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Welcome!
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What are collateral materials?

They are the collection of media used as part of
an organization’s marketing strategy.
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Examples of Collateral Materials:

Sales brochures
Rack cards
Visitor’s guides
Business cards

Posters and signs

Web Content
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But 1sn’t 1t just advertising?

e Jtis used later in the
sales cycle — after the

P 1 consumer has made
O contact with the
organization.

* Collateral supports and
enhances the brand of
the product.
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Today’s Goals:

* Understand today’s best practices in creating
collateral materials.

* Learn strategies to lower costs and to increase the
etfectiveness of your collateral pieces.

* Understand how sustainability concerns factor
into today’s print production environment.

* Learn through real world examples in creating a
new family of collateral pieces.
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Who will we be learning this from?

Content Director at Miles
. Media, the largest tourism
J uliette ReynOIdS publishing cor%lpany in
m||55m5d|a North America. She has
R worked in publishing for
17 years, 6 with Miles
Media; with AOT on the
OSVG and web content
since 2000.
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Who will we be learning this from?

Marketing director at the

Verde Canyon Railroad for 8
Teresa Propeck years. She has worked in

" Tourism for over 18 years with

organizations such as Grand
Canyon Railways and AMFAC
resorts, and 1s an active
participant in all Northern
Arizona marketing councils

and committees.
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Who will we be learning this from?

Prisma’s General Manager, Alan
Alan McAbee has 28 years in the printing

business, holding positions from

graphic Pressman to Executive

' i Management. Under his

leadership, Prisma Graphics has
been an industry leader in
implementing many sustainable
initiatives in use today.
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Agenda

e Best Practices for Collateral Materials —
Juliette Reynolds

* Verde Canyon Railroad — Teresa Propeck

* Sustainability Considerations in Printing —
Alan McAbee

* Roundtable and Q&A
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Best Practices 1n Creating
Effective Collateral Materials

Juliette Reynolds

I'I'Ii|1§5l'l'!_EC|iE
wa dalivar visitors
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The Role of Print in an Integrated
Marketing Approach for DMOs

e WOW factor

* Planning

e [ure
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Sell & Plan - Do
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Sell & Plan — Don’t
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Sell & Plan - Do
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Message

* Branding

e Tourism Product

Your message 1s the intersection of
your brand and the tourism product

you have to oftfer.
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Audience

* Industry
e [n Market

e Destination
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Budget

* Know your bottom line before you begin

* Consider
— Printing costs, including paper
— Production
— Quantity
— Shelf Life

— Distribution
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Product Concept

* Concept
* Dummy

* Layout and Design — multiple points of entry
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Which Packager

* Brochure

* Map Product

* Guidebook

* Magazine Format / Visitor’s Guide

e Online — e-news or Web site
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St. Pete
C]earwater

Official Beaches Guide

learwater

www.visitsipeteclearwaler.com
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Map Side

SAHEA CHAMBERS OF COMMERCE
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Content

e Assets

— Copy
— Photos

— Fact Checking / Rights
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Content Types
* Articles * Photos
* Short Features * Listings and Grids
* Lists * Ads

* Maps
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Content Examples

Z5Thurs

Computer Ars issue M2

T+L Camera Guide
How do you choose the digital camera that's right for you? T+Ls deputy
photo editor WHITNEY LAWSON, put neculy 30 models to the test
Below, her picks of the ideal cameras, from the fuss-free ultracompact to
the professionaldevel DSLR. Happy shooting!
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Content Examples

(Insider)
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Berlin’s Culture Club

Two neighborhaods ance split by the wall—the fashionably gentrified Mitte and
the gritty, bohemian Kreuzberg—are brimming with creative energy, a thriving arts
d stylish hotels, By CLAIRE DOWNEY. Photographed by WHITNEY LAWSON

scene,
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Content Examples

HOW TO DO

Table that noti
leton, and a v

lot mere fun—espe
residents, yc agenda. We've
liberty of divi amilies into four special intere
political animals, diplomats and spies, history geeks.
artists and aesthetes mapped out
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Information

* Who, What, When, Why, Where
* Readability
* Pickupability
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EVERGREEN LODGE AT YOSEMITE
i al Park, Mat

Family Values

1. SAN DIEGO 3. FLORIDA KEYS NHAT'S IN - aisk for the
Manchester Grand Hyatt Offshore Sailing School A week in 2 g packa
O 1234

6. BERMUDA
Pink Beach Club

8. KILLARNEY, IRELAND

percent Killsrney Plaza Hotel & Spa

4. JEKYLL ISLAND, GA.
2. CHICAGO Jukyll island Club Hotal
Sheraton Chicago BOD/535-9547, jekyll

com; ask f
Beach pa

Far

ask for th

) h
Jits and two kids ar person for four

G Mare than in Apr
o th 5.BONAIRE percent

w park, KonTiki Beschclub nt

n$2588night.  OT1-598/T17-5365

More For more spring deals,

sea tifamily.com.

in sections
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Integration

e Form follows function

* Let each piece do its part
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Integration

——

OFF THE BOODK EMETROPOLISMAG.COM

} :

Eqen continuing-education credits by resding
articies an LEED-accrodited interiors that sustain
Beth our eAviranment and our communities

JFEVENTS/UPCOMING

METROPOLIS SITE SPECIFIC TOUR 4

© BOSTON SOCIETY OF ARCHITECTS. 1
This gvant features the traveling debut of Site 1
Specific: The Legacy af Regional Modemism,

& short film about the elimate- and place-sensitive
architectural experiments of the Sarasota Schoal

JURBAN JOURMNAL

Tom Dixon Gets

H POTOTYPE-ARCHITECTURAL IOEAS COMPETITION
Down to Business S o e
typology provalent in Vancouvers downtawn area
Pasticipants should ehallenge the logic of the

i le are sl
So many people are slaves to companies and end up i domgt o i W

competing against themselves. It's like being a rock that will craste new patentials for fiving in and
= ing the ci
star and putting out albums for multiple labels at the kil
same time.” —Tom Dixon. the & anscio sh designer
COLUMBUS RE-WIRED INTERNATIONAL
with a penchant for product ins TRAMSIT DESIGN COMFETITION

AlA Columbus seeks o wide an
dosign and architect
& dialogue about the current and future state of
pubilic transportation in Columbus, Ohio. Sebmissions
should address how multiple transpartation modes

ur podesst section makes finding can work together to provide a complete netwark that
D Cast sumulsting canversations atiout design connucts citizens with theis community.
ey & click away! Dawdline: Auqust 31

leatratsn, ried Noglar, shats, Cosrteny Tem Dizan
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See the season’
it you are havin
please add weat

Rew neutrals. Shop now

Integration

neus westelm.com to your address book o ensure aur emals reach your inbox.

we St e‘ m shop | catalog quickshop | stores | sale

s
a
el

3 N EW ROO M S 3 N EW WAY Lustrous finishes, a subduad palstta and tactile textures in low-key
hues define the season's new nautrals in thase 3 new rooms.
] i

POTTERYBARN

grounded in

YLE:
"h

[ x
1]

our eco-friendly bamboo is more
than a cutting boa

ZEN ROOM* MODERN RO(

Click to see simple new shapes in Click to see modern fumi
polished new finishes of charceal and checolc

zen side fable $179 wire base table lamp §%
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Integration

A4y, St Petersburg
~/7 N\~ Clearwater

Search Find Hotels & Attraction:

Local Angle : Beaches : Experiences : Events : Neighborhoods : Get Here : Videos

theinside scoop  §  findyours [ culture, nature & food | & areafestivals | & what's inthem - & maps . & Google Earth

07

Wff{l[)eat Outdoors'

You know St, PetelClearwater has great beaches, but,did you know
you can gel off the beaten path to explore areas formerly inhabited by
Tecobago Indians, ride a bike through charming towns on the Pinellas
Trail orkayak inwaters shared with dolphins? Mora

Phato: Sunken Gardens

"A A

TS il end FloridasBeach.com | S

Copyright @2008 St Petersburg/Cleanvater Area Convention & Visitors Bureau. All rights reseried
St. Petersburg/Cleanvater Area Convention & Visitors Bureau 13808 55th Street N., Suite 2200, Cleanwater, FL 33760, 727 464.7200 / 977 362 3224
Printable Version | Foward to a Friend | Site Feadback | Copyiight | Privacy Foliey | Consumar Tips | Contast Us | Site Map
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Adapting to New Media Environment

* Stay relevant

* Consumer-focused — opportunity to out-
inform

* Social media — ways to join the conversation
— rankings, digital footprint
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Verde Canyon Railroad

Teresa Propeck
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Ideas and Objectives
* Idea

— The need for a substance filled piece
* Obijective
— To tell the whole story

— To set us apart from other products
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Budget

e Return on Investment

e Audience

- Based on the fact that this piece targets tour
operators and wholesalers the return comes easily
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Project Plan

* Original Audience
— Planners / Wholesalers

* Secondary Audience

— Piece expanded to consumer
market as a result of positive
reaction to the calendar
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Incorporating Our Brand

* Highlighting what sets us apart:
— Style
— Character

— Adventure

* Uniqueness of our product
— Logo
— Borders

— Accents
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Process

e Written Content
* Photo Options

* Important information — directions to our
attraction are on everything

 Accents

¢ Hditing
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Printing and Distribution Plan

* Printing quantities and reprints

e Shelf life
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Sustainability Considerations in
the Printing Industry

Alan McAbee

' | graphic
Prinl Smari
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prisMTagraphic
\ Prift Sm f-t‘

i
e

L i L

& 1998 Forest Stewnardship Council &.C.
By Huying peoducts with tha FSC Iabal you are SURPOrting kna growth of PRsponsibio fars sPMandge ment worldwida,
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Illegal Logging 1n Brazil

Present Day
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Logging and Legislation in Central America

Mexico & Guatemala Mexico & Guatemala
Present 1974

ADIZONA
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Why Prisma Chose FSC

* Hstablishes a chain of authority

* Promotes sustainability

* Enforces ethical practices y
* Encompasses more than paper ';'/

e Global initiative
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The FSC Chain of Custody

e Forest or Fiber Source
* Logging Company
* Paper Manufacturer

* Paper Distributor {‘ %7

e Print Manufacturer

* Print Buyer -
e End Consumer ‘
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FSC Logos Explained

* 100% EFSC Certitied

* FSC Mixed Sources
— Well Managed Sources L
— Controlled Sources I’A\
— Recycled Wood or Fiber B

e
(
* FSC Certified 100% Recycled ‘
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Prisma’s Sustainability Program

* FSC Certified Papers

* EPA VOC Disposal / Monitoring Program

* Company wide recycling program )

* Vegetable and soy based inks -
* High Efficiency HVAC and Up-Duct units r /

* Maricopa County TRPS program N

* Night time computer policy o
* Low wattage halogen bulbs ‘

L O
ARIZONA



Creating Effective Collateral Materials

Many Options for Global Responsibility
o

I'sC
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FSC prismagraphic

Cert no, 5C5-COC-001046 Print Smart

¥ 1848 Forest 5 r:wa.rd hilp umc | A.C,
By buylng praducks with the F5C label yo supporting the gra Mh of responsible forest management worldwide.
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Juliette Reynolds — Miles Media
juliette.reynolds(@milesmedia.com

* Alan McAbee — Prisma Graphics
AlanM(@PrismaGraphic.com

* Teresa Propeck — Verde Canyon Railroad
tpropeck(@cox.net

. Robin Jackalone — Arizona Ofttice of Tourism

rjackalone(@azot.gov

e Toni Cress-Koo1 — Arizona Office of Tourism
tkooi(@azot.gov
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