
France Market Update 2016 



French Market Overview 

 Population : 67 million inhabitants 

 

 GDP : $2.4 trillion 

 

 GDP per capita: $36,000 

 

 Growth : 1.3% in 2015/1.5% in 2016 (est.) 

 

 Unemployment rate: 10.2% 

 
 
 
 

#1 PARIS  
12.4 million inhabitants 

#3 MARSEILLE  
1.7 million inhabitants 

#7 NICE  
1 million inhabitants 

#2 LYON  
2.2 million inhabitants 

#4 TOULOUSE  
1.3 million inhabitants 

#6 BORDEAUX  
1.2 million inhabitants 

#5 LILLE 
1.2 million inhabitants 

Source : INSEE 
(Metropolitan pop.) 
 



Travel Trends : French Market 

 

 

 

 

 Holidays : 6 to 9 weeks paid holidays per annum 

 

 Bank holidays : 11 public bank holidays per annum 

 

 Average budget of French travelers : €2,227 (approx. 
$2,535) 

 

 Source used in Destination selection to book last 
leisure trip:   

1 - Websites via computer or laptop  (64%) 

2 - Printed travel guidebooks (37%) 

3 - Recommendation from family & friends (36%) 

 

Sources : Brand USA / US Department of Commerce   **Source : Survey by Petit Futé Mag 

 

 

 

Top Travel Motivators :  

1 - Local lifestyle (63%) 

2 - Cultural Historical Attractions (56%) 

3 - Beaches/Seaside Attractions (40%) 

4 – Excursions/Urban Attractions/Nightlife (36%) 
  

Most important criterias for choosing a holiday 
destination? 

1 - Culture (88%) 

2 - Budget (70%) 

3 - Singularity (53%) 

4 – Food (45%) 

 

 



Travel Trends : French Market 

 

 

 

 

Advance Decision Time : 

 

 

 

 

 

How Air Reservations were booked ?  

 

 17% 

17% 

32% 

27% 

7% 
Less than a month 

1 to 2 months 

3 to 5 months 

6 to 12 months 

More than 1 year 
49% 

27% 

23% 

4% Travel Agency/Tour 
Operator/Travel 
Club 

Directly with Airline 

OTA 

Corporate Travel 
Department 

Source : Brand USA / US Department of Commerce  



Travel Trends : French Market 

 

 

 

 

Lodging Reservation made before leaving home : 

 

 

 

 

 

How Lodging Reservations were booked ?  

 

 

74% 

26% 

Yes 

No 

37% 

29% 

17% 

4% OTA 

Travel Agency/Tour 
Operator/Travel 
Club 

The Lodging 
Establishment 
directly 

Other 

Source : Brand USA / US Department of Commerce  



Travel Trends : USA 

 

 

 

 

 USA:     #1 long-haul destination 

 French visitors in 2015:  1.75 million (+6%) 

 Spending in 2015 by French visitors: $5,7 billion (-3%) 

 Visitors on vacation:  61% 

 Visiting friends/relatives:  17%  

 Travelers on business:  19% 

 Repeat visitors:    73% 

 French visitors are on average : 38-41 years old  

 Average length of stay:  16 nights 

 Average # of states visited per trip: 1.6 

 Visitors staying in hotels/motels: 78%  

 

Source: US Department of Commerce 

Main activities while on travel in the USA:  

 

1 - Shopping (86%) 
 

2 - Sightseeing (78%) 
 

3 - National Parks and Monuments (48%) 
 

4 - Fine dining (46%) 
 

5 - Art Galleries & Museums (42%) 
 

6 - Small towns / Countryside (33%) 
 



Air links: regular carriers 

REGULAR AIRLINES (from Paris): 

 Air France-KLM: Los Angeles 

 Air Tahiti Nui: Los Angeles 

 American Airlines/US Airways: Chicago, Dallas, 
Philadelphia, Charlotte 

 Delta: Atlanta, Salt Lake City 

 United: Chicago, Washington 

 British Airways: London-Heathrow 

 

News: 

 Air France-KLM to increase capacity to San 
Francisco and Los Angeles during summer 2016 

 
 

 

 



Air links : low cost carriers 

LOW COST AIRLINES (from Paris): 

 Norwegian: Los Angeles 

 XL Airways: Los Angeles 

 

News: 

 Low cost transatlantic flights growing fast 

 XL Airways to add Los Angeles flight to its 
existing San Francisco one during summer 2016 

 Wow Airlines to start connecting Los Angeles and 
San Francisco to Paris during summer 2016 and 
Norwegian to start flying to Los  Angeles 

 
 

 



Travel Trends 

Source: Médiamétrie/NetRatings 

Top 10 websites for booking vacations online 



Social Media in France 

 

 

 

 

EQUIPMENT & INTERNET ACCESS COVERAGE IN 2015 
 

 Computer : 80% 
 (vs. 82% in 2014) 
 

 Smartphone : 58% 
 (vs. 46% in 2014) 

 

 Tablet : 35% 
 (vs. 29% in 2014) 
 

 Internet access : 83% 
(vs. 82% in 2014) 

The number of French people owning a computer only has decreased. More and more people are using a tablet and a 
smartphone in addition to their computer.  

Sources : Tiz digital agency / Blog du Modérateur / ARCEP / CGE 



Social Media in France 

 

 

 

 

NUMBER OF ACTIVE USERS IN 
FRANCE IN JUNE 2016 
 
 Facebook : 31 millions 
 YouTube : 24 millions 
 Twitter : 12.1 millions 
 Google+ : 10 millions 
 Instagram : 9.8 millions 
 Snapchat : 8 millions 
 Pinterest : 2.7 millions 

% OF THE POPULATION WHO USE AT 
LEAST ONE SOCIAL MEDIA PLATFORM 
 
 Overall : 52% 
 12-17 yo : 80% 
 18-24 yo : 90% 
 25-39 yo : 80% 
 40-59 yo : 40% 
 60-69 yo : 25% 
 Over 70 yo : 10% 

 Facebook is the #1 social media platform in France with 31 millions active users. 
 

 Videos are more and more popular on social media in France. 
 

 Snapchat is growing fast among teenagers and young adults. The social media platform headquarters decided to open a branch in France in 
2016. There are 8.02 million users in France 

 

 Platforms based on picture and video sharing and easily accessible on mobiles are more and more popular in France (Instagram, Pinterest, 
Snapchat).  

 
Sources : Tiz digital agency / Blog du Modérateur / ARCEP / CGE 



FY16 Major activities & achievements 



FY16 Media Coverage  

53% 
47% 

generated 

non generated 

Total: $4,172,947 
 
 Generated clippings: $2,176,516 
 
 Non Generated clippings: $1,996,431 
 
      



Individual Media FAMs 

 

 

 

 

Mon Premier Tour du Monde 
August 17–19, 2015 

 
 FACEBOOK (12,844 fans) 
  27 publications 
 2,907 interactions 
 
 INSTAGRAM (5,360 followers) 

60 posts shared 
8,263 interactions 
 

 TWITTER (1,140 followers) 
68 tweets 
23 interactions 
 

 YOUTUBE (5,027 subscribers) 
5 videos shared 
18,322 views / 98% of positive feedback 

 



Individual Media FAMs 

 

 

 

 

Get your Kicks in Arizona 
October 18-25, 2015 

 • Journalists: Catherine Monbreault, Top-
Parents.fr and Ronan Lancelot, Vocable 

 
• Itinerary: Petrified Forest NP, Holbrook 
      Winslow, Flagstaff, Williams, Seligman 
      Kingman,  

 
• Vocable: 102,230 copies/582,000 readers 
• TopParents.fr: 200,000 visitors 
• Total EAV results: $158,281 
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Individual Media FAMs 

 

 

 

 

A/R Magazine 
November 15-24, 2015 

 
• Journalists: Michel Fonovich and Thomas 

Chené 
 

• Itinerary: MV, Lake Powell, Page, Flagstaff 
• Prescott, Mesa, Scottsdale 

 
• A/R Magazine: 8,000 copies/68,000 readers 
• EAV results: $202,230 
 



Individual Media FAMs 

 

 

 

 

American Legend + Prestige-et-Santé.com 
December 15-18, 2015 

 • Journalist Brice Charton 
 
• Itinerary: Tucson, Fort Bowie, Chiricahuas, 

Bisbee, Tombstone 
 

• American Legend: 60,000 copies/150,000 readers 
• EAV results: $92,294 
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Individual Media FAMs 

 

 

 

 

Guide du Routard 
February 5-8, 2016 

 
• Journalists Benoit 

Lucchini and Christian 
Voulgaropoulos 

 
• Itinerary: Phoenix, 

Scottsdale, Tucson 
 

• EAV results: new travel 
guidebook to be 
published in December 
2016 

 
 

Guide Vert Michelin 
May 4-15, 2016 

 
• Journalist: Manon 

Heugel 
 
• Itinerary: Phoenix, 

Scottsdale, Tucson 
 

• EAV results: new travel 
guidebook to be 
published in March 2017 

 
 



Individual Media FAMs 

 

 

 

 

Figaro Magazine 
February 15-23, 2016 
• Journalists Brigitte Baudriller 

and Eric Martin 
 

 

EAV results: to be published during FY17 

Dandy 
May 1-7, 2016 
• Journalists Alain Ammar 

and Claire Marchiori 

Vacance + Book on movies 
filmed in and around Tucson 
May 31-June 10, 2016 
• Journalists: Adrien 

Gombeaud and Jerome 
Galland 

AOT Blue Green Waters – 
Havasupai Falls 
May 8-13, 2016 
• Journalist Fabien 

Bidaud, La Voix du Nord 

 



Individual Media FAMs 
Carnets de Traverse.com 
April 10-17 + April 27-29, 2016 

 
• Bloggers: Julie Sarperi and Renaud Bonnet 
 
• Itinerary: Scottsdale, Tucson, Petrified Forest 

NP, Holbrook, Grand Canyon, MV, Kingman 
 

 BLOG (59,000 visitors/month) 
  1 large illustrated article 
  
 FACEBOOK (56,693 fans) 

11 publication 
10,749 interactions 

 
 INSTAGRAM (40,500 followers) 

12 posts shared 
24,309 interactions 
 

 TWITTER (12,078 followers) 
17 tweets 
458 interactions 

 
 



France Media Mission 

Date: May 31st, 2016 

Location: Paris 

25 qualified French medias, travel writers/bloggers & 
influencers 

Partners: Scottsdale CVB, Flagstaff CVB, Visit Mesa 

 



Newsletters 

 

 

 

 

6 E-newsletters 
sent on  
average to 
550/570  
qualified media 
contacts 

4 press releases 
sent on  
average to 580  
qualified media 
contacts 



Social Media 

 

 

 

 

FACEBOOK  
 
 Number of fans : 4,908  
 
 Total number of interactions : 

20,496 reactions, comments and 
shares 
 

 Average engagement rate of 
posts : 
7.17% (+3,16 pts vs. 2015) 

 
 Most successful topics :  

Wide open spaces, desert, 
Route 66, Western heritage, 
American Indian culture & arts 

 

 

PINTEREST  
 
 Number of followers (as of June 

30, 2016) : 71 
 

 Evolution vs. June 2015 : +57.7% 



   

AOT France  

c/o Express Conseil, 5bis, rue du Louvre 

75001 Paris (France) 

Tel. +33-1 44 77 88 07 - E-mail: arizona@ecltd.com   

www.visitarizona.fr   

 
  Facebook.com/ArizonaTravel.fr              Pinterest.com/ArizonaTourisme 

 

Contacts: Laura Guarneri, laura@ecltd.com 

Yannis Gaillot, yannis@ecltd.com  

 

mailto:arizona@ecltd.com
http://www.visitarizona.fr/
mailto:laura@ecltd.com
mailto:yannis@ecltd.com

