Google Analytics

What is Google Analytics?

Google Analytics is a powerful reporting platform that provides insight on
how a website is performing

Why is it useful?

Gain insights that matter on:

*How visitors use your site

*How they arrived on your site

*How you can keep them coming back
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Google Analytics Metrics Overview

Key metrics to measure:
* Unique Visitors

o Visits

 Pageviews

« Average Visit Duration
* Average Pages/Visit
 Bounce Rate

* % of New Visitors
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Google Analytics Metrics Overview

Additional metrics (advanced):
« Content Analytics

» Social Analytics

* Mobile Analytics

« Conversion Analytics

« Advertising Analytics
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How to use Google Analytics

How to:

*Sign up for an Analytics Account (if you already have an account, you're
one step ahead)

«Add your property (website) to the account

*Add the Analytics tracking code to property (website)
«Set up at least one profile for the property (website)
*Add additional users to the profile (optional)

Filter out internal traffic (optional)

*Build a custom URL (optional)

*Use the Google Analytics Interface
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1. Sign up tor an account.

You must have a Google Account in order to access Google Analytics.

If you already have an account you can Sign in by visiting:
https://accounts.qgoogle.com/ServiceLogin?service=analytics

and skip to slide 6.
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1. Sign up tor an account.

Required Information for Google account:

Your current email address: (the one you would like to use as to login into
Google Analytics account — you can always additional users)

Google accounts

A password

Create an Account

Your Google Account gives you access to Google Analytics and other Google services. If you already have a Google

Account, you can sign in here.

Required information for Google account

Your current email address:  cynthia@azot.gov

e.g. myname@example.com. This will be used fo sign-in to
your account.

Choose a password: ~~ [ssssssens Password strength: ~ Strong
Minimum of 8 characters in
length.

Re-enter password:  ssssesses

™ Stay signed in

@ Enable Web History Learn More
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1. Sign up tor an account.

Get Started with Google Analytics

Enter your location (United States)
Enter your birthday

Pass the word verification test
Agree to the Terms of Service

Get started with Google Analytics
Location: | United States
Birthday: [o1/01/1980 ‘
MM/DD/YYYY (e.g. "4/23/2013")
Word Verification: Type the characters you see in the picture below.
i\

&

Letters are not case-sensitive
Terms of Service: @ | agree to the Google Terms of Service and Privacy Policy

| Create my account, |
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1. Sign 1nto your account.

Once you have an account, you can sign in by visiting
http://www.google.com/analytics and click

Google Analytics Kl

Home Features Leam Pardners Premium Blog Help

Enterprise-class web analytics.

Deliverad on Google's world-class platform, Leam more

# Home Standard Reporting  Custom Reportin
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1. Sign 1nto your account.

Enter your email & password then,

Google

Analytics

Improve your site and increase marketing ROI.

Google wants you to attract more of the traffic you are looking for, and help you tum more visitors into
customers.

Use Google Analytics to leam which online marketing initiatives are cost effective and see how visitors
actually interact with your site. Make informed site design improvements, drive targeted traffic, and
increase your conversions and profits.

Sign up now, it's easy - and free!

Leam More

’ Using Google Analytics cn a team?

Get email, calendar, and online docs to collaborate and work together more effectively.
Learn more about Google Apps for Business

Signin
Email

cynthia@azot.gov

Google

v’ Stay signed in

Can't access your account?
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2. Add a property to the account

SG'ECt m then, CIICk + New Account

Google Analytics

offmadisonave@gmallcom  Settings My Account  Sign out

Account list

Google Analytics

Account Administration

Accounts

+ New Account

e n ‘ 3
Name

Property: Website, mobile application,

ACCOUNT

blog, etc. An account can contain one

or more properties. PROPERTY
PROFILE PROFILE

USERS USERS
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2. Add your property to the account

Select .
\ What would you like to track?
Web Site App
Track web sies whose HTML  Track intemactions within
you conim! Android and 108 apps
Select a tracking method ot ek s
Features Universal Analytics s » Classic Analytics
Basic GA features [Visilor acquisition, o v
behavior, and conversion data)
Event iracking v
AdWards account linking e
Custom variables Upgrade ta custom
dimensions & metrics
Custom dimensions & matrics v
OrlinelofMine data sync v
Multi-platfiarm tracking o
Simplified configuration controls v
Select new feature releases <
Advanced advertisamant 1ools Coming soon v
(AdSense, Content Experiments, DFA,
Remarketing)

Y

ARIZONA

EF T O RS




2. Add your property to the account

Enter your website’s name

Enter your website’s domain URL (e.g. www.ArizonaGuide.com)
Select a reporting time zone (usually your own)

Name your account and click

You will also need to accept thezgGoogle Analytics Terms of Service

Google Analytics Terms of Service Agreement

To use Google Analytics you must first accept the tarms of service agreement for your country / region of residence.
((United States 1)

GOOGLE ANALYTICS TERMS OF SERVICE

These Google Analytics Terms of Service (this "Agreement") are entered into by Google Inc. ("Google")
and the entity executing this Agreement ("You"). This Agreement governs Your use of the standard
Google Analytics (the "Service"). BY CLICKING THE "I ACCEPT" BUTTON, COMPLETING THE
REGISTRATION PROCESS, OR USING THE SERVICE, YOU ACKNOWLEDGE THAT YOU
HAVE REVIEWED AND ACCEPT THIS AGREEMENT AND ARE AUTHORIZED TO ACT ON
BEHALF OF, AND BIND TO THIS AGREEMENT, THE OWNER OF THIS ACCOUNT. In
consideration of the foregoing, the parties agree as follows:
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You will be taken to the tracking info section of your
property’s profile.

This is where you will find your tracking code.

Copy & Paste your tracking code onto every page you
want to track.

Best Practice: Add your tracking code to the footer of
your website but check with your web admin.

For detailed instructions on adding your tracking code
to your site, click here:

https://support.google.com/analytics/answer/10080807?h

Pt oty Prawey beeep lcelecep emietny e Corme et

|=en&ref topic=1008079
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et-up at least one profile for the

ropert

What's a profile?

Profile: Your access point for reports. A profile is a defined view of visitor
data from a property. The account users that you add to a profile can see

the reports based on that profile's data. A property can contain one or
more profiles.

ACCOUNT

PROPERTY

PROFILE PROFILE

USERS USERS

REFORTS REFPORTS
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et-up at least one profile tor the

ropert

Once your account is created and your tracking ID is applied to your site
you can create a profile.

To create a profile, click m and select the account you would like to
create a profile for.

GOOSle Aﬂa|y'EICS faryl @omall.com  Settings My Account  Sign out

Accountlist » Test =

Test

Account ID; 40364469

‘ Find reports & more

Help

Help center

Search help center Go

Properties Users Filters Data Sources Change History Account Settings

+ New Praperty (web or app) Ehow“ ‘ q

Name 4+ Role

1. Test



et-up at least one profile tor the

ropert

To create a new profile, click  «Newproifie

GOOSle Aﬂa|ythS tarynstew@gmal.com Seftings My Account  Sign cut

4 @ mm:“u Traffic)

Accountlist »  Test » Teff =

Find reports & more

Test
Property ID: LA-403644589.
Help | Default URL: hitpifestcg
Profiles
Create/EditiDelete Profile Profiles Trackigh info Property Settings Social Settings Remarketing Lists Custom Definitions
Assels

Help center +New Profile Q
Saearch help center Go
Name 1 Profile Permissions

1. AllWeb Site Data Administrator

2. Test (Filter Internal Traffic) Administrator

Ehowmws: Gato: (1 1-2of2 | € | B
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et-up at least one profile tor the

ropert

Enter the new profile name, then click

tarynstew@gmailcom Settings My Account  Sign out

Google Analytics

[ ——
I @nvr&nﬁmsmn

o Accountlist »  Test » Test =
Find reports & more

Test
Proparty ID: UA-40364460-1

Halp | Default URL: hip/est.com

Profiles

Create/EditDelete Profile Profiles Trackinginfo Property Settingsff Social Settings Remarketing Lists Custom Definitions

Assets

Help center .

i New Reporting Profile
Search hel il G
e el enter ° Creating a new reporting profile wijirovide you with unfiliered access o all data collecied by the Tracking ID.

Ifyou would like this reporting prgifle to be constrained to a very specific subset of tracked data, you will need to create and
apply one or more profile filters ffthis data.

What data should this Jfofile track?

Web Site App

Track weh sites whose HJJIL.  Track interactions within
you cantral Android and 103 apps

[ Test (Fiter nigffar Traficd |

Reporting Jhe Zone

United 1‘; +] [ GMT-08.00) Pacifc Time
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et—up at 1east one pI‘O 1€ 101 the

ropert

You will now have a new profile set up and will look like the following

GODSle Ana|yt‘cs tarynstew@gmallcom  Settings My Account  Sign out
4 9 'r‘:;mmﬂmm - Reporting Customization Admin Help 2

Accountlist »  Test » Test  Test(Filter Internal Traffic) «
Find reports & mora

Profile: Test (Filter Internal Traffic) (Web)

Help g Property ID: UA-40364450-1
Profiles
Create/EditDelete Profile Assets Users Goals Filters Profile Settings
Assets
Configure the assets that are avallable in this profile,
Help canter
® Advanced Segments
Search help center Go

[E Annotations

Y Channel Groupings
1. Custom Alerts

[ Scheduled Emails

[ Shorcuts

Share your asset configurations under this profile.

3+Share Assets
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Uptional, add additional usets to the

DYO ﬁle

Users: You add users to an account. A user is identified as either

and Administrator or a User. An Administrator has full access to all profiles
in an account (can perform all administrative functions, and see all data). A
user has read-only access to only the profiles you specify for that user (can
perform no administrative functions, and can see only data for specified
profiles).

ACCOUNT

| LISERS

PROPERTY

PROFILE PROFILE

USERS USERS

REPORTS REPORTS
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Uptional, add additional usets to the

DYO ﬁle

To Add additional users to your property, go back to the property, select
the “Users” tab and  +ewuser

Google Analytics

tarynstew@gmail.com  Settings My Account Sign out
) Account lisffr Test =
‘ Find reports & more
Test
Help Account I 40364469
Help center
Properflts Users Filters DataSources Change History Account Settings
Search help center Go
+ New Usar ‘ (=}
EI'rIaII 1 Role
1 tarynstew@gmail.com Administrator

sefings  delete

howrum: Goto: |1 1-1af 1| & ¥

0
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6. Optional, filter out internal traffic

Filtering out internal data allows you to remove any unqualified traffic to
your site.

To add a filter select the “Filters” tab and click ~ *tewFier

Google Aﬂa|y'[|CS tarynstew@gmalcom  Settings My Account  Sign out

Tost - hitp://test.
B © Tes (Fiterntomai Tratfic) - Reporting | Customizat-.

i Accountlist »  Test » Test » Test(Filler g#nal Traffic
Find reports & more

Profile: Test (Filter Internal Jpffitic) (Web)

Help @ Property ID: UA-40364469-1
Profiles
Create/EditDelats Profle Assets Users o' Fiters | Profile Settings
Assets
+ New Flltar ‘ Q
Help center

Search help center Go R‘T Filter Name Filter Type
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6. Optional, filter out internal traffic

To remove internal website traffic
(to increase accuracy), ask your
web team for your ISP domain
and enter it here.

For more information on filters:

ryrsewi@gmaleom  Setirgs My Accoum  Sgr out

GOugle Analytics

Tuat - hitpciieak com
#  © Test Ftarinternal Tattc) - Repoing  Customimition Admin  Holpie
Accountlist »  Test o Test ) Test(Fillrinvamal Trafic) «
Profile: Test (Filter Internal Traffic) (Web)
Help z | Froporty ID: UA-S0334485 1
Profiles
Crealn/EdaDaleis Profile Assets Users Goals Fiters Profile Settings
AUEGDelete Filers
e Add Filter to Profile
Ga Filter Information

Filter Name

Filler Type @ Predefined filer -, Custom filter

[Endud! 2][wﬁcﬁumthﬁ?dumin :”lhlal!!l]uilm ¢

Case Sansitve 0 Y68 @ MO

https://support.google.com/analytics/answer/10331627?hl=en&ref topic=10

32939
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7. Optional, build a custom URL

Create URLSs for custom campaigns for website tracking
using the URL Builder:
http://support.google.com/analytics/answer/1033867?hl
=en

Fill in the form and click the Submit button for your
customized URL.

For more information on campaign sounsg, medium,
term, content and campaign naming convemzjons visit:
http://support.google.com/bin/answer.py?hi=e
=1033867

Step 1: Enter the URL of your website.

Website URL*

(&.. http:/rwww.urchin.com/download.htm)

Step 2:Fill In the fields below. Campaign Source, Campalgn Medium and
Campaign Name should always be used.

Campaign Source *

(refarrer: google, citysearch, newsletterd)

Campaign Medium *

(marketing medium: cpc, banner, emall)

Campaign Term

(identify the paid keywords)

Campaign Content

(use to differentiate ads)

Campaign Name *

(product, promo code, or slogan)

* Required field




7. Optional, build a custom URL

For example, a custom URL is created for traffic served on Trip Advisor,

the URL would look something like this:

http://www.arizonaguide.com /7
utm_source=Trip+Advisor+&utm_medium=banner&utm_content=300x2508ut
m_campaign=FY13+Co-op

Step 1: Enter the URL of your website.

Website URL*

hitp:/iwww.arizonaguide.com
(e.. http//www.urchin.com/download.htmi)

Step 2: Fill in the fields below. Gampaign Source, Gampaign Medium and
Campaign Name should always be used.
Campalgn Source *

Trip Advisor
(referrer: google, citysearch, newsletterd)

Gampaign Medium *
banner

(marketing medium: cpc, banner, emall)

Campaign Term

(identify the pald keywords)

Campaign Content

300x250
(use to differentiate ads)

Campalgn Name *

FY13 Co-op
(product, promo code, or slogan)

[



7. Optional, build a custom URL

To view traffic coming from your custom
URL'’s, filter out traffic by campaign name.

To do so, navigate to traffic sources on
the left hand side and select “Campaigns”.

A © Koueeon oW 8 e BEFAT) - Fapoteg  Comtomiton Admn  Hepe
Campaigns Mar 24, 2013- Apr 23, 2013 -

s Advasced Sagrarts  Cotemims  Erall Expa s AddiDeshbowd Shorted

W casnncans P Kol AR

B s

You should see a list of the campaign

names you created here. Navigate to the
campaign you want view traffic for, and ~=
select it.

By
D Shonculs o
SimUsage GoalSet! GodlSetd GoalSetd  Ecommere
T mtigncs Evets
Vel s VB Seeclprmis oy e wens %
STANDARD REPORTS. » Vg
{) ReatTime 1100
Tusssay, dge
a7
il Juence W ettt
L
-
Dverviaw
« Souroes W Mg LAt Apr
b
by Visis Pages Vst Ao Visk Duraton % New Visis Bounce Rae
Direct
18,405 33 00:02:53 TRT% 47.50%
Ratzmals 1,00 (107,30 g LT tn by RS [I0 g TRATN B A e hag #1085 (LT
+ Search
e Porary Dromvas: Campuin e Mot Bouen Medem Girer
Sesndary Sinerios « SeriType: | Delusl = I Q wace EBOT (2 m
""-'lﬂﬂ"ﬂ“‘ L%
+Sosl Tamgign Vam 4 Fagesival o AR T SRy SPL
Analpsigtens
yiiied 1. USCampaign Search 1440 A s BISTE 02
* Adverising
2 U5 Campagn - Basrch 124 15 0003:18 BEATS 4029%
i comen
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Glossary

» Visit — Number of unique sessions that are created by the piece of Google Analytics code that is on
your webpage.

» Visitor — Session that is started by a unique user of your website.

* Unique Visitor — Amount of unduplicated (no matter the visits, they are only counted once) visitors to
your website over a specific time period. Cookies are used to discern if someone is unique or repeat.

 Pageviews — A view of a particular page on your website that also has Google Analytics tracking code
installed. Any reload/refresh is counted as another pageview. If a visitor views the same page more
than once (homepage -> about us -> homepage) that is 2 views of the homepage. Industry average is
2+ pagesl/visit but will vary by industry and purpose of the website.

* Unique Pageviews - Combines all the pageviews that were generated by the same visitor, during the
same visit. The uniqueness comes from the total amount of sessions that included that pageview.

« Time On Site — Calculated by subtracting the timestamps between the first and the last pageview of a
visit. Industry average is 1-3 minutes, but will vary by industry and the purpose of the website

* Bounces — Number of single page visits to your website. That means that once they landed on the
website, they did not do anything else, either closed or press the back button.

 Bounce Rate - Percentage of single page visits over a specific period of time. Industry average ranges
30-40% but will vary by industry and purpose of the website.

Y
ARIZONA

SFFIGCE OF TOURIEW




Additional Resources

Google Analytics Learn
http://www.google.com/analytics/learn/

Google Analytics Getting Started Check List
http://www.google.com/analytics/learn/setupchecklist.html#utm source=newsletter
&utm campaign=apriladvanced&utm medium=email&utm content=en us

Google Analytics Solutions Gallery
http://www.google.com/analytics/learn/solutions-gallery.html
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