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Advertising Campaign Highlights 



Overview of Campaigns 

• National Campaign  

• Target City Campaign 

• International Campaign 

• Marketing Cooperative Campaign 

• Niche Efforts  
- Spring Training 
- Summer Travel  

 



Consumer Flow 
Offline Media 



Consumer Flow 
Online Media 



National Campaign 
Television 

 
Travel Channel & HGTV 
 
“Arizona Now” 30 Minute Program on Travel Channel 
 
Aired Monday-Saturday for 4 weeks  
 
 

 



National Campaign 
Magazine Publications 



National Campaign 
Newsprint Publications 



National Campaign 
National Print and Newspaper Ads 



National Campaign 
Online Banner Ads 



International Campaign 

•Mexico 
•Canada 
•Brand USA 
•Exciting new opportunities 

•Mexico Facebook page 
•Road trips 

•Route 66 & Craft Brewery 
 



International Campaigns  
MX - VisitaArizona.com 



Target Cities 

• Chicago  

• Los Angeles 



Target Cities Campaign 
Chicago Billboards 
and Banner Ads 



Target Cities Campaign 
Chicago 3D Prop-Build 



Target Cities Public Relations Efforts 

• Produced 57 online and print articles in 
Chicago and Arizona 

• Chicago Sun Times,  Chicago Tribune, USA Today, Arizona Republic, ABC 15, social media  
• Mashable, Ad Week  (video) 

• Generated more than $121,000 in 
advertising value in 2 weeks 

• Reached more than 43 million 
global readers and viewers 



AZFamily, 
Channel 3 
Jan.7, 2014 

Arizona Republic 
Jan.7, 2014 

Target Cities Public Relations Efforts 



Chicago Sun-Times 
Jan.9, 2014 

Mashable 
Jan.9, 2014 

Target Cities Public Relations Efforts 



Target Cities Campaign 
Chicago Video Projections 



Target Cities Campaign 
Los Angeles Billboards and Banners 



Target Cities Campaign 
Los Angeles Chalk Art 



Target Cities Campaign 
Los Angeles Video Projections 



Super Bowl  – New York 



Super Bowl - New York 



Super Bowl Arizona 2015 
-Begin to see Arizona Super Bowl Host Committee 
logo on AOT’s advertising and marketing initiatives  

-Consumer message will be to: 

-Stay longer 

-Explore the state 

-Come back again 

-We will create microsite for travel and partner 
information statewide 

-Strong focus on consumer and public relations 



Summer Campaign  
Print Ads 



Summer Campaign 
Print Ads 



Summer Campaign 
Out of Home 

 



Summer Campaign 
Out of Home 

 



Summer Campaign   
Microsite 

Summerinaz.com 

http://www.summerinaz.com/


Summer Campaign 
Video 



New Projects 
 

 

• Website redesign – visitarizona.com 

• Email nurture program 

• Celebrity and Guest Blog 

• 140 Characters 

• Photo Contest Refresh  

• Updated destination video 

• Enhancing our photo library 

• Additional ad executions 

 

 



How can you get more involved? 

• Arizonaguide.com 
 Business listing, deals 

• Social media 
 Facebook, Twitter, Pinterest, Youtube, Blog 

• Enewsletter – Madden Media 
 Banner ads, feature articles 

• Cooperative Opportunities 

 



AOT’s website  

Arizonaguide.com 
 
• Over 250K visitors each month 
 
• Business Listings under Things    
to Do 
 
• Deals and Packages  
 
• Calendar of Events 

 
 
 
 
 

http://www.arizonaguide.com/


Social Media 

• Facebook  

• Twitter  

• Pinterest   

• Youtube 

• Blog   

 

https://www.facebook.com/arizonatravel
https://twitter.com/ArizonaTourism
http://www.pinterest.com/arizonatourism/
https://www.youtube.com/watch?v=BcJJmnCSTdU&list=PLBSIfCHYdrJD3dwev3O0bTFD8sujEDP-i&feature=mh_lolz
http://www.arizonaguide.com/experience-and-share/arizona-insider


AOT eNewsletter 

• Distribution to 300k inboxes 
every month 
 
• New design as of April  

 
• Featured articles, deals and 
banners available through – 
Madden Media  

 
• Links to arizonaguide.com 

 
 

http://arizonaguide.com/enewsletters/march-2014-arizona-travel-news-your-outdoor-adventure-begins-now/april-2014-arizona-travel-news-discover-arizonas-small-town-surprises


Cooperative Marketing Program 
ArizonaGuide.com/Adventure 

http://arizonaguide.com/adventure
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