. Geo-fence locations where the target audience is like: Statefflational Parks, Popular Hiking/Camping Locations,
Description HikingtCampaign Fetail Stores like REL the locations are limitless. 30-80 recommended to start. Can also geo-fence a cityOM Afradius around a location. Conversion zone placed at the intended locationdcity. For example, if we geo-fence
the Grand Canyon to attract visitors to Sedona..we will pingfeookie uzers’ with phone s for being in the “fence® at the GC via location services (any app that "knows" the user's location). For the next 30 dayz, ads will be served to them on their

i Fhir nbvne Corina Hhab Hma with 3 Cannarsion Zana ws ean bk the frnt braffie connaresion b the Dite e Sadans for Prasentt ar s enacific mineen s nbisie sl lne stion)

rrabila wikila surfing e mah

Placement Detail Ilobile Dizplay Banners, Geo-fencing is on a cost per click pricing
Unit Size Fiequired sizes: 320250, 3002250 Optional sizes: 120420, 168428, 216426, 480048,

Markets Fhoenis, Tucson, Los Angeles, Las Wegas, San Diego
icing Levels Est_ Impressions

Eanner Ads
Geo-Fencing [ months minimum]

Rate/Month Half Net Rate/Month

#1275.00
$375.00

USATODAY
NETWORK

$750.00]

Fiepublic Media
Rep Contact Fam Sanchez
B02-B29-5225
psanchez@republicmedia.com

Level] & of Months g
Mhich Months Total Partner Cost
Elagement [drop-down menu) [drop-down menu) [drop-down menu)
DOpportunity
Selection Box- azeentral.com - Mobile $0.00
Banners .
azcentral.com Mobile banners $0.00

with gea-fencing
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Mobile Con’t

Attachment B

Yendo Greenspon Media Group
Description Mobile Dizplay banner ads to run on LasWegasSun.com, Yegasine.com, Lasvegasweekly.com and LasWegashagazine.com
Flacement Det. geo-targeted to Las Vegas OMA
Unit Size 320450
EREENSP"H Markets Las Vegas DMA
MEDIA GR"UP Pricing Levels Impressions RateMonth Half Met Rate/Month
Lewel1- Less than $50k annually $5.00 26,000 $125.00 $E2.50
LAS VEGAS SUN Lewvel 2 - $50k-$100k annually $4.00 50,000 $200.00 $100.00
= s gt Lewvel 3 - $100k+ annually $3.00 100,000 300,00 $160.00
SoldiBilled By Greenspun Media Group
Rep Contact K atie Hartan
K atie.Hartan@ gmauegas. com
EL Level Which Months HaltMetBate. 1,0 boreper Cost
i [drop-down menu) [drop-down menu) [drop-down menu)
Select Box:
clection Bos Mobile display banner ads $0.00
Retargeting
Retargeting
Yendor ¥isitArrona. o FRelfargefing
Description AOT will be affering retargeting inventary for partners to target both run of site visitors as well az thoze visitors who view specific pages. F or example, partners can target viewers of the Marthern Arizona page, and serve those viewers banner

Flacement Detail Display banners that retarget YizitArizona.com site visitars
Unit Size T282A0, 2005250

. Markets Dependent on consumers visiting YizitArizona.com
PRICING LEYELS

orFicE OF TOWR

Clicks

Half Met Rate

Lewel 1{est. 2 months] 3214 2337 #5,000.00 $2,500.00
Level 2 [est. 4 months] 203 3581 #7,500.00 $3,750.00
Level 3 [est. & months] $20 4976 $10,000.00 $5,000.00

Madden Media

Whitney Coleman
weoleman@maddenmedia.com
620-232-2611

o - Level

PP ] -
Selection Boz: {drap-down menu)

WisitArizona.com -

Search Marketing

[drop-down menu)

Half Net Bate
[drop-down menu)

Total Partner Cost
2000

Search Marketing

Afagden Afesia - Faid Search Campaign

keuwards and ad coou to reach potential travelers.
Placement Detail Custom search campaign bazed on individual partner's needs

m ad de n Markets Fhoenit, Tuzzon, Los Angeles, Laz Wegas, San Diego

r n PRICING LEYELS
amedia

Clicks

Each partner will wark. with Madden Media to help the management team better understand each of the goals of the individual partrer. Onee the strateqy is understood, Madden will put together an Adwords campaign that will focus on

Rate/Month Half Net Rate/Month

$E00.00 $300.00

connecting people to places Level 2

Selection Boz:

Faid Search

$0.69 5,181 $1,200.00 $600.00

Lewel 3 069 N $1.200.00 $900.00
st Bt (5 5 Eonecuting menths
Madden Media
whitney Coleman
wooleman@maddenmedia.com
620-232-2E1
- Half Net Fate
[drop-down menu) [drop-down menu] AR Lt [drop-down menu) LastonFornng Lol
$0.00

Shared Opportunities

Placements are included in multi-page Arizona sections, where AOT purchases the first page and the remaining pages are filled with partner ads and advertorial.

Print - Inflight

SHARED OPPORTUNITIES

Print - Inflight

Publication St

¢ The Afagazine fF iy SpiricE
Descri rounded, appealing package for our advertisers.

Circulation 447,340

Southwest: The Magazine is a general interest publication that rides onboard Southwest Airlines. Our award winning editorial dives in to business, travel and lifestyle, artfully blending quick-hit content with long Form features o create a well-

EarETEs manthly Full page, 4C $29.750.00 $14.575.00 Ad directany, el\lew_sletter. digital edition video +E6% off the openrate +
Full Page Advertorial
Southwest Median Age 43 12 page, 4C $18,824.00 $9,412.00| Ad directory, eMewsletter + BEX off the open rate « 12 Page of
The M.agarine‘ Median HHI FMETI 1M page, 4C $13.642.00 $E,821.00( Ad directory + B13 off the open rate + 114 Page Advertorial

Markets Reached Maticnal
SoldiBilled By Pace Communications
Rep Contact Ellynn Adoue

Dlate
Oictober 2016

it (atos ae GErATIG Wt 1 i 3 20 Ftion et A

FEEARRC, Fate o paided Wl i sxtonded to pon-qualified DOz

T aivcihots e Faction W ST artincr s Buping i, TIG Al Do Ml <0 05 #oction, Aavertorial Wouid b eittan by A ST 1k Gartuer

SHEIZ0IE

Rep Phone Number 940-483-3223 Mlarch 2007 | HELZ017 |
Rep Email ellyrin. adoue@ paceco. com
- Eublication Total Partner Cost
DOpportunity Issue Date [drop down menu) [drop dawn menu)
Selection Boz: Southwest: The Magazine [Formerly Spirit] October 2016 $0.00
Southwest: The Magazine (Farmerly Spirit] Farch 2017 $0.00
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Attachment B

Print — Inflight Con’t

Westier

Formerlg westlet's Up! Magazine, Westlet Magazine iz the newly designed inflight publication for westJet Airfines. The airline offers daily Flight service to Phoenit from Calgary, 3 flights per week. from Edmonton, and 2 flights per week from
Torantao. wWest Jet Magazine connects with aduenturers, business travelers, sightzeers, and experience seekers with a monthly print and digital iszue. An Arizona section may be created based upon number of participants. Rates Were
Issuance calculated on Exchange rates as of April 2016

el Circulation

westet Magazine will provide a #2 page advertarial with 100 words,

Median Age 42 12 Page 4 Color $3,280.00 $1,640.00 25" 4 25" imagefphoto
- Median HHI 91,000 183 Page 4 Colar $2.200.00 $1100.00 \M’esltld.et Magazine will provide a 3 page advertorial with 50 words 2.2°
#2.2" imagelphato
Markets Reached Canada, US4, International TM:M{&M(oqu\'re:amd?/ﬂwbwﬂ{udk&mw&gvm«ﬁ W 2 AT I Rt Mot She section Wi be cancaledl Instdet Wl meatch cach Fartaar d b rtrids i do the

Fied Point Media
Rep Contact Lindy Meustaedter
Rep Phone Number 403-837-7719

Oictober 2016 SHAZ0E

Rep Email lindyr@redpointmedia.ca
Pubil Total Partner Cost
S;Ireclion Boz: Issue Date [drop down menu] [drop down menu)
~ westJet October 2016 $0.00

Print — Magazine

Magazine

Endless ¥Facation
Endless Vaczation iz a trip planning resource for RCItimeshare members, offering insider travelideas on great places ta stay, where ta dine and shop, sightseeing excursions, and exciting cultural events. Endless Wacation is the ultimate trip
planning resource for avid travelers, with award winning content across multiple platforms. RCIMembers have a high propensity to travel and stay in bath timeshares and hotels.
Circulation 492,363 Western Region

Eonus matched advertarial space equal to the size of the ad - Lead
generation freader zervice + BRC card in print, tablet and digital and -
MicrositedFeatured Showcase for Arizona Tourism Co-op Page(s] +
Awerage 70 =reduction in open rake

Issuance 3u per year Full Fage 4 Color Bleed $12,150.00 $E,575.00

EBonus matched advertarial space equal to the size of the ad - Lead
generation freader zervice + BRC card in print, tablet and digital and -
MicrositedFeatured Showcase for Arizona Tourism Co-op Page(s] +
Awerage T0X =reduction in open rate

Bonus matched advertorial space equal bo the size of the ad « Lead
generation freader zervice + BRC card in print, tablet and digital and -
MicrositedFeatured Showcase for Arizona Tourism Co-op Page(s] +
Auverage 70 =reduction in open rate

Fhe FoTtion FOqUies @ MR 5 3 Eartiors or §R page bayin fINThavor i Groatory i the Minimum (7 wot Mo, the Foction Wl be concalod, MWaricaps s Eime Forthars quality For ratas ot 7o match from AOT.
Markets Reached ‘Western Region (12 Western States including Phoenix, Tuczon, Los Angeles, Las Vegas and San Diego)

SoldiBilled By Endless Vacation Magazine
Rep Contact Liza Scwartz Spring 17 l=zue [212217) 12492016
Rep Phone Number 206-E73-1320 Fall'? [FI2EN7] Exact TED | BHI/2017 |

Median Age 2 Page 4 Colar $7.235.00 $2EITED

Median HHI 13 Page 4 Color $4,820.00 $2,410.00

Rep Email lizai@mediawest-adzales.com

Eublication lssue Date Total Partner Cost
DOpportunity [drop down menu) [drop down menu]
Selection Boz: Endlezs Vacation Spring 2017 £0.00

Endless Yacation Fall 2017 $0.00

Alaticnal Aic T 2

MGT reaches ayoung and active audience, inspiring millions of peaple with the means and mindset ta explore. Our content shares authentic experiences that reveal a truse sense of place - turning vacations, Family trips, and weekend
getaways inko transformative journeys.

Circulation 225,000 [west of the MS)

Half Met Fate

333 reduction from open rate + advertarial copy equal to space
amount + bonus reader service listing
4424 reduction from open rate « advertorial copy equal to space
amount + bonus reader service listing

Median HHI $a8442 W3 page $4.72000 $4.280.00 433 reduction from open rat.e + :ad\..lertonal copy equal to space
amount + bonus reader service listing

Issuance Full Fage $28,600.00 #14,200.00

Median Age W2 page $14,300.00 $7.150.00

AKAZARCAHLID A KSLA RN MO MT,MEMY, i i i i i i i i i
A S PP B S ES T TSI INE Y The zection requires a minimum of 3 partners or 1full page buy-in [whicheyer iz greater] rates qualify for Maricopa and Fima partners at no match from A0T
Markets Reached VLD 0K DR S0 T3 LT £t gl P page buy-in| g 1 qualify P 13

SoldiBilled By
Rep Contact Tanya Scribner 12i7i2017
Rep Phone Number 940.387.7711 Aprilfay | 2!8!201?| 22017

Rep Email tanya@® scribmedia. com
q b Total Partner Cost
Opp L | = l=sue Date [drop down menu) [drop down menu)
Selection Box: Mational Geographic Traveler Febifar $0.00
Mational Geographic Traveler Aprilifay $0.00

Publication futside Afagazine
The mizsion of Outside Magazine is to inspire participation in the warld outzide through coverage of the sports, people, places and adventures that define the active lifestyle. Travel is a major aspect of the Outside reader's life. This audience
enjoys seeing new places, experiencing new cultures and cuisine and most importantly enjoying all the outdoor activities and pursuits a destination has to affer.

Circulation 228,000 [western Region)

Description

Half Met Rate

Issuance 124 peer year Full F age 4 Color Bleed $16,500.00 7,750.00| Includes online lead generation
Median Age 45 112 Page 4 Colar $7.750.00 $3.875.00| Includes online lead generation
Median HHI $94,050 13 Page 4 Colar $5,166.00 $2,522.00| Includes online lead generation
‘western Circulation: MT, AZ, CO, 1D, MR, MY, UT, : :
Markets Reached WY, K. CA, HLOR, W4, Western Canada 114 Page 4 Color $3,875.00 #1,327.80( Includes online lead generation

SoldiBilled By Outside Magazine
Rep Contact Cici Shick
Rep Phone Number 303-440-2722

Iay Mational Park.s lssue 224207

Rep Em. oshick@outsidemag. com
Publ Total Partner Cost
S;Ireclion éo:- Issue Date [drop dawn menu) [drop down menu)
© COutside Magazine May 2017 $0.00

13



Attachment B
Print — Local/Regional Magazine

Print - Local/Regional

SOIE Aricena State Gfficial ¥isitor's Guide
ADT's main fulfillment piece to consumers featuring information, articles, maps and photography about the different regions of the state. Distributed via direct mail on request and through Arizona visitors centers and CVEs. Electronic
wversion is available for download at YisitArizona.com.

rculation
Issuance Full Fage 4 Color Bleed #16,065.00 $8,032.50| Listing included
Median Age . 213 Page 4 Colar £11,215.00 45,907 50| Listing included
Median HHI i 142 Page 4 Color $8.840.00 $4,420.00) Listing included
Markets Reached Mationalfinternational 3 Page 4 Colar 4E,027.00 $2.012.80( Listing included
1€ Page 4 Color 44,089.00 $2,029.50| Listing included
Listing $4265.00 $212.50
Additional Listing $160.00 $75.00

SoldiBilled By Madden Media
Rep Contact whitney Coleman
Rep Phone Number B20-232-261

Dieadline

SHEIZ0IE

Rep Email wooleman@maddenmedia. com
q Pubil Total Partner Cost
Opp L | lzsue Date [drop down menu) [drop down menu]
Selection Boz: 2016 Arizona State Official Visitor's Guide 2016 $0.00

2018 Arizona State OFficial Yisitor's Guide 2016 Additional Listing $0.00

Arirona Afap

Official state visitors map
Circulation

Issuance

Median Age : 12 Panel | $7.217.00 $3,608.50]
Median HHI i Listing | $635.00 $217.50]
Markets Reached Mationalfinternational

SoldiBilled By Madden Media E
Rep Contact whitney Coleman 12212me aMzme anaz0e
Rep Phone Number B20-232-261

Half Met Rate Added Yalue

Rep Email weoleman®maddenmedia.com | 1
o, i Publicati 1 Dat Size Half Met Fate Total Partner Cost
S;Ireclion éo:- [drop down menu) [drop down menu]
) Airizona Map 2016 $0.00

AL Yestwaps
‘Westways iz Southern California’s 888 membership publicat
600,000

2efyear (AOT features in Mowember!December
MarchApril'17?)

auto and lifestyle ed nd 81 88,8 Storefront locations.

Full Page 4 Color Bleed $2,500.00 £4.250.00 F\d.u.eltis.er directary bathin bqok and anline. eN.ew sletter, Digital
edition video, average reduction from open rate is G0
Aduvertizer directory both in book and anline. eMew sletver, Digital
edition video, average reduction from open rate is G032

Issuance

Median Age 43 12 Page 4 Color $4.500.00 $2,260.00

Advertizer directory both in book and online. eMewsletter, Digital
edition video, average reduction from open rate is GO0
Markets Reached Southern California *Minimurm of 4 page supplement toron (AOT + 3 partner pages) with a bonus advertarial, rates are extended ta Fima & Maricopa County OMO's with no match funding

SoldiBilled By AAA wWestways
Rep Contact Kewin MecCaw MovemberDecemeber 2016 M3z2016 SI2EI206

Median HHI $129,524 14 Page 4 Color $3,000.00 #1,500.00

Fep Phone Number 6235516350 [Marchiapril 2017 | 1216¢2016] |
kevin@ aaswestern.com
Fubl Total Partner Cost
Opp ity Issue Date [drop down menu) [drop dawn menu]
Selection Box: AAL Westways MovemberDecemeber 2016 $0.00
AAL Westways Marchi April 2017 $0.00

Los Angefes Magazine

Lo Angedes magazing is the single-most powerful media resource in the region, defining LA, through thought provoking lifestyle and investigative journalizm. With our authoritative voice, we deliver award-winning content and events that
encourage Angelencs to dizcover and engage in our city in ways that are most meaningful to them. Itis our mission to support Los Angeles in the endeawvor to become one of the most dynamic global cities of the 21st century.

Circulation

full-page advertizers receive 260 words of advertorial in the Arizona

Issuance Full-page $9,070.00 #4,626.00( advertizing sections in Mowvember 2016 and March 2017 + 513 reduction
from open rate
" W2-page advertizers receive 100 words of advertorial in the Arizona
bGn.aﬂglfeé. Rledianidos re-pg $8.076.00 $3.03800 adwertizing sections in Mowvember 2016 and March 2017 + 433 reduction
" 114-page advertizers receive 100 words of advertorial in the Arizona
EediznEiLl #128.600 IH-pa $2530.00 $1295.00 adwertizing sections in Mowvember 2016 and March 2017 + 333 reduction
Markets Reached Frimarily Loz Angeles and Orange County
SoldiBilled By Loz Angeles Magazine
Rep Contact Jennifer Satelo
[323) 801-0030 Tar. 2017 | [EEH| G217
jzotelo@lamag. com
Pubil Total Partner Cost
pp ] Issue Date [drop down menu] [drop dawn menu]
Selection Box: Los Angeles Magazine Movember 2016 $0.00
Los Angeles Magazine March 2017 $0.00
Fan feqgo Magazine
San Diego Magazine is the southern California region's lifestyle publication reaching affluent and active San Diegans.
ﬂ Issuance Full Fage 4 Color Bleed $4.852.00 $2.429.00) 372 off the open rate as well as the Following:
op: e p Median Age W2 Page 4 Color $2,927.00 $1,463.50( 3754 off the open rate as well as the Following:

W] l‘! Median HHI 114 Page 4 Colar $2,192.00 $1036.00) 373 off the open rate as well as the Following:

Markets Reached San Diego Metropalitan The soction Foquires & minimum of 3 partvers of Halpage bupin fidicherer is groatery ¥ the Minimum is kot med, the section Wl be cancoled

San Diego Magazine
Rep Contact Julie Davis
Fep Phone Number 19-744-0533 - | 1zi10e2016] 1

Rep Email juliei@ sandiegomagazine. com
q b Total Partner Cost
Opp L | = l=sue Date [drop down menu) [drop down menu)
Selection Box: San Diego Magazine Movember 2016 $0.00
San Dizgo Magazine February 2017 $0.00
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Attachment B
Print — Local/Regional Magazine Con’t.

Sonsef Af; e - A, fact ia {nfy Editicn
To provide Western consumers with editarial relevant o their lifestyles, Sunzet Magazine iz published in five 2oned monthl
rculation 285,000

12 Reader Response Listing
lssuance 2 FullPage $22260.00 #11130.00 1 SunsetGetaways.com Listing (Includes 30 day hat deal listing
Median Age 65.7 Half Page $11,120.00 $5.565.00
Median HHI $47,090 13 Page $7.420.00 $3.710,00
Markets Reached Southern California: edition includes Imperial, | 6 Page $2.710.00 $1885.00
Eern, Los Angeles, Orange, Riverside, San

BEernarding, San Diega, San Luis Obispo, Santa
Barbara, and Ventura counties, and Haw aii.

SoldiBilled By Sunszet Magazine
Rep Contact Tara Salcido Mow 2016 [Sunset ldea House)
Rep Phone Number 310-268-7585 [Mareh 2017 [Color Issue) [ 1612017 | 32017 |
Rep Email tara. salcido@ timeing. com
" Size Half Met Fate Total Partner Cost
DOpportunity [drop down menu) [drop dawn menu]
Selection Boxz: Sun=et Magazine Movember 2016 $0.00
Sun=et Magazine March 2017 $0.00
Publication Eflmparcial - Todo Sodre Aricona Magazine
Ellmparcial iz the daily newspaper of Marthwest Metico [Sonara). Six times during the year, a full-color glossy tabloid magazine specifically covering Arizona iz ingerted into the newspaper. Magazine articles cover Arizona destinations,
Description N . . :
restaurants, hatels, sporting events, wellness, shopping, culture and history, & Calendar of Events is also featured.
rculation 40,000 e e
Issuance Erfyear Full Page 4 Calor $2.940.00 $1.970.00| Spanizh ad production included
Median Age ar W2 Page 4 Color | $1,900.00] $950.00] Advertorialiphotos
Median HHI 80,000 114 Page 4 Color | $1,010.00] $505.00| Printed ad appears online
Markets Reached Hermosillo, Sonora, Mesico

SI5IZ01E 2016
206 42016

Ellmparcial

Diecember 9, 2016 [Arizona Holidays: 42016 2016
Rep Contact Leyla Cattan April 2017 Exact date TED [Arizona Spring Easter] HH20IT HTE0T
Rep Phone Number 520-297-5442 June 2017 Exact date TBO [Arizona Fun in the Sun) Si25i2017 Ef2i2017
FRep Email lcattan@ elimparcial. com
- Half Met Fate
Eublication Issue Date [drop dowen menu] [drop dawn menu] Total Partner Cost
- Ellmparcial September 27, 2016 $0.00
gzl':":'t::':"got Ellmparsial Mavember 15, 201 $0.00
Ellmparcial December 4, 2016 $0.00
Ellmparcial March 2017 $0.00
Ellmparcial June 9, 2017 $0.00

Print — Newsprint

Print - News print

Arirona Fourism fsert - Fhe Arfzona Repobiic and Arizona f3ai0y Star

THE ARIZONA 18810 Unit Size Rate Half Net Rate  Added Yalue

Issuance Doaily [insert on Suday's) Full Page 4 Color $6,342.00 $2.421.00| 550 Words of Advertorial « Images + Online Distribution

REPUBLIC Median Age 3 W2 Page 4 Colar $3421.00 $1,710.50) 260 Words of Advertorial +images + Online Distribution

. Median HHI L 114 Page 4 Color $1.710.50 #$1,000.00) 150 Wards of Advertorial simages « Online Distribution
EVE NI . ket Reached Fhenis & Tucsan

Tihe soction roquires a mivimim of 4 pager colloctive advartisig, ¥ the miimum & not mot, the soction Wil be cancated!

4 Darily Star

Fiepublic Media October 2016 30 days prior 21days prior
Fep Contact Fam Sanchez January 2017 30 days prior 21days prior
Rep Phone Number E02.689.5225 [ April 2017 30 days prior 21days prior
FRep Email psanchez@republicmedia.com June 2017 30 days prior 21days priar
__— Half Met Fate
Eublieation Issue Date [drop down menu) [drop down menu] Total Partner Cost
Opportunity The Arizona Republic & Arizona Daily Star Qctober 2016 $0.00
Selection Box: The Arizona Republic & Arizona Daily Star January 2017 $0.00
The Arizona Republic & Arizona Daily Star April 2017 $0.00
The Arizona Republic & Arizona Daily Star June 2017 $0.00

Lax ¥egas Heviow Journal

Las Yegas Feview Journal is the daily newspaper covering Las Yegas and Southern Mevada, Print options listed are for run of paper Arizona pages within the Sunday Travel Section. AOT will purchase a W2ZP4C ad and utilize other W2P for
advertarial. Partner will be featured on Facing page with ads and adwvertarial.
rculation 135,000 Unit Size Half Met Rate A

Issuance Daily [In=ert on Sundays) Full Fage 4 Color F11,750.00 $5,876.00) 550 "Word:

5 of Advertorial « Images + Online Distribution

Median Age A1 W2 Page 4 Colar 4E,000.00 $3,000.00{ 250 Words of Advertarial +images + Online Distribution
Median HHI 60,800 114 Page 4 Color 43.200.00 $1600.00 (180 Words of Advertorial «images + Online Distribution
Markets Reached Southern Mevada - Las Yegas Tihe: £octioR FEqUIEE 3 T o §Dages oliting s\ ertiring, I the. M £= Rt Mt 4he Fectioh W e cancalod

Las Vegaz FReview Journal
Rep Contact Fhonda Marzhall
Rep Phone Number TO2-287-5272 March 2017

Rep Email rmarshalli@reviewjournal. com

Fweeks pi

25 weeks p

Eubl Total Partner Cost
g;lreclion éo:- = Issue Date [drop down menu) [drop down menu]
5 March 2017 $0.00

Los Angefes Fimes - £ Fage Fah fasert

Los Angeles Times reaches 2.4 million adults each Sunday, az its circulation is the Fourth largest in the LS. Readers seek the latest headlines in news, business, sports, entertainment, and more. Thiz is an offering for 2 1057 ¢ 12567 custom 2
- Sy page in=ert distributed to 400,000 homes. Minimum cost to produce $43,060.00.
Cos Angeles Times [P

Half Met Rate Added Yalue
o Issuance i Full Page 16,000.00 $8,000.00{ 550 words of Advertarial + Images + Online Distribution
& . Median Age 12 Page Yertical or Horizontal 4 Color 48,000.00 $4.172.00] 260 Words of Advertorial «images + Online Distribution
Median HHI A 114 Page 4 Color 44,000.00 $2,086.00] 150 Words of Advertorial images + Online Distribution
'Jj Markets Reached Southern California

Tihe soction raquires  miimim of L3 pager collective advartizig. F the miimm i wot mot, e soction Wil be carcoted,

g Sold! d By Los Angeles Times ] Diea ea
Rep Contact Claire Armbruster Mowvember 2016 & weeks prior 1week prior
Rep Phone Number #18-239-9033 IMarch 2017 |7 weeks prior |2 week pricr |
Rep Emai claire. armbrusten@latimes. com
Fulaited i Half Net Bate
pp ] = Issue Date [s;::;_down menu) [drop down menu] Total Partner Cost
Selection Box: Loz Angeles Times Mowvember 2016 $0.00
Loz Angeles Times March 2017 $0.00
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Attachment B

Print — Newsprint Con’t

Afagden - Arironad Canadian Mewspaper insert
Thiz customized insert program targets the Canadian market through specific newspapers [Ottawa Citizen, Toronta Star, Calgary Herald, Wancouver Sun, Yancouver Provinee, Montreal Gazette] and Air Canada's En Route magazine.

Circulation
Issuance Full Page 4 Colar $21,860.00 410,925, 00 | Editorial content and creative design
Fieader zervice and sweepstakes management
Markets Reached 12 Page 4 Color $13,100.00 $6.550.00) 4 500+ estimated leads per participant
Campaign eBlazts zent to Canadian YacationFun.com subscribers
13 Page 4 Color $8.200.00 HHI0000) et distribytion vis VisitArizona com (35.000s clicksl

Madden Media
Rep Contact Whitney Coleman
Rep Phone Number B20-232-2611

October/December 2016 THEIZO1E

Rep Email woolemani®maddermedia. com
Pubil Total Partner Cost
S;Ireclion Boz: Issue Date [drop down menu] [drop down menu)
- Madden - Arizona Canadian Mewspaper Insert October'December 2016 $0.00

Individual Ad Buys — As a reminder, these ad buys shall not exceed $15,000 half net rate.

Print - Magazine

INDIVIDUAL AD BUYS

Print - Magazine

A2 Arizena Highreaos
A4S Arizona's membership magazine for just Arizona, published in print and augemented with a mirrored digital edition, it contains features on travel, auto and lifestyle, along with a very poopular statewide community event calendar. Highroads
is support by A8 ather channels, includeing their awn AA88 Travel Agency, and 10 Storefront locations where the magazine is also available.

Circulation 3 Half Met Rate A e
Issuance -1 Full Page 4 Color Bleed $8,007.00 $4,003.50| Free 3002600 online ad + Digital Wersion of Magazine « 153 off of the oper
Median Age . 12 Page 4 Color $4,B67.00 $2,333.60| Free 3002300 online ad + Digital Yersion of Magazine + 153 off of the oper
Median HHI | 13 Page 4 Color $3.043.00 #$1,52160] Free 3002200 online ad + Digital Yersion of Magazine + 1554 off of the ope
Markets Reached i

SoldiBilled By AAA Arizona Highroads

& ials Deadline
Rep Contact Kevin MoCaw Mowvember!December 2016 206 206

Rep Phone Number 420 BE1-2122 MarchtApril 2017 waz01y warzory
Rep Em. kevin® Adf\Western.com PaytJune 2017 2017 HE20T

Publicati Size Half Met Fate
S;Ireclion Box: . Issue Date [drop down menu] [drop down menu) Total Partner Cost
AAA Arizona Highroads Movember!December 2016 $0.00
AAA Arizona Highroads Marchd April 2007 4$0.00
AAA Arizona Highroads MaytJune 2017 $0.00

Arizona HigAwags

Circulation
Issuance Full Page 4 Color Inside Back Cover
Median Age |Full Page 4 Color Page 15 | $7,200.00] $3,600.00|
Median HHI LT P SRS Ers e STy

Markets Reached Maticnalfinternational

Diigital advertizing package with minimum $12,000 in print

SoldiBilled By On Media
Rep Contact Tereza Strunk. Manthly 80 dayz priar to pub date 70 days pricr todzl.::
Rep Phone Number E02-445-T166
Rep Email tstrunk@ onmediaaz. com
Publicati lssue Date Size Half Met Fate Total Partner Cost
pport! = [drop down menu] [drop down menu] [drop down menu)
Selection Boz: Arizana Highways 4$0.00
Arizona Highways £0.00
Arizona Highways $0.00
Arizona Highways $0.00

AZ Srare BY Goide
The annual rezource guide serving the BY industry in Arizona both print and online
it Size Half Met Rate

Circulation 120,000 Full Fage Elesd $1500.00 $750.00 E:::f;t": aorass top of web pages « Featured Listing « 5234 off the
Issuance Annual Halk Page 100000 $500.00 E:::T;;d aoross top of web pages + Featured Listing + 503 off the
Median Age B0 114 Page 650,00 $325.00( Featured Lizting on 'Website + 4130 off the open rate
Median HHI $75,000+
Markets Reached Arizona, Morthern States & Canada
SoldiBilled By Compazs Marketing Group, LLC SMNEE SMEZDE
Rep Contact Fion Sleight
Rep Phone Number 480-513-8147
cmg2@ outlook. com
Publ Total Partner Cost
S;Ireclion Box: Issue Date [drop down menu] [drop down menu)
- 2016 - 2017 $0.00

Arizena Liive Goide
For mare then 20 *Years Arizona Drive Guide has been informing Arizona visitors on Where to Go, What to See, 'What to Do & How to Get There while experiencing the best that Arizana has to affer.
Half Met Rate A g
Free Banner Ad, Feature Mewsletter, Orive Guide App + 03 off the

Circulation 124,000 Full Page $1600.00 $200.00 openrate
Issuance Quarterly Half Page $1.000.00 $500.00| Banner, Mewsletter, OG App +E42 off of the open rate
Median Age 48 13 Page 700,00 $350.00| Banner, Mewsletter, App + B4 off the open rate

Median HHI 732,000
Markets Reached Domestic & International ue Date E & Materials Deadline

SoldiBilled By Sept. - Mow. 2018 Ti2siz0e SIRI201E
Rep Contact Cyndi Turer Diei. - Feb. 2067 A0f2TIZ006 14206
Rep Phone Number 420-860-0328 March - May 2017 wzrzm? 2042017
Rep Email Cyndi@ driveguideus. com June - August 2017 2612017 EI5IZ017

Size

Publicati Half Met Fate
S;Ireclion B’o:: . Issue Date [drop down menu] [drop down menu) Total Partner Cost
Arizona Orive Guide September-hlovember 2016 $0.00
Arizona Orive Guide Diecember 2016-February 2017 $0.00
Arizona Orive Guide March-Ray 2017 $0.00
Arizona Orive Guide June-August 2017 $0.00
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Print — Magazine Con’t.

Eoihfe Hafa Arizona
A bi-monthly publication that celebrates the intersection of gastronomy and culture in Tuzson and the borderlands. Regular advertising sections feature Bishee, Tubac, Oracle, Mount Lemmaon and other rural destination markets. Soifve Sais
Description Aeirres provides highly subsidized rates, design and complementing advertarial as value-added to individual businesses advertizing in rural travel sections. Tuzson was designated the first UMESCO World City of Gastronomy in the United
States in December 2015, Saivie Sais Abans iz the official media partner.
Circulation 25,000 Uni

Issuance i-| Full Page $1.700.00 $860.00{ ROS ads on website +29% reduction in open rate + matching advertorial
Median Age Half Page | $1,000.00] $5600.00] ROS ads on website «233 reduction in open rate » matching advertorial
Median HHI Quarter Page | $600.00] $300.00] ROS ads on website «233 reduction in open rate » matching advertorial

Markets Reached Tueszon, Southern A2
(902 in metro Tucson, ue Date b s
the remainder in Cochise September 2016 Tizzi0 Ti28i2018

and Santa Cruz counties.] Mowvember 2016 0 I0E0E
January 2017 2o W0i201E
Edible Baja Aricona March 2017 w2ofz0 wzrzm?
Rep Contact John Hankingon May 2017 HEHE0T 2017
Fep Phone Number 520-373-5136, ext. 1 duly 2017 SIZEfz0I7 Blziz07
Rep Email john@ ediblebajaarizona. com
Eublication Issue Date [drop dawn menu] [drop down menu) Total Partner Cost
Edible Eiaja Arizona September 2016 $0.00
Opportunity Edible Baja Arizona Movember 2016 $0.00
Selection Boxz: Edible Eiaja Arizona January 2017 $0.00
Edible Eiaja Arizona March 2017 $0.00
Edible Eiaja Arizona May 2017 $0.00
Edible Baja Arizona July 2017 $0.00

Ef fmparcial - Sundag Arfrona Secticn
THE GATE'WAY TOMORTHWEST MEXICO"S MARKET

rculation 40,000 e Half Met Fiate A ue
Issuance Every Sunday $436.00 $218.00| Feature Story! AZ.MAG. +203 off the open rate
Median Age ar " | $200.00] $400.00 Feature StorytAZ MAG. +205 off the open rate
Median HHI $50,000 3 | $1.454.00] $727.00] Feature Story A2 MAG. +20% off the open rate

Markets Reached Hermosillo, Sonora, Mezico

Ellmpracial - Healy Mewspaper
Rep Contact Leyla Cattan

1week prior to pub

202975442 Every Sunday 1week prior to pub date date
lzattani@ elimparcial. com
Publ Total Partner Cost
S;Ireclion éo:- Issue Date [drop dawn menu] [drop down menu)
5 Ellmparcial $0.00

Publication Erperience A=
Experience A2 Magazine is a guide for both Arizona residents and tourists to zee, Feel, taste and experience the best that Arizona offers. Arizona’s Top § are presented in each categony: tourist destinations, nightlife, dining, sports, music,
theater, festivals and outdoor adventure,
Circul. 20,000

Issuance 2ufyear Full Page 4 Calar Bleed $2,000.00 #1.000.00

Desci

Half Met B et ue

Social media posts - Facebook and Twitter Website ad with 300x250
200,000 impressions + 3 mentions on Facebook and Twitter

Social media posts - Facebook and Twitter Website ad with 300x250
200,000 impressions + 1 mention on Facebook and Twitter

12 Fage 4 Color #1,400.001 $700.00

Markets Reached

SoldiBilled By

Rep Contact Cheryl Green
Rep Phone Number B02-277-E045

Rep Em. Cheryl. Green@ azbigmedia.com
Publ Issue Date Total Partner Cost
g;lreclion éo:- [drop down menu] [drop down menu]

© Experience AZ Fallfwinter 2016 $0.00
Experience A Spring!Summer 2017 $0.00
Publication Grang Cangon vioormal

The 2017 edition of Grand Canyon Journal will Feature 5 key multi-ztate road trip it ies that culmi in Grand Canyon Mational Park. we'll showeaze all of the regional gateway towns, Mational Parks & Monuments and can't miss things to

Description =ee i do throughout the entire State of Arizona. The 100 page planning guide will also include: a detailed regional map, lodging, must-zee destinations and attractions, outdoor activities, Family aduventures, natural wonders, recreational hotspots,

an in-depth wildlife quide, a guide to photographing the region and more.

Half Met Rate

A ue

Complimentary advertorial: 160 words + photo( ), Online integratior
dedicated page for advertorial, photo[s), video, social media links, etc.
on MyGrandCanyonPark.com, iPad, Kindle & Mook integration of ad,
advertorial & editorial, integration in one itinerary - in Grand Canyon
Journal & MyGrandCanyonP ark.com, Featured listing in one MPT
enewsletter, Four Boosted Facebook Posts

Complimentary advertarial: 76 words + phota, Online integration:
dedicated page for advertorial, photo(s), video, social media links, ete.
on MyGrandCanyonPark.com, iPad, Kindle & Mook integration of ad,
advertorial & editorial, integration in one itinerary - in Grand Canyon
Journal & MyGrandCanyonP ark.com, Featured listing in one MPT
enewsletter, Two Boosted Facebook Posts

Complimentary advertarial: 50 words + phota, Online integration:
dedicated page for advertorial, photo(s), video, social media links, ete.
14 Page 4 Color $2,9595.00 #1,497.50 on MyGrandCanyonPark.com, iPad, Kindle & Mook integration of ad,
advertorial & editorial, integration in one itinerary - in Grand Canyon

Journal & MyGrandCanyonP ark.com.

Circulation

Issuance Full Page 4 Calar Bleed $5,995.00 $2,997.50

Median Age 112 Page 4 Color $3,995.00 $1393750

Median HHI 100,000
Markets Reached Southern California, Las Wegas, Arizona, hew Mexi
SoldiBilled By Active Interest Media
Rep Contact Diavid Krauze
Rep Phone Number T20-437-0608
Rep Em. dkrause@ aimmedia. com
- R Size Half Met Fate
g;lreclion éo:: . Issue Date [drop down menu) [drop down menu) Total Partner Cost

Mowember 1, 2016 September 14, 2016 September 21, 2016

Grand Canyaon Journal Mowvemnber 2016 - August 2017 $0.00

Publication PhAcenir Magazine
Manthly magazine that showeases various activities throughout the Yalley, especially entertainment. Features editorial on local news, dining, narratives, profiles, keeping readers in touch with the Yalley's latest trends, events, personalities and

Description
g places. Special monthly issues cover biking, weekend adventures, summer getaways, etc.
L

Circulation U
Issuance Full Page 4 Color Bleed £5,100. $2,550.001-2 lssues ROS Banners on Phoenizmag.com

Median Age A 213 Page $4.080. $2,040.00] 3 Issues ROS Banners + Travel Page on Phoenismag.com
Median HHI A 12 Page $3,315. $1E57.50
Markets Reached i 13 Fage $2,295. $147.50
14 Page #1530 $TER.00

ue Date Wlaterials Deadline
Movember - Get out of Town Guide G206

- 62 weekend Adventures 1241502016
June - Summer Getaways 512017 |

SoldiBilled By Fhoenix Magazine
Rep Contact Joel Klazky

Rep Phone Number 430-664-3360
Rep Email iklazky@ phoeniumag. com
- R Half Met Bate
g;lreclion éo:: . Issue Date [drop dawn menu] [drop down menu] Total Partner Cost
Fhoenix Magazine Movember 2016 $0.00
Fhoenix Magazine February 2017 $0.00
FPhoeniz Magazine June 2017 $0.00
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Print — Magazine Con’t.

Manthly magazine that showcazes various activities throughout the Y alley, especially entertainment. Features editorial on local news, dining, narratives, profiles, keeping readers in touch with the alley's latest trends, events, personalities and
places. Special monthly izsues cover biking, weekend adventures, summer getaways, ete.
L

Description

Circulation

Issuance Full Page 4 Color Bleed £5,100. $2,550.001-2 Issues ROS Banners on Phoenismag.com
Median Age 23 Page $4.080. $2,040.00| 3 Issues ROS Banners + Travel Page on Phoenizmag.com
Median HHI 12 Page $3,315. $1E57.50
Markets Reached i 113 Page $2,295. $147.50
14 Page #1530 $TER.00
ue Date
Mowemnber - Get out of Town Guide G018
Fhoenix Magazine February - 52 weekend Adventures 1241502016
Rep Contact Joel Klazky June - Summer Getaways 152017
Rep Phone Number 480-664-3960
Rep Email jklasky@ phoenismag. com
Size Half Met Fate
Issue Date [drop down menu) [drop down menu) Total Partner Cost
Fhoenix Magazine Mowvemnber 2016 $0.00
Fhoenix Magazine February 2017 $0.00
FPhoenix Magazine June 2017 $0.00
Publication SOFE-S0FF EWficial Fravel Goide to Greater PACenis

when travelers are looking for information on visiting Phoeniy, they receive the Official Travel Guide to Greater Phoenix. The four-color, consumer magazine-style guide gives travelers access to the best places to see and things to do in the city.
And with print and digital integration, readers always have information at their fingertips.
Uni

Circulation

Issuance Full Page 4 Color Bleed
Median Age
Median HHI
Markets Reached Mationalfinternational
SoldiBilled By Madden Media
Rep Contact whitney Coleman
Rep Phone Number 620-232-2611
Rep Email wooleman@®maddenmedia.com
- R Size Half Met Fate

g;lreclion éo:: . Issue Date [drop down menu) [drop down menu) Total Partner Cost
Phoeniz Official Travel Guide 2015 $0.00
Publication Flag Haff
Deseription Features the Cactus League Spring Training schedule, along with pages devoted to facts and figures about Arizona’s 10 Cactus League stadiums. Distributed to Fans at fan fest activities in teams’ home cities, az well az local CVBs, hotels, retail

outlets, and Sky Harbor International Airport.
Circulation 000 Unit Size
Issuance Full Page 4 Color Bleed

Markets Reached

SoldiBilled By AZ Big Media

Rep Contact Cheryl Green

Rep Phone Number B02-277-E045

Rep Email Cheryl. Green@ azbigmedia.com
Opp ] Publl lssue Date Jotal Partner Cost
Selection Boz: [drop down menu) [drop down menu)

Flay Ball January 2017 $0.00

Froe West Afagazine

True west has been reaching Western enthusiasts far G0 year;
Circulation U
Issuance Full Page 4 Color Bleed $2,282. $1441.5
Median Age 213 Page #1992, $996.00[ Al AZ ADT partner ads will be included within editorial AZ history Feature
Median HHI 12 Fage 4 Colar #1653, $829.00| special section + Average 253 off of the open rate

Markets Reached Mational 13 Fage 4 Colar $1.054. $027

Culture, and western heritage travel are featured.

SoldiBilled By True west Magazine
Rep Contact Greq Carroll Annual Travel lzsue 1242642016
Rep Phone Number 480-575-1381

Rep Em. greg@® twmag. com
DOpportunity - Size Half Met Rate
5 Total Partner Cost
Selection Boxz: Eublication Issue Date [drop dawn menu] [drop down menu)
True West Magazine April 2017 $0.00

Print - Local/Regior ™ Make sure to call out what the Open rates are as well as proposed rates

Publication F8FF Focson Gfficial Fravel Guoide

‘When travelers are looking For information on travel to the city, they receive the Tucson Official Travel Guide. The Four-color, consumer magazine-style guide is the largest and most complete visitors guide available in Southern Arizona. And with

==t print and digital integration, readers always have information at their fingertips.

Circulation 300,000 Half et R
Issuance Annually Full Page 4 Calar Bleed $£,294.00 $4,197.00 #d featured in digital version of the guide
Hyperlink b pour website from YacationFun.com
Median HHI $123,000 12 Page 4 Colar $4,350.00 $2475.00)  Online distribution for desktop and mabils users 3t VisitPhosnis.com and

WacationFun.com with combined traffic of 2 million+ annual unique visitars
Reader service listing for direct qualified leads

Markets Reached Mationalfinternational 13 Fage 4 Color $3.921.00 $1360.50
SoldiBilled By Madden Media
Rep Contact whitney Coleman

Rep Phone Number

2016 NZEIZ0E

§20-232-261

Rep Email wooleman@®maddenmedia. com
o i Publicati Issue Date Size. Half Mot Hale.  p;1.) partner Cost
S;Ireclion éo:: [drop dawn menu] [drop down menu]

Tucson Official Travel Guide 2017 $0.00

Fucsen Guide
Tueson's award winning tourism publication, found in the guest rooms of Tucson's resorts and hotels. Tuczon Guide satizfies the needs of affluent visitors and Tueson residents alike, while providing seasonally updated infarmation about the
culture, lifestyle, hospitality, and the exciternent of things to see and do in Southern Arizona.

Circulation 50,000 Unit Size Half Met R

Issuance Full Page 4 Color Bleed $2,640.00 $1.320.00
Median Age . 12 Fage 4 Colar | $1,445.00] §r2280
Median HHI 1¥3 Page 4 Colar | $725.00] $362.50
Markets Reached Metropolitan Tucson, Southern Arizona
SoldiBilled By Madden Media

Dieadline

Rep Contact whitney Coleman EMTI20E EIZ2I2016
Rep Phone Number 620-232-261 WeI207 | 2017
Rep Email wooleman@®maddenmedia. com
- R Size Half Met Bate
S;Ireclion éo:: . Issue Date [drop dawn menu] [drop down menu) Total Partner Cost
Tucson Guide Fallf'inter 2016 4$0.00
Tucson Guide SpringtSummer 2017 $0.00

Valler Guide
Yalley Guide i available in the guest rooms of many metr

litan Phoenis area resorts and hotels. The magazine provides seasonally updated information to keep the Phoenix area visitor aware of the best places to play, shop and dine while

P!
Circulation

u ue
Issuance Full Fage 4 Color Eleed $2,435.00 $1717.50
Median Age . 12 Page 4 Color | $1,550.00 $340.00|
Median HHI X 14 Page 4 Color | $340.00] F470.00]
Markets Reached IMetropolitan Phoenis
Date
Falllssue - September 2016 THEZ016
SoldiEilled By IMadden Media Winter Issue - December 2016 0472016 072016
Fep Contact “whitney Coleman Spring Issue - March 2017 1132017 1182017
Rep Phone Mumber 520-232-2611 Summet Issue - June 2017 HHZ0TT H13HZ01T
Rep Email wooleman@maddenmedia.com
P A REELE LS [drap down menu) [drap down menu) Lt T
Eslecticnibon Yalley Guide Fall Issue - September 2016 $0.00
Valley Guide Winter Issue - December 2016 $0.00
Valley Guide Spring lssue - March 2017 $0.00
Valley Guide Summer Issue - June 2017 $0.00
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Print — Magazine Con’t.

Je fLestination Goide for fe CYE}
P!
Circulation U Half Met Rate ue
Issuance Full Page 4 Colar $5,231.00 $2,916.50 Online distribution at ExperienceScottsdale.com
Median Age 12 Page [Horizontal Only) | $3,200.00] $1,600.00]
Median HHI $110,000.00 13 Frage [Vertical or Horizontal] | $2.650.00] $1,325.00]
Markets Reached Mational & International
SoldiBilled By
Rep Contact Erent Gumbert TIZAE0NE
Rep Phone Number 480-889-2706
Rep Em. boumberti@ scattzdalecub. com
- R Size Half Met Fate
S;Ireclion éo:- . Issue Date [drop down menu) [drop down menu) Total Partner Cost
. Esperience Scottsdale 207 $0.00

Out-of-Home

Out of Home

L amar Afffance Afport Advertising

Fieach travelers throughout Sky Harbar International Airport, one of the top-ten busiest airparts in the LS. Terminal 4 handles 8563 of Phoenix traffic and has 88 gates on ¥ concourses; Terminal 3 has 168 gates on 2 concourses; Terminal 2 has
17 gates on 1 concourse. Approximately 120,000 passengers travel through Sky Harbor on a daily basis, 44 million on an annual basis.
EBaggage Claim

FPlacement Desci - Digital 10 seconds - all baggage carousels, all terminals, still image or video

10,000 per month, plus 1 300 digital upload fee per creative 5,000 per month; plus 1 $200 digital upload Fee per creative
Placement Descripti Eacklit 66" Extra Large Wall Signs - available in all terminals

$4,000 per unit, ting hard costs not included 42,000 per unit, per maonth; printing hard costs not included
Placement Descripti Eacklit 345" Large Wall Signs - available in all terminals

2,000 per unit, ting hard costs not included #1,500 per unit, per month; printing hard costs not included
Placement Desc Standard ''all Signs - available on Faszenger Level of Terminal 4 onl

2,500 per unit, ; printing hard costs not included #1,250 per unit, per month; printing hard costs not included

Markets Reached Sky Harbar International Airport
SoldiBilled By Lamar Alliance Airport Advertizing
Rep Contact Sheila Yaughn
B02-75B0-E372
swaughn@lamar. com

4 weeks prior

Yendor Placement 4 of Months Half Net Bate Total Partner Cost
Opportunity Alliance Airport Advertising  Baggage Claim $5,000.00 $0.00
Selection Box: Alliance Airport Advertising  Backlit Gz $2,000.00 $0.00

Alliance Ajrport Advertising  Backlit 515 #1500.00 $0.00

Alliance Airport Advertizing Standard Wall Signs $1.250.00 $0.00

PhAcenir-Mesa Eateway Airport Advertising
Fas=zengers wait in baggage claim until their bags are dizpensed on the belts. Get your meszage in front of the pazsengers at a critical time - they have just arrived in Arizona and are looking for tourism information directly befare they exit the
Airpart ba beqin their vacation.

LR BT T TR LT T B 20 digital ad runs in 15-minute loop simultanecusly on four monitars above the two belks

$400 per month 200 per month
(R BT T TR R T T R Liight bt [47 w i 37 k) single-sided durates polyester poster

$375 per unit, per maonth; printing hard costs not included

Placement Description

Placement Description

Markets Reached Las Vegas
SoldiBilled By Fhoeniz-Mesa Gateway Airport Autharity
Rep Contact Tiffany Johnzon b
430-355-TE0E i 4 weeks prior
tjohnson@phsmesagateway.org

Yendor Elacement # of Months Mhich Months Half Het Fate Total Partner Cost
Phoeniz-Mezsa Gateway T
et A <30 digital ad $200.00 4$0.00
. Fhoeniz-Mesa Gateway A

Dpportunity . L Light Bos $375.00 $0.00

Selection Boz- Airport Advertising 9
Fhoeniz-Mesa Gateway )
e Floar Graphic $E07.50 $0.00
Fhoeniz-Mesa Gateway

Airport Advertising UedllEn it $750.00 $0.00

Clear CAannes Apores
Fieach paszengers traveling inta Tucson through static signage in the baggage claim area and additional locations throughaut the terminal.
LR BT T TR N EEL T T T (2] Tension Fabric displays (87 w i 5°h) on bag claim carouzel. Exposure on & & B sides of bag claim

FPlacement Description

% Clear Chonnel

FPlacement Description

#1,100 per unit, per month; printing and installation hard costs not included

Markets Reached Tucson International Airport via Phoenir, San Diego, Las Vegas and Loz Angeles
SoldiBilled By Clear Channel Airpaorts
Rep Contact Cheryl Craven
310-755-7280 4 weeks prior
cheryleraveni@elearchannel.com

Yendor Elacement Half Het Fate Total Partner Cost
g[ﬂe:errﬁri:nnel it Tension Fabric Displays at baggage claim $2,000.00 $0.00
DOpportunity - 9 -
Selection Box: ear Channel Airpart Product Cases near rental cars $360.00 $0.00
Advertizing
Clear Channel Airpart .
AR wal Wraps in Bus Shelter #1,100.00 $0.00
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Digital Outdoor Billboards

Digital Outdoor Billboards

Yendor Lranged Cities a alue
BHIHUHI Markets Reached Gfendale - ¥estaate $3.500 $2,500 #1250 283 Reduction in rate

Program Desci n Diigital rotary, actual locations TED - 30x60 LED
cITIEs Average 4 Week Imps._ 750,000 [Bazed on 9 Million Annual Yisitors) i 2 “Fiate would be extended to all DM partners in Fima and Maricopa
NETWORK” Jazon Watts Manthly 2manths pricr :_::’JT;';P County
B0z.224.2121
Juw attz@brandedcities. com
Opportunity Yendor % of Months Boards per Month Mhich Months Half Met Fate
Selection Box: $1,260.00 $0.00

Llear Channef Qotdcer

Markets Reached Metropolitan Phoeni

Dl Salietins, (e CHta) SRt equstes (o an s
. . i e il that o ates it T other $500 per 4 week Can deliver bonus pre-empt Fun of Plant Digital Boards if pre-agreed to
r' ClearChanne! il Soerinens SROLS are g for OF and they rotate iv & T #1000 per # week contract contract spending thresholds are met

OUTDOOR

O cede. Al of foand s B A7
Average 4 Week Impressi juERik]

SoldiBilled By Clear Channel Qutdoar

Rep Contact Stewe Clement
B0Z-321-5707
steveclement@ clearchannel. com

3 months prior

DOpportunity Yendor % of Months Boards per Month Mhich Months Half Met Rate Total Partner Cost
Selection Box: Clear Channel Dutdoar $500.00 $0.00
Yendor Legends Entertaiment
Placement Descripti Location 1 which iz located on Southeast corner of Jefferson St. and 1zt St. on the property of Talking Stick Arena. This unit includes four [4] individual digital elements [three [3] Faces and one (1] 260" upper halofring). [Bottom halofring iz not

Three [3]13'422" main displays and one 1) 4'%30" halo ring
2 Minutes Per hour :30 Spats
1zpot every 15 minutes

263 Rate Reduction
Size Three [3] 13'422" main di 1] 4"

Placement Descripti Location 13 is located on the Southwest corner of Jefferson St_and 7th St.on the
2 Minutes Per hour :30 Spats
1zpot every 15 minutes
Placement Descripti Location 1% 13 Combo

2 Minutes Per Hour on Each Board
1zpot every 15 minutes

Markets Reached Phoenix

SoldiBilled By Legends Entertaiment

Rep Contact Diavid Soble

E02-462-E7E0 1week prior to start

dsoble@legendsphi. com

DOpportunity Yendor Placement % of Months Mhich Months Half Met Rate Jotal Partner Cost
Selection Box: Legends Entertaiment Location 1 $750.00 $0.00

Legends Entertaiment Lacation 13 750,00 $0.00

Legends Entertaiment Lacation 18 13 Combao 700,00 2000

#1,500.00

Fiate Reduction

“Gualifies for Fimatharicopa rate extension

Yendor Gutfront Media
Markets Reached Metropolitan Phoenis

1Digital Rotary Bulletin - Market wide [sizes are -
12041, 14048, 20260) "Outfront has location flexibiling®

Average 4 Week Imps. 1171952 500, $600.00| 714 Reduction in rate

FPlacement Description

1Digital Rotary Poster - Market wide [size is
10.5222.8] "Outfront has location Aexibility®
Average 4 Week Imps. 134,480 . $250.00| 503 Reduction in rate

FPlacement Description

15tatic Rotary Bulletin - Market wide [size is 14248)
“Outfront has location Flexibilitg®
Average 4 Week Imps. THE,404

FPlacement Description

SoldiBilled By Clutfront Media

Rep Contact Carly Cunningham

B02-477-3042

carly. cunningham@ outfrontmedia. com
Opportunity Yendor Elacement & of Months Mhich Months Half Net Fiate JTotal Partner Cost

3 months pi

Selection Box: Legends Entertaiment 1Digital Rokary Bulletin - Market wide 4500.00 20,00
Legends Entertaiment 1Digital Rotary Poster - Market Wide 4250.00 20,00
Clutfront Media 15tatic Rotary Bulletin - Mark.et wide #1,000.00 20,00

Trade & Media Missions - As a reminder, these rates do not include travel and shipping expenses.

SALES AND MEDIA MISSIONS

LAina Frade & Medis AMissicn
This mizsion will target tour operators, travel agents and media during appointments, destination trainings and ¥IF events in targeted cities.
Travel trade professionals and media rep ives in Beijing, Guangzhou, and Shanghai
Farticipation iz open to Arizona CYEs, Chambers, DMOz, hotels and suppliers

hina Partner Rate

L

ARIZONA

TBO, Q3 2017 #2500 pluz travel and shipping $1._25_U pluz travel and
FTOURIEN expenses shipping expenses

AOT

Jennifer Sutcliffe - TRADE Kim Todd - MEDIA
jsutcliffe@tourizm.az.gou krodd@tourism.az.gou
B02-364-3693 B02-364-3305

Dpportunity Nendor Mission

Selection Boz:

Partner Bate Jotal Partner Cost
$1.280.00 $0.00

[drop-down menu)
China Trade & Media Mission

Los Angefes Media Afarkefplace
tion AOT conducts a media event in few York every ather year. A0T will return to Mew York in early 2016 and will organize an event or series of events ta effectively maintain a presence for the state and attending partners with targeted media. All
P partners will receive a full media contact list at the conclusion of the mission.

Audience

. Los Angeles, TA Partner Rate
January 2017 [Tentative] #1000 plus travel and shipping $:.00.plus travel and
. expenzes shipping expenses

GFFICE OF TOWRE

AOT

Tony Alba
talba@tourism.az.gov
B02-364-3715

DOpportunity Nendor Mizsion
Selection Box:

Eartner Hate Total Partner Cost
[drop-down menu)
A0T Las Angeles Media Marketplace 500,00 $0.00
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Trade & Media Missions Con’t.

Mission Yanecuver Afedia Afarkeiplface
ADT will organize a media marketplace event in Taronba as this is the primary market for the Canadian media. |t is anticipated that approgimately 40 targeted media will attend the event, which will be a combination marketplace exhibit and

Description : : : : : :
P reception. All partners will receive a full media contact list at the concluzion of the event.

) Vancouver, BC Partner Rate
August 16, 2016 1,000 plus travel and shipping 800 plus travel and
R A B ERpENZes shipping expenses
SoldiEilled By AOT
Rep Contact Tony Alba
talba@tourism.az.gow
B02-364-3715
NYendor Mission EBartner Bate Total Partner Cost
g:l:?:’l::':gor [drop-down menu]
3 Yancouver Media Marketplace 500,00 $0.00

Lk Aeglia Aissien
AOT'z media reprezentative in the United Kingdom, Hills Balfour, will coordinate a delegation-led mission to promate Arizona to 26-30 key media representatives. The mission may include Dublin, Ireland or Glazgow, Scotland.
UK media representatives
ﬁ Fartizipation is open to Arizona CVBs, Chambers and OMO=
Location London, England and Dublin, Ireland or Glazgow, Scotland [TEC) Partner Rate
Date $2..UU.U per delegate, plus travel and :I‘n:losot?a?erl t:‘I;gate.
zhipping expenzes -
OFFICE OF TOURISN shipping expenses
SoldiEilled By
Rep Contact

kroddi@tourizm.az.gow
B02-364-3305

g:;:::::ugor Yendor Mission e e Partner Bate Total Partner Cost
- UK Media Mizsion $1.000.00 $0.00
Mission Arizena Showease
. This annual event promotes Fall and holiday shopping, attractions and accommodations throughout Arizona to bath residents and travel agents of Hermaosilla and the surrounding communities. The event consists of a tradeshow with
Description supplier exhibits, a Fashion show highlighting important society members as the models and dinner. In addition to the 200+ consumers in attendance, thirty travel agents will be invited to attend as our VIP guests. Proceeds benefit a local charity
{} Audience Saonoran consumers, travel agents and media
Bl Participants Participation is open to Arizona C¥EBs, Chambers, OMOz, hotels and suppliers
Apl ONA Location Hermosillo, Sonora, Mezico Partner Rate
#1250 For DMOs, plus
m i A AN AN Date October 6, 2016 #2500 for OMOs, plus traveland |\ L)oo chipping
zhipping expenzes
expenses
SoldiEilled By AOT
Rep Contact Eecky Elaine
bblaine@tourism.az.gov
B02-364-3696
g::::l:::ugor Yendor Mizssion (drap-down menu) Partner Rate Total Partner Cost
) A0T Arizona Showease $1,250.00 $0.00

| Packaged Digital Media Subtotall $U.UU|

| Shared Opportunities Subtatal | $0.00]
| Individual Ad Buys Subtotal | $0.00| Individual Ad Buys cannot exceed $15,000
| Sales and Media Missions Subtatal | $0.00]
| Partner Cost Grand Total | Sl].l]l:ll
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