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U.S. 
50 States 

EMEA 
45 Countries 

S. AMERICA 
9 Countries 

ASIA 
12 Countries 

Sojern by the Numbers in 2013 

Global Data Footprint 

Impressions 
10B 

Heads in Beds 
1.1MM 

Boarding Passes 
280MM 

Car Rentals 
1.9MM 

Global Clients 
500+ 

Traveler Profiles 
160MM+ 

Locations 
8 

Employees 
90 
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The Universe of U.S. Travelers  

15%	
  of	
  Americans	
  
Fly	
  At	
  Least	
  Once	
  Per	
  Year	
  

Sojern	
  reaches	
  80%	
  of	
  
U.S.	
  airline	
  travelers	
  	
  

Sojern’s	
  160MM+	
  travel	
  
data	
  profiles	
  

50MM	
  Airline	
  Travelers	
  in	
  
the	
  U.S.	
  (approx.)	
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How Does Sojern Work? 
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How	
  We	
  Collect	
  Travel	
  Data:	
  
Anonymous	
  “Traveler	
  Profiles”	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
are	
  built	
  from	
  data	
  collected	
  from	
  the	
  
user’s	
  travel	
  searches.	
  	
  Showing	
  intent	
  
to	
  travel	
  the	
  state	
  of	
  AZ	
  triggers	
  Sojern	
  
to	
  serve	
  your	
  ads	
  to	
  promote	
  
awareness	
  and	
  influence	
  travel	
  
decisions.	
  

Sojern	
  1st	
  collects	
  travel	
  search	
  and	
  book	
  acOons	
  from	
  our	
  22+	
  travel	
  partner	
  sites	
  



AGer	
  seeing	
  a	
  person	
  search,	
  or	
  book	
  travel	
  to	
  Arizona,	
  Sojern	
  
immediately	
  bids	
  on	
  serving	
  your	
  ads	
  to	
  the	
  same	
  person	
  as	
  they	
  
surf	
  the	
  web	
  (dramaQzaQon	
  below)	
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When Sojern wins bids on your behalf, your ads are 
shown to those that have just booked travel to Arizona 
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Sojern does this on multiple channels across the web  

Real Time Display 
Standard Rich Media 

Facebook Exchange 
News Feed, Right Rail 

 

Smart Devices 
Mobile, Tablet 

Real-Time Video 
In-Banner, Pre-Roll 

Email 
Customized Offers, 
Loyalty Program 
Messaging Traveler 

DNA 
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Who We Work With 
Partnership With 100+ of the World’s Top Tourism Brands 
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Case Studies 
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San Francisco Travel Case Study 

+  Return on Ad Spend:  
30 day $163 to $1  
60 day $331 to $1  
90 day $403 to $1 

+  Incremental Flight Bookings: 
In 90 day 233,567 searches 
and 7,186 bookings. 

+  Optimized campaign to 
produce an overall CTR of 
0.83%. 

+  Users exposed to the Sojern 
served ads were 12% more 
likely to search and 14% 
more likely to book travel to 
San Francisco.  

+  Increase travel bookings to San Francisco. 

+ Drive traffic to www.sanfrancisco.travel. 

+  Track post-impression search and book behaviors. 

Results 

Objective 



The Promise  
of Big Data and Behavioral Targeting 

The future is in 1:1 marketing 

Listen to data and let it guide your marketing decisions 

Customize messaging based on consumer actions and travel shopping patterns 

Sojern tracks what matters…actual travel, incremental lift and engagement 

+ 

+ 

+ 

+ 
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Thank You! 

Josh Yonushonis 
Regional Director, Tourism 
E  josh.yonushonis@sojern.com 
P  415.305.1641 

+ 


