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Arlzona Lifestage Performance

(May 2013 - April 2014)

;‘. Yuunger‘fears (no children) - $75K-
@ Family Life - $100K-
¥ Gen X Older (no children) - $75K-
o Young Boomers (with children) - $100K-
ﬁ/ Young Boomers (no children) - $100K-
A\ 01der Boomers (no children) - $100K-
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Lifetage Performance

% Percent of Visa Card Spend

B North Central §ll Northern | Phoenix & Central

B Tucson & Southemn ! West Coast
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Lifestages and Segments

27 Experian Segments
Targeted by AOT  /
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High Performing Experian Segments
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Rank erepe“ lf 01
B Arizona ] 8.6%
North Central 1 9.5%

Northern 1 9.0%

' ‘ Phoemx&("ntral ‘l 8.6%
_ .|

Tucson & Southern 8.7%

West Coast 1.49%
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High Performmg Experlan Segments
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' xﬁ‘it “Rank ercsepen "

B Arizona 2 1.3%
NorthCentral 2 15%

Northern 2  13%

Phoenix & Central ( 8.3%
7

1.4%0

" Tucson & Sou hern

West Coast 3.19%
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High Performmg Experian Segments
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Percentage of
Rank -Spen__

~ Arizona 3 < 1.3%

North Central 4 4.2/
Northern 4 3.8%

Phoenix & Central | 4.2%
Tueson & Southern C 4.50%

West Coast 24‘ 1.6%
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“Northern Region

(Apache, Coconino and Navajo Counties)
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Source: Dean Runyan Associates, Tourism Economics
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SI;B billion of direct spending
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Source: Dean Runyén Associates, 2014 .



Dlrect TraveIS endmg
_in Northern \egion
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Compared to

2007

Source: Dean Runyan Associates, 2014
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Domestic Overnight Visitation

to Northern Region

Northern e X
Region Non-Resident

620%

Arizona
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~ Northern Region
Domestlc(yermght Isitor Portrait

3.3 nights Top 5

':1, \i [ [ ] [ ]
Y / T Activities
| | d : - Shopping ,
‘ $644 trip expenditures* = A !
Y Ine Dining
/8% paid accommodations L = National/State Park
D W f

Landmark/Historic
Site

$68,430 average household income

Hiking/Backpacking

42.7 average age

Source: Longwoods Intemational, 2014

*Does n;Jt include transportation to and from destination ,



Northern Region
2014 Indicator Per ormance
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¥
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! Recreational
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Down* -27% YOY. ’/ Up6.7% YOY B Up 12% YOY
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West Coast Regmn

(La Paz, Mohave and Yuma Counties)

Total Direct
Spending

i V|S|’ro rs'

Source: Dean Runyan Associates, Tourism Economics, 2014



$315 million

employment earnings

61 4 |l||||[lll of dlrectsmm%
generateﬂ'...‘ s -
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*Decline due to expiration of temporary 1% sales tax in May 2013



Direct Travel Spending
in West Coast Region

YOY
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2013 2014

T 13.0%

Compared to
2007
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‘Domestic Overnight Visitation
1o West Coast Region

B -
’

West Coast

Resident
2290

Non-Resident Leisure

849/

Arizona Non-Resident -

129

Leisure
83%

Source: Longwoods International, 2014



West Coast Region |
~ Domestic Overnight Visitor Portrait

3% nights 'I'Op 5
h 3.1 persons per party ACtIVItIBS
' Shopping

A R TN T
$537 trip expenditures* ,
‘ .

Fine Dining

78% paid accommodations L National/State Park
" | i ‘ . Swimming
$70,170 average household income |
Casino

TR A TE oo

40.3 average age

P



West Coast Region
2014 Indlctor er ormarnce
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North CentraIRegmn

(Gila and Yavapai Countles

Total Direct
Spending

Source: Dean Runyan Associates, Tourism Econogiics, 2C



§1.0 h||||en of direct spending
generated

*Decline due to expiration of temporary 1% sales tax in May 2013



Direct Travel Spending
in North Central Region
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Domestlc Overnight Visitation
_to North Central Region _

T ‘-'Ifw.—‘%-_ "‘ﬁt_

Resident
39

North Central SSSss
Region e

Non-Resident | AR S 5 Leisure
[ . ' s 830%

';_ gwoods Intemational, 201&.

hl "i-



; persons perparty < ACtIVItIBS
R i

trip expenditures* -3 : o

T — o Fine Dining

72% ' ' National/State Park
1 ...L _&t §

— i Landmark/Historic
$71,690 average household income Site

N ﬁ Hiking/Backpackin
45 .3 average age E = : <

o

Source: Longwoods International, 2014 _,
*Does notinclide transportation to and from destination




North Central Region
2014 Indicator Performance
_ StateParks .- NationahParks "\ - s

LT 171 O R 5L

“=_Total Visitors ™ Recreational # Passengers
VIsIts .
Up 11.3% YOY
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Down 26.2% YOY * %

Up 10.4% YOY
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Tucson & Southern Region

(Cochise, Graham, Greenlee, Pima and Santa Cruz Counties)
}

A\ million .\ billion £

Domestic

Source: Dean Runyan Associates, Tourism Economics, 2014
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*Decline due to expiration of temporary 1% sales tax in May 2013



Direct Travel Spending

5 N

in Tucson & Southern Region

12007 2008
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compared to
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DbmesticOuarnight Visitation
_to Tuson & So hern Region
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Resident

Tucson & Southern 36
Regmn Nnnilsiftsqlodent

Anzo“a Non-Resident
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Tucson & Southern Region
Domestic Overnight Visitor Portrait

:nih_ts A | 'I'Op 5
LARTR o of o B Activities

Shopping

Fine Dining

60% paid aLcommodatlons National/State Park

Landmark/Historic
Site

Wy N b E W A

Swimming
47 .1 average age




Tucson & Southern Region
2014 Indicator Prfrmance
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628,195 - 1.09 million 3.29 million

Total Visitors Recreational Passengers
VIsIts

\ B

Up 6.8% YOY Up 3.0% YOY
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Phoemx & Central Regmn

%copa and Pmal Countles)

s B W

ﬁDémes’g.c-r_ -
‘ \vernlgh’r C
Visitors

Source: Dean Runyan Associates, Tourism Economics, 2014



513 3 billion of rllrect spendmg
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*Decline due to expiration of temporary 1% sales tax in May 2013
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_ in_Pho_enix &kCen ral Region
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omestic Overnig
to Phoenix & Central
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Leisure
83%
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Phoenix & Central Region
Domestic Overnight Visitor Portrait
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4.4 nights TOp 5
mcxne ol T ET Activities

: persons per party //

NSRRI Lot SR AR Shopping
‘ trip expenditures= - | -
RN e R RN g / Fine Dining

National/State Park

62% paid accommodations
, roa: - <5 | [‘;‘_j— .

$72,540 average household income

Landmark/Historic
Site

7

46.2 average age
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Phoenix & Central Region
2014 Indicator Performance
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.~ StateParks " National Parks Airports
i ”.‘, h ‘_. » [ |

4

282,700 63,698 43.4 million
Total Visitors Recreational Passengers
A VIsIts

':’" Up 3.9% YOY Down 2.2% YOY Up 4.0% YOY
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