The Marketing
Cooperative

_i'
A

FY 2015

5/6/14

DE
ARIZONA

AAAAAAAAAAAAAAAA




The Marketing Cooperative

Program

Promote travel to communities and regions outside
of Metro Phoenix and Tucson

Leverage community partnerships to enhance reach
and exposure

Broaden communities’ marketing efforts
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The Marketing Cooperative

Guidelines

« Eligibility: Rural DMOs, Tribes, Regions, Statewide
Tourism Associations

 Negotiated media buys and reduced rates (50%)

« Available Media: Magazines, Newsprint, Outdoor, Online,
AOT Publications, Trade and Media Missions, and Visitor
Studies

 Webinar — May 14" Applications Due — June 6th

el
ARIZONA




The Marketing Cooperative

New for FY15

 Tourism Research
- Intercept Study

o Ad Template

e Co-Branded Ad
Options

* New Media
Opportunities
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The Marketing Cooperative
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Target Drive Markets

Primary: Los Angeles, Phoenix, Tucson

Secondary: Canada, Las Vegas, San Diego Yy ... 5
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The Marketing Cooperative

Primary Audience
Baby Boomers —=—
Age: 48 - 66 .
HHI: $50,000+, emphasis $75,000 + bbbt itk
With and Without Children in Household SUNNIE: _
n the World!

Secondary Audience
- Generation X’ers - Generation Y (late set)
- Age: 36 - 47 - Age: 27-35
- HHI: $50,000, - HHI: $50,000,

emphasis $75,000+ emphasis on $75,000+
- With, and Without - With and Without

visityuma.com - 1-800-293-0071

Children in Household Children in Household
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The Marketing Cooperative

Audience Activities

Shopping
Visiting National/State Parks
Visiting Cultural and Historic Sites

Fine Dini
ine Dining .
pASSP IR i and discover all the fn
and interesting things to do on
America's longest remaining
stretch of Historic Route 66.
Passports are available in the
Kingman Visitor Center and in
other towns along Arizona’s
PR Fioute 86, call for locations!

Camping, Hiking and Backpacking
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The Marketing Cooperative

FY14 Budget

Partners’ Contributions: 480,000
AOT Match and Anchor Ads: 1,000,000
Total Campaign Spend: $1,480,000

FY14 Partners

25 partners (18 rural communities, 4 tribes,
2 regional partnerships, 1 statewide tourism

association) MYSEDONA.COM
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Co-op Campaign Landing Page:

ARIZONA

ADVENTURE'S

JUST DOWN
THE ROAD.

:..- DISCOVER THE ARIZONA LESS TRAVELED.
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http://www.arizonaguide.com/adventure
http://www.arizonaguide.com/adventure

Co-op Campaign Print Ads

You can see for miles and mi

. Without driving too many.

SONOITA, AZ @

it the open road. Discover the Arizona f Hit the open road. Discover the Arizona fess traveled. ADIZONA
3 XX GRAND C E

aguide. 2ol X Visit arizonaguide. ure or call 1

CANYON STAT




Co-op Campaign Print Ad and Banners

Discover a land long in history-and tradition.

% L MAVAJO NATION, A7 @

/?E And only a short drive away.

DISCOVER DISCOVER DISCOVER
DITONA THE ARIZONA THE ARIZONA THE ARIZONA
ARIZONA LESS TRAVELED. LESS TRAVELED. 1ESS TRAVELED.




Arizona Republic Insert

THE ARIZONA LESS TRAVELED.

Visit arizonaguide.com/adventure

Get Up and Go—Arizona Road Trips
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REFINED

Extravagant Relaxation

RUGGED
E. g Adventures

o
ARIZONA

ARANG CARTEN

RIGHT DOWN THE ROAD
Small Towns With BigAdventures

THE VIEW FROMTHE ROAD. }-3’4?' « =

- ARIZONA'S REFINED SIDE.
ENJOY FALL COLOR| LUXURY AND LEISURE
AND MILE-HIGH FU e of the most
IN FLAGSTAFF. e S

RUGGED ADVENTURE AWAITS.

Arizona's less traveled destinations offer the parfect excuse 1o go outsida and play.

erkiflnwer- e prajriss andsapphie
andnoasing omthusiasts For thoseo ooking
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