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Webinar Agenda

10:00 - 10:15 Application Process

10:15 - 10:20 Media Plan Overview

10:20 - 11:00 Packaged Digital Media, Shared
Opportunities, Individual Ad Buys, Sales

and Media Missions, Research
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The Marketing Cooperative

Program

« Promote travel to
communities and regions
outside of Metro Phoenix
and Tucson

-
. L eve rag e C O m m u n I ty The Mew York Times calls Bisbee, AZ a “Greenwich Village West", with no shortage of
panters and muralses, jewelry makers, glass blowers, milliners, musicians and culinary
artists. Bichee's eclectic personality i= heavy on the arts and entercainment. Here you will
h . h find an enclave of art galleries, antique shops, whimsical cafes and definitive fine dining.
p a rt n e rS I p S tO e n a n C e Enpoy many of Bizbes’s local events, hking, biking and birding opportumities, wine
razting, brew pubs and coffee roasters. Indulge in 2 robust nighelife featuning muses and
musicians, dancers and divas, painters and poets, authors and actors. Relax in one of the

re aC h a n d e X p O S u re unique lodging choices — quirky B&B's, finely- appointed hotels, guest houses and quaint

Motar- Courts . Top it all off with a very comfortable average vear- round temperature of 78
degrees, and you will find Bizsbee to be a perfect overnight destination!

* Broaden communities’
marketing efforts e ()1




The Marketing Cooperative

Come and.

FY15 Budget

Partners’ Contributions: 680,000
AOT Match and Anchor Ads: 1,000,000
Total Campaign Spend: $1,680,000

Partners H
It ' Explore

30 partners (23 rural communities, 2 tr!bes, 4 Sierrgﬂistq

regional partnerships, 1 statewide tourism e

sun-filled, fun-filled vacation!

a.S S O C I a-tl O n ) Plan Your Adventure Now!

SRR SIERRA V1STA

ViSITOR CERTER
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Arizona RV Parks
and Campgrounds

o
ARIZONA



Co-op Campaign Landing Page
VisitArizona.com/adventure
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Co-op Campaign Print Ads

Vi, @ ' o o ' Discaver 2 land fram lang aga, but not far away.
DOWNTOWN BISBEE, AZ | z A e '
;i { / i 4 o3 NAVAID NATION, AZ 9

levates adventure like

WATSON LAY

" e Hit the open road. Discovar the Arizena less traveled. ARIZONA
Hit the open road. Discover the Arizona Jess t A IZ

VisitArizona.com/adventure or call 1.866.406.9792
VisitAri dventure or call 1.866 (X. [

ARMAND GANYOH STATE

Hit the open road. Discover the Arizana Jess fraveled,

0
i) GRAND CANYON STAT
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Co-op Campaign Print Ad and Banners

_ e s AP RS DISCOVER THE ARIZONA
1 AL B Eh LESS TRAVELED,

b= T e 1 3 AR g .;.".' Wyt
CAg {FIELD TO FEAST AGRICULTURE TOURS- YUMA, AZ

DISCOVER THE ARIZONA
LESS TRAVELED.

OISCOVER THE ARIZONA
LESS TRAVELED.

::: R e i “ T Hﬂ
DISCOVER THE ARIZONA
LESS TRAVELED.

D-IS[';U'FEF. THE ARIZONA
LESS TRAVELED.

DISCOVER
Sy o THE ARIZONA
BIKE ROUTE LS : LESS TRAVELED.

§ SONOITA, AZ

DISCOVER DISCOVER IEERE L ¢ L ES
THE ARIZONA THE ARIZONA wt 7 AFCTis R R L 2L gl DisCovER




_____ARIZONA'S
WRIUE MOUNTAINS
mu—'ﬂhmﬂ
far mare information.

Remnanis ol ancient civilizations. | egendary ghost mens. Law-dropping scanery. And heart-
pounding exciement. Make a few stops along the open road and you'll see that Arizona’s small

LAKE HAVASU 152 2 wiLis fow piocrt
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" DISCOVER YOUR PATH.

|
For more info call

1 800 863 0546 or visit

| experiencewilliams.com : e : - : A-R=I-Z-0-N-A
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Miles of natural beauty, fun events, great food and rich history.

Plan your getaway af visityumo.con / 800-203-0071

VisitSedona.c
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@RAND CANYON BTATE
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...and experience

-~ ARIZONAGETAWAYS."
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LA Times Insert

DESTINATION:

—ARIZONA-GRAND TOU

Buckle up and get ready for a road trip to some of

_Arizona’s great destinations.

HUALAPAI —201 MILES FROM PHOENX.
MEXT STOP: AL ANGLES OF THE GRAND CANYON

Loaking for the perfectroad trip? A littlemors
than three heurs west of Flagstaff, Huslapai
‘brings you up elose and perscnal to the western
side of the Grand Canyon with unique visws
byland water, and sky. Spend a day rafting
‘the waters of the Colorade, followed by a
‘helicopter ride backup to the eanyen rim, and
‘igh sboveitall on the Skywalk. Hualapsi
Ladge on hi o Routs 66 offers agreat
‘three-diamend place to stay thenight whete youcan
enjoy delicious Indian tacce, including the Devastator Taco that
‘weighs in at aix pounds. Whoe! grandcanyonwestcom

SALTRIVER PIMA-MARCOPA INDIAN COMMUN ITY — 19 MiLES FRON PHCENK.
'NEXT STOP: ROUND-THE-CLOCK ENTERTAINMENT

Just a ghort drive from Phoenic, youll find along list of entertaining things
Entertainment District. Anyone, no matter their
ingto enjoy here. Do you think watching beauty and
tat America’s largest butterfly san ctuary sounds fun?
sutterfly Wonderland. Shopping or indoor/outdcor go-
yle? Yourl find it ar Talking Stick Pavilions, And theres
ur fix of golf with TopCiolf and the Talking Stick Colf

dinary- way fo enjoy the Grand Canyan!
ncewllliomscom » BOXB563-0545
-

‘Weltake you to different corners and all throughout the state to ex:
best of each town and what makes Arizona so incredibly unique. Consider us your
roadmap for some inside tips on where to go and what to enjoy when you visit.

LAKE HAVASU CITY — 152 MLES FRoM PHOENS:
NEXT STOP: ARIZONA'S DESERT 0ASIS

Come disoover the dese i of Laks Havasu

City, northwast of Phioenixalong the Arizona-

Califarniahoarder A popilar getawag for

‘hoaters, anglers, and watersports fanatics, Lake Havasu City

igalsohoms to the Landen Bridge thatweas ariginally built in 1831 in London,
England and later shipped and reconstrusted in Lake Havasu City whers
itatands today. Whethsr you enjoy camping. honsshoating or a pamparing
rasort, there are grest accommeodations and even vacationrentals. And don't
‘miss an oppartunity te pull up a chair at Mudshark, whers the “river life" iz
surelyalive and well. golakehavam com

Plan your adventure at
VisitSierraVista.com

WILLIAMS — 177 MiLES From PHOEN
NEXT STOP: THE END OF THE LINE IN WILLAMS

Fnown for its authentic Western hospitality.

and az the “Gateway to the Grand Canyon.” Williams sits at the and of the
century-old Girand Canyon Railway Line, where youTl find the mviting Grand
Canyon Railway Hotel for a night stay. After a short stroll to the train depot,
Top aboard for a daily trip to the Grand Canyon’s South Rim to enjoy majastic
Tandscapes, shopping for American Tndian art, er Tunch with incredibls
canyon viswsat higtaric El Tovar Lodge. Fack in Willisms, you cen driva
through Bearizona wildlife park tosee highern sheep, arctic walves, whits
‘bizon, snd black beare. Then park the ear and visit the baby bears and other
small animals at Fart Bearizona. experienvenilliams com

LAY LIKE YOUMEANT

w, GoL ke Hayast-com

SIERRA VISTA — 125 WiLES Faw PhzEN
NEXT STOP: & NEW MOUNTAIN-HIGH LOCK AT ARIZONA

Just ahout an hour south of Tucson. yeullind the

reat outdnor getavwsy of Sisrra Vista. This meuntain-

‘high town i3 nestled 4,800 feet highin the Huachuca

Mountains, lending itself perfeetly for outdoor

activities, ranging from rack climbing and hang

gliding to bird watehing. In fact, the world- renowned

Matute Conservancy's Ramssy Canyon Preserve is home

toanotable variety of plant and anfmal 1ifs, ineh ding move than 15 spesiss

of umminghirds. Staying the night here canbe a nice change of pace. Fora

‘beantifinl stay tucked into the pristine canyons, check-n to the Ash Canyon Bed.
Ereakiustor Ramsey Canyon Inn Andbe sure to stop in ak the German Caféfor

‘aome authentic schnitzel and gemine hospitslity. visitserravistacom

Chih Coma sveningtime, he surs
totry your lnck at Talling Stick

‘Reacrt’s casine, open 24,7, Yol

definitety want to lave some time

fiar & night's stay at the resart

where you can enjoy incredibly

appointed rooms and soms of

the Phoenix-srea’sbest fine dining.

There'snothing like enjoying delicious oystera on the halfshell with.
incredible 15-story city and dasertviews. tal Fingstickarizonacom

.
WHITE WATER RA

-

FTI

-

» =

e

Brave the white water of the Colorado River, inside the walls of the Grand Canyen by day, and
bbe back In Vegas for Dinner and a Show by night. Grand Canyon West makes visiting Vegas,
and a natural wonder of the world all possible in a days time.

or call 1.800.238.3861

For River Rafting or Grand Canyon Skywalk tickets, or more Information, please visit us online at
www.grandeanyonwest.com of call (888) 868-9378 for mors information,

ARIZONA



The Marketing Cooperative Application

and Instructions

« Eligibility: Rural DMQOs, Tribes, Regions, Statewide
Tourism Associations

 Negotiated media buys and reduced rates (50%)

 Avallable Media: Online, Outdoor, Print, Video, AOT
Publications, Trade and Media Missions, and Visitor
Studies

 Applications Due — June 19th




Other Eligibility Requirements

501(c)3 or (c)6 non profit status

A tourism website and fulfillment

piece for the applicant or regional
partnership

ARIZONA

Don't miss a day on the course in the

mn the World!

visityuma.com » 1-800-293-0071
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What I1s considered “rural”?

Rural DMOs are defined as any DMO located outside Pima
and Maricopa counties, or a DMO located in Ajo, Gila
Bend, Why or Wickenburg.




What Is a region?

Example:

Benson, Bisbee, Cochise
County, Douglas, Sierra
Vista, Tombstone, and Willcox

Cochise County Tourism Councill




Rates and Billing

> Partners pay half net rate and work directly with the
publication. Billing information is listed on the
Opportunity Selection Sheet.

% BISBEE

WWW. d1scoverb1sbee com




Section B: Opportunity Selection Sheet

Use the provided FY16 form (Attachment A)

Download forms at tourism.az.gov/marketing-
programs/partnership-opportunities

Select every opportunity you want by completing the
“Opportunity Selection Box”

Selections will be based on:
- Avallable funding

- Avallablility of each opportunity



http://www.tourism.az.gov/marketing-programs/partnership-opportunities
http://www.tourism.az.gov/marketing-programs/partnership-opportunities

Application Check List

The application must include:

1. Applicant Form (applicant information)

2. Opportunity Selection Sheet

3. Affidavit iIn Support of the Application (1 per partner)

Email copy’s of these three forms to
gschlottman@tourism.az.gov



mailto:gschlottman@tourism.az.gov

Project Effectiveness

AOT will work with publications to receive metrics on
each placement

Mid-year and end-of-year reports will be required from
participants

Reports will include direct metrics (leads),
corresponding metrics (occupancy), and general
program guestions

Reports will be collected using online software




What Is the Next Step?

Application forms are available at
tourism.az.gov/marketing-programs/partnership-
opportunities

Applications are due June 19, 2015 by 5 p.m.

Allocation announcement after the 2016 fiscal year
begins (July 1, 2015).

el
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http://www.tourism.az.gov/marketing-programs/partnership-opportunities
http://www.tourism.az.gov/marketing-programs/partnership-opportunities

New for FY16

e Cap on Individual Ad Buys
($15,000 half net)

« Content Marketing

e Destination Videos

« New Media
Opportunities

el
ARIZONA




FY16 Target Markets

FY 16 Campaign .
September 1, 2015 — August 31, 2016

Primary Markets
= Phoenix
= Tucson
* Los Angeles

Secondary Markets
" L as Vegas
= San Diego
= Canada




FY16 Target Audiences

Primary Audience(s)

Baby Boomers
= Adults 44-64
= HHI of $50,000+ with emphasis on $75,000+

Gen X
= Adults 35-44
= HHI of $50,000+ with emphasis on $75,000+

Gen Y/Millennials (based on publisher capability)

YOU GAN LEAVE
YOUR HAT ON.

Rodeos and horechack rides.

Great eats, the great cutdoors.
Whether you're a hiker or golfer,

culture lever or history buff,

Wickenburg has the gooda.




FY16 Audience Insights

What are visitors doing when they get here?

*Spending time In our national and state parks
e Enjoying our waterfronts

e Boating and sailing

e Camping, hiking and backpacking

e Visiting landmarks and historical areas

e Shopping and enjoying a variety of dining experiences




FY16 Opportunity Categories

Packaged Digital Media

Shared Opportunities

Individual Ad Buys - Total Individual Ad Buys will not exceed
$15,000 half net rate.

Sales and Media Mission

Visitor Intercept Studies




FY16 Marketing Cooperative

Packaged Digital Media
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Packaged Digital Media

Partners can select from geo and behavioral targeted online
media packages, using a variety of sites and networks to
maximize effectiveness. Options include banner

ads, content development and search marketing, and

working with AO

to develop high-quality video that will be

iIntegrated into AOT's marketing campaigns (e.g. the
National Campaign).




FY16 Marketing Cooperative

Behavioral (Arizona Travelers) Targeting

el
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FY16 Media Opportunities: Digital Media

Behavioral Targeting (Sojern)

* Traveler Platform— Reach Arizona travel intenders with display
banners (160x600, 300x250, 728x90)




FY16 Media Opportunities: Digital Media

Behavioral Targeting (Sojern)
Example A

priceline.com‘ Hotels Cars Flights Vacation Packages

priceline.com renn [ 02 3G 2

L
Arizona 05/16/2015 S 05/24/2015 i) I
BT T T T T = | ISpIre

Show Map View Y ( Y our most popular hotels
AL

75 Hotels in Flagstaff - Sedona, AZ Hotels Nt

- L] -
EXPRESS Big savings on Flagstaff - Sedona hotels - up t ] V I I I n
Save up to 60% Off in DEAL - We show the amenities and price - NO BIDDING R

Flight Confirmation [ ;
TWEILH:\-H..ITM A e T y I a Prind Ibrecrary

SAdrferp O s

Plassg riviee D Enarany 3o pa
s, oty Priciling Cot e 5
i chings, Pleaip conlem yiet & Shp Sop ey artee 2
padr 24 ke B fass depatonh

Flagstaff - Sedona > Flagstaff Sedona
¥k 12 from $90 F¥k from $97

-
ALY Super 8 Sedona WI t I l
Hotel Name SUEMME - Scdona, AZ (Sedona)
ek 3 out of 10 from 24

Freebles: & W More Free Cance
Pay When Y

e BT -7 - ‘ Bl 9 people are looking at this hotel
- 4 . * % K ® R I
) | . T —— Tk k ke (14) Detalls | Map | Rates
s e . - T P a k& ¢ (29
ﬁ 04 (o) Browse 75 Available Hotels : AN next - | -
B auy Bl W o R P VI e O a

Mg B (a4 of Bthed opbenal 4
B ool

Star Rating

BE & & & & ¢ )

Joe booked a Joe IS now
flight to Arizona searching for a
on the internet hotel




FY16 Media Opportunities: Digital Media

Behavioral Targeting (Sojern)

Example B

Hﬂlr'.lam n request - confirmation of receipt
Thars ye= for bosddngg 2o Orbix

SA\:"E 15

Booked hotel in Sedona (or Inspire trip to Cottonwood (or
other Arizona destination) other Arizona destination)




FY16 Marketing Cooperative

Content Marketing
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FY16 Media Opportunities: Digital Media

Storytelling

*» Personalized Content Development
= Guaranteed Traffic Qo e et s
7

available content and determine what type of story would best suit each
partner. Then we work with a writer in order to create a transformative story.

Audiences receive stories vio our audience development platform
of premium websites and social media platforms, selected based
on each portner's targeting porometers, Consumers engaged in
leisure reading find relevant links which pique interest.

Once users click on the link to view the story, they are
redirected to the article on your partner's website.

madden,.

As the readers connect with the stories, they are inspired
to find cut more about your destination and delve further

EDI’"EI"]ECtII-’"ig pEDpLE t[:] I:}laCES into the conversion funnel.

el
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FY16 Media Opportunities: Digital Media

Storytelling

Drive traffic to content from
top publishers with cost per
click (CPC) pricing

madde

media

connecting people to places

il 9.k

3, 2000, 534 P ET

11K

NOW  EHOLA + REDBULL »

ST LOUS SHOOTING  «

See Expectant Mom's Shocked Face When
She Learned She Was Having Quadruplets
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=W L

Ashlry and Tyson Gardnes hnd boen try
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A Utah couple ts getting ready to w)
accurence - after spending years

Ashiey and Tyson Gardrer are hav|
bwo sets of identical twing.

The chances of two identical sets o
Penzias, associate professor of obj
Medical School. There were 276 s¢
Centers for Disease Control and Pr|

20 Interesting Facts
about Arizona

| Guadruplets A Sign of Hope Amid Gaza
Bloodshed
Chinese Quadruplets Shave Thelr Head To

MORE FROM ABC NEWS

Lo Be Their Hesoo US, Actors Flay Straight

You How (Put.
Crnfies)]

= Roview of One of the Best CPAP Masks on
the Market /1 ayiimare)

* Your CPAF s Infested with Bacteria. Clean
It by Diolng This, & sy lswaa)

= 18 Cool Siblings In Hollywood You DIDNT
Know ADOUL (Fainery )

* 3 Terrible Things Moms Hear Right after
Giving Birth s dam)

= Arizona Teacher Fired After Defending
Biack Stdent From Racist Bullying =
Heanion Saviiens

P vy
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FY16 Marketing Cooperative

Online Display Advertising
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FY16 Media Opportunities: Digital Media

VisitArizona.com

SMALL TOWNS.

" Banner Ad BiG ADVENTURES. | el =

(160x600, 300x250, 728x
90) on VisitArizona.com

= National and international
VISItors

= Over 2 million unique
VISItS per year




FY16 Media Opportunities: Digital Media

THE ARIZONA REPUBLIC
azcentral

AZCentral.com

= AZ Living, Travel, and Things To Do
Banners (160x600, 300x250, 728x90)

= Run of Site Pre-Roll Video




FY16 Media Opportunities: Digital Media

Arizona Daily Star

@ www.azstarnet.com

AZStarNet.com

= News, Entertainment, Sports, Lifestyles, an
d/or Opinion section Display Banners
(160x600, 300x250, 728x90)




FY16 Media Opportunities: Digital Media

Greenspun (LasVegasSun.com, LasVegas

Weekly.com, Vegasinc.com)
= Run of Site Banners (160x600, 300x250, 728x90)




FY16 Media Opportunities: Digital Media

PANDORA

Pandora.com

= Web Audio, Tile (500x500), Companion Banner (300x250)
= Mobile Audio, Tile (500x500), Companion Banner (300x250)

el
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FY16 Media Opportunities: Digital M

PANDOR

PANDORKX Thas Fiemirsg Lips Radio ohnpauitiowyah... - | Uppmade

: 'Ego Tripping Al The Gates OfHell ———
How Staticn ’ * ) | || "H J . by Ths Faaming Lips.

et on Yoshimi Batles The Pink Robots .
1.

Getting a free rate quote is as easy
as creating your own radio station.

Tomo W Mol Rsdo

Mobykary Takemyra R

Arigl Pinks Haunsd Ge
HaTelwah Rado
Cardil In The Sun Radio

Sublerranesn Homssc

Ego Tripping Al The Gates Of Hell ...
Brian Ena Radio by Tha Flaming Lips
SquarEpusTer a0 n Yoshims Battles The Pink Robols
Dunpen Rada
The Flaming Lips Radio .
To start things off, we'll play & song that exemgiifies the musical style of
Tha F:.t'-'.ng Lips which featuros synth rock amanging, slocironica
John Lennsn Rado nflpences, a sublle use of paired vocal harmany, use of a sting ensemble

ard major ey tonaity

Spaniah Key Rads

Tha WAN D. Radio

That's not what | wanted. Delete this station

il ATET 3G 1:50 PM

ﬁ Star Wars, Epizode lll: Revenge OfF..

®

<O

watch video

- Il »l
_%




FY16 Media Opportunities: Digital Media

tripadvisor:

TripAdvisor.com

= Arizona content banner placement

= Arizona content and competitive content (Texas, New
Mexico, Utah, Colorado, and California) banner placement

= Outdoor Segment Targeting banner placement
= Banner Sizes: 160x600, 300x250, 300x600, 728x90




FY16 Marketing Cooperative

eNewsletters
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FY16 Media Opportunities: Digital Media

eNewsletter

= Monthly eNewsletter

= Specialty eNewsletters

= National and/or International
= 295,000 Deployment

el
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FY16 Media Opportunities: Digital Media

FY16 eNewsletters at a Glance
e N eW S I ett e r MOTE: EACH ENEWSLETTER 1S LIMITED TC THREE PARTICIPATIMNG FEATURE SPONSORSHIPS, AMD OME BANMER ADVERTISER
eNEWSLETTER TYPE TIMING THEME CAMPAI FULL NET COST HALF NET COST

¥ - _ - Syt gl [ ol Ll 5131
Monthly Septernber 2015 Fresh, Sasnonsl, Loca o o o

Monthby Cctober 2015 e Giresal Do RE ¥ . <n

Monthly Movamber 2015 S Til o Dirieis

. - - {anening Downimwns Sponsorshic 2 28 $131
Monthly Decamnber 2015 fearich. famner Ad e s7an

. P Cacius Lsmgun 57 EE5 51,313
Monthly January 201& &ring Training Heagi=t

, - . o Snsdrsnin 55 605 $1.313
Monthly February 2016 SHing Anew farmer A - §7a4

R . N E R i L ] hel bl 1303
Maonthly March 2016 Ariznng on Whests S o 8T

, R . S pensarshio 62 B8 £1.31
Monthly Bpril 2016 Hit th Foes T . i

Manthly May 2016 firawn-Lia Fu v At $La1

; : Cool Summer Sponsarshio £2 B2 £1.31
Monthby Jume 2016 Famiv Fia famner Ad £y Anh i

Monthly luly 2016 Maive Culture o A £1 Azn it

Monthly August 2016 Living, Hs

eNEWSLETTER TYPE TIMING

Spacial Issue December 2015 Foslax & Racharge Banner Ad

Spacial lssue April 2016 Culnary Ariznna g £y A7n o

E-:'EEE S5UE S'EI:ETII:E-' El:llr:‘ |.:f.-= '.-u:"'..."- I|| _.-_-'-..I‘l . :.. st :"-' .

Spacial Issue June 2016 Surressr Dy Banner Ad e .
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FY16 Marketing Cooperative

Lead Generation
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FY16 Media Opportunities: Digital Media

e-Miles

= Cost per Lead (newsletter or form)
= Monthly
= Range of $3.00-$2.50 cost per Lead

e\miles

it’s about time

el
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FY16 Media Opportunities: Digital Media

e-Miles

Pat Brinker

Each member has a e\miles SR

Balance: 250 miles

p e rS O n al i Z e d h O m e p ag e Account Profile FAQs Deposits Donate Market

Welcome, Pat!

where relevant ads are

Groupon Gelaways Eam miles now

d e I Ive re d b aS e d O n m S Expedia .J Save 529 a month for a year. Packages start m

at $20.99. Mo starfup costs, Mo egquipment
Groupon Getaways delivers DIRECTY. fer By,

L}
rOfI I e d ata Inspined ravel expariences al an Mo thanks. mmove
u exceptional valug,

There's time for more in COriando during May and '.

fie#Oriando June. More fun. More sun. More smiles. Creste your
own personalized e-brochure now for great savings!

Member selects which ads
they want to review.

Mo thanks. remaove

Earr
View AJl Getaways > The Connect-Around-Your-World Dimension. m
f Get more done with HP 3G notebooks

MEEMZS Your miles [+] I's productivity in another dimension.
Ho thanks, mmovg

|I\ll'.|'-|'

@2 -edmiles

L0 14 . Ear
Interested in eleaming and Web Conferencing? 5+
mgmw“muww 'J Click here for free White Papers brought to you @
by Adobe.
Adobe Ho thanks, mmovg
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FY16 Media Opportunities: Digital Media

e-Miles

. . In addition to the miles you earn for your time, create a personalized
Ad S Can b e I n m u |t| p | e Visit Orlando e-brochure and receive 15 extra miles from e-Miles®.
formats — from simple
: ' There’s time for morein Vi Ordondo
static banners , T1C h Orlando during May and June.

m ed |a Or Vl d eo Create your free personalized e-brochure filled with
y .

valuable offers from these and other great partners:

Advertisers campaign
viewed In a one on one
marketing experience
with 100% share of
voice.

el
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FY16 Media Opportunities: Digital Media

e-Miles

Hey Mom
and Dad,

what wouldvou e-brochure here! It's fast, easy and filled

Every engagement W o
guarantees a site visit; the \ B
advertiser site opens as
another window overlaying
the e-Miles site. Members
complete the lead signup =~ . e 3
In the new window, as

though they were normally N 5 A e Pl

on the advertisers site, and =
earn their bonus e-Miles Orando makes e smie
miles.

Create your personalized Orlando

About you

To create your personalized Visit Orlando e-brochure, we need to start with a little info about you. But




FY16 Media Opportunities: Digital Media

e-Miles

—eymiles

Members answer guestions s
and earn e-Miles miles. Eremere.

)
Hawing ol yet 1 tons about Oriando? (Check all that apply)
— Gire r sl
[ ] [}
I1 I’] |11 = Wa istorical pportunitie

ueS IO S Ca e CUS O Ize ) i i
I Graat for adu
I Lk class
- ois of atirac thame

and advertisers can use - S

feedback for re-targeting. =
Members only earn initial five - =

mile reward after COmpIetion —

el
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FY16 Marketing Cooperative

Mobile Advertising

el
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FY16 Media Opportunities: Digital Media

millennial
Millennial Media

= Mobile Banners (300x50, 320x50, 300x250) that reach Baby
Boomers, Gen X, Gen Y, and/or Millennials

= Mobile pre-roll video




FY16 Marketing Cooperative

Retargeting on VisitArizona.com
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FY16 Media Opportunities: Digital Media

VisitArizona.com

= Retargeting ads

= National and international
ViSItors

= QOver 2 million unique VvisIts
per year

SMALL TOWNS. LA g
BIG ADVENTURES. | "SEE




FY16 Marketing Cooperative

Search Marketing
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FY16 Media Opportunities: Digital Media

Paid Search

Google

madden

smedia

connecting people to places

- s =y —

P e e e
(]

g ok p—

Arens ey - === L
o e e

J..-\,.....q q_-r-i-ﬁ- P w Mo @ Hasmitd AFipmm

R

AT Py - ] Arpera oA OO
- -
e e
o Y e L
o .""-.\_
1 ' 3
.-' -\-\,_-'-"'H--l-l =FT

/ Arizona Getaway - r‘nmaumpalﬁ -

wtw, misslonpalms. com/SpringBreak =, .,
Book Spring Break Vaoation Packages From l.".;.-

P =
T (R—

Arizona Escape Deals - Takea R

l wera Ievingnocid comEsoagee-Arizona = |

All Escape Deals up To T0% Off L"'.!F_T iz
LivimgEocial has 455 followss on Googles _."I- -
"-. h--r-'—.'._', S

.l'

iy l. W mbing bor tnpady __5,.!'"
Tl gl H—

“arizona Getaways - Visiting /_'-"H——‘_‘
xﬂ'ﬁ'ﬁ"’,‘qﬂ'-‘! =i

= e Frar
Vj— Ermr-s
- "o

By

Sl

- Pee——

PISTY Te—
Fewnag AL Cabee
= axa
e -

. ;s
et w A
i Lnpus
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AOT Destination Videos

AOT will work with partners to produce high-definition
destination videos.

e A 60 second sizzle reel & 30 second condensed
version — produced from existing b-roll

TE
e Video will include AOT brand elements, a music ADIZONA

track, partner logo and CTA OFFICE OF TOURISM

 AOT will assist in leveraging distribution channels, .
and the video will be featured on visitarizona.com,
and AOT marketing campaigns

*The partner will have shared user rights with AOT




FY16 Marketing Cooperative

Shared Opportunities
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Shared Opportunities

AOT will work with publishers to develop co-op sections and
Inserts. Partners can buy into the sections which will have
AOT branding and include partner’s copy and images or
ads. Unless otherwise noted, the minimum requirement for
purchase is a 3 partner or 1 full page buy in (whichever is
greater).

 Print — Inflight
 Print — National
 Print — Local/Regional
 Print — Newspaper




FY16 Media Opportunities: Inflight

Southwest Spirit

SOUTHWEST AIRLINES + AIRTRAN

The magazine for Southwest Airlines,
the largest domestic carrier, covers a
variety of lifestyle topics including
people, places and travel.

= March ‘16
= Market: National
= Circulation: 450,428




FY16 Media Opportunities: Inflight

Westjet

= September ‘15
= Market: Canada
= Circulation: 41,000

i @ice DEIGHES IS

rALH [ L '-'-:]. HERK C ALIFCRT JI:E-_ ST RIS
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FY16 Media Opportunities: National Print

Endless Vacation

A trip planning resource for RCI timeshare m

members offering insider travel ideas on O
great places to stay, where to dine and SRR 30 Beaches
shop, sightseeing excursions and exciting
cultural events.

= Spring ‘16

= Summer ‘16

» Market: Western Region
= Circulation: 422,954

el
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FY16 Media Opportunities: National Print

National Geographic Traveler

= February/March ‘16
= Market: Western Region Edition
= Circulation: 225,000

MUST-SEE PLACES
. FOR2014




FY16 Media Opportunities: National Print

Natural History

This magazine Is geared toward an
educated, professional readership of
scholars and scientists, but the easy-to-
understand stories and photography hold
appeal for anyone interested in the
biological and natural sciences.

* April 16 (Distinctive Destinations Issue) ___
« Market: National '
e Circulation: 50,000




FY16 Media Opportunities: National Print

Outside Magazine R g pems

= May ’'16 (National Parks Issue)
= Market: Western Region
= Circulation: 225,000

el
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FY16 Media Opportunities: Regional Print

AAA Westways

= September ‘15

= March/April ‘16

= Market: Southern California
= Circulation: 500,000

el
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FY16 Media Opportunities: Regional Print

Official State Visitors Guide/Map

= Annual — December ‘15
= Market: National/International
= Circulation: 450,000 — 510,000

[ e
UNFORGETTABLE
- ROADTRIPS

ARIZONA
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FY16 Media Opportunities: Regional Print

S an Di eg O I\/I ag aZi n e tﬁrmm.-.i'ﬁ'r:iu:iﬁfg;“hbm;h1_‘-7'.?1"-*i'-§-'=‘.-:_f-1.

= March ‘16
= Market: San Diego
= Circulation: 248,420

el
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FY16 Media Opportunities: Regional Print

Sunset Magazine

= Apr|| ‘16 _ BEStPéHCES
= Market: Southern California § N to amp
= Circulation: 315,000

ﬁtm mmm TEL R
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FY16 Media Opportunities: Newspaper

Arizona Daily Star and Tucson.com

* Summer ‘16 | Arizona
= Market: Metropolitan Tucson § b4
'é
= Circulation: 125,865 — 132,562 q‘ maﬂl! Sial‘
(Sundays) |
= Custom insert and bonus www.azstarnet.com

Impressions on Tucson.com

= Banner ad sizes:
300x250, 728x90, 320x50




FY16 Media Opportunities: Newspaper

Arizona Republic & AZCentral.com

;HEEMARIZONA REPUBLIC
u Fa” ‘15 Generous pens n:beneﬁtslm

= Spring ’16

= Summer ‘16

= Market: Metropolitan Phoenix
= Circulation: 414,148 (Sundays)

= Custom Print insert and digital

inclusion on AZCentral.com THE ARIZONA REPUBLIC
azcentral




FY16 Media Opportunities: Newspaper

Las Vegas Review-Journal

[AS VEGAS o 5UN

= April ‘16 M:T;“:h:. "'J" I
= Markets: Southern Nevada/Las REVIEW- UURNHL

vegas ~  ANBWERA
= Circulation: 185,000 (Sundays) -~ IS BEEIHIHG :,::mr

= Run of Print Arizona pages
within Sunday Travel Section

kindle editi .r.




FY16 Media Opportunities: Newspaper

Los Angeles Times Sunday

S 0sAn _u,lca cimes
= March ‘16 e ~a Voters still
——a, - |- A aiting to

= Market: Southern California R bewonover
= Circulation: 965,598 (Sundays)

= Custom Insert

el
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FY16 Media Opportunities: Newspaper

Madden — Arizona Canadian Insert

: Anglo comics get last laugh =T S
- OCtOber 15 o Newspapers ”J TakeftUpﬂr:thengelves!uumsnmligrgnn ’! J TOUCH

local talent, Bill Brownstein writes.Page D1 E!.‘.E’sEDEE?d |
= December ‘15 — Air Canada’s En
Route Magazine

would do well to
. IVI arket: Can ad a. MONTRE \I.-. WEDNES m‘... Juy |'-__'.'-.'-.,-. - SINCE rr78 | BREAKING NEWS AT MONTREALGAZETTE.COM

hire farreabe host,
Mike Boone says,
T =

PageA?

u C I 'cu I a.tl on. 6 8 5 y OOO Montreal’s anglo comics think ;}jﬂhiﬂ[\-‘. laugh locally

"} n.-m.:h-"‘: ﬁu.r_-u .l’ e i |;J\. I..-rh ‘d I presenied al the -
o of the atighs [ 1B 1 T

BILL BROWNSTEIN
‘o Thee Bt of Menitreal
“Tlierk of it s
st homage o

¥ K1 ks
fontrent's mmil" i that crendy wil Haat loay Eliai (slanding, wntond fram lft] with
evnmedy felent, e dedightmd mergenon af Psaa s COMETN, Paga D4 serre ol th Bat of Mastraies




FY16 Marketing Cooperative

Individual Ad Buys
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Individual Ad Buys

Partners can choose to place ads within these print, out of
home and online media opportunities. These placements
will be stand-alone. Individual ad buys will not exceed

$15,000.

 Print— Magazine
 Print — Newsprint
 Qut of Home




FY16 Media Opportunities: Individual Ad Buys

-GHREARS
= November/December ‘15 o i,
= May/June ‘16

= Market: Arizona
= Circulation: 501,000

J [
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FY16 Media Opportunities: Individual Ad Buys

Arizona Highways

= Monthly: September ‘15 —
August ‘16

= Market: National/International
= Circulation: 166,000

# ¢ PLUS: ASTORMINTHE DESERT - THE DRAGOGHM ‘
Tlﬁh‘!!-SD‘HET!IHGFROMND‘I’HWG-SHH“”I.I INTER INTH|
Fejl y s
i . WA
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FY16 Media Opportunities: Individual Ad Buys

Arizona State RV Guide

= Annual — September ‘15
= Market: Arizona
= Circulation: 120,000

el
ARIZONA


http://azrvguide.com/azrvguide-2013-14-web.pd

FY16 Media Opportunities: Individual Ad Buys

Arizona Drive Guide

s ||I‘I|IE ﬁlllllﬂ

'. WHERE TD GO - WHAT TO SEE - WHl'ET[lI:'II.I‘I’ lS‘I’EIH DRIVE

= September ‘15 — November ‘15

= December ‘15 — February ‘16

= March ‘16 — May ‘16

= June ‘16 — August ‘16

* Market: AZ, NV, IL, CA, TX, NY, WA FREACRTREE RS
= Circulation: 124,000 LT TN

IN THIS 155UE
Family Fun

el
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FY16 Media Opportunities: Individual Ad Buys

Desert Botanical Gardens
Visitors Guide/Map

Opportunity to reach local, national and
International visitors to the world renowned
Desert Botanical Garden in Phoenix. The

guide Is distributed to ticketed visitors at the &W//

box office.

| DESERT
= Annual — December ‘15 BOT
= Market: Metropolitan Phoenix g@’r gﬂ

= Circulation: 275,000




FY16 Media Opportunities: Individual Ad Buys

L] OBRE
YOUR FULL COLOR
AD 3 COL|3.917) X L5"INCH
HERE
A

T DAY OF HIKES

= September 27, 2015 (Arizona Shop & Play) e IS :
= November 15, 2015 (Arizona Thanksgiving) L

= December 4, 2015 (Arizona Holidays) =
= Early March 2016* (Arizona Spring Easter)
= June 9, 2016 (Arizona Fun in the Sun)

= Market: Sonora, Mexico

= Circulation: 45,000

= Spanish ad production included

*Date to be determined by EIl Imparcial




FY16 Media Opportunities: Individual Ad Buys

Experience AZ

= Fall/Winter ‘15

= Spring/Summer ‘16
= Market: Arizona

= Circulation: 30,000

o BEST

LB
' L or ARIZONA
I‘l!l “ ‘ ||| GILARIVER YOUR GQUIDE

el
ARIZONA




FY16 Media Opportunities: Individual Ad Buys

Grand Canyon Journal

= Annual — November ‘15

= Market: Southern California, Las 2 vam,,;
Vegas, Arizona and New Mexico ehsvens!

= Circulation: 100,000

TRAVEL ~
FA'!.F'DHITES

& ul.'l'l'"l'q. |_-.. .'.r.u--.-.
AOAE IL-rr-n-. 1 i

SER, BEDCIRA
{
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FY16 Media Opportunities: Individual Ad Buys

Heard Museum Visitor Guide & Map

Reach visitors with a passion for the art and
culture of Native people with this Visitor Guide
& Map distributed at the box office to Heard
Museum's ticketed visitors.

= Annual — January ‘16

= Market: Metropolitan Phoenix (50% ==
local, 50% visitors) Gl | smimesao

= Circulation: 160,000




FY16 Media Opportunities: Individual Ad Buys

Phoenix Official Travel Guide

= Annual — December ‘15
= Market: National/International
= Circulation: 250,000
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FY16 Media Opportunities: Individual Ad Buys

Tucson Guide

= Fall/Winter ‘15
= Spring/Summer ‘16

= Market: Metropolitan
Tucson, Southern Arizona

= Circulation: 50,000

el
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FY16 Media Opportunities: Individual Ad Buys

Visit Tucson Official Travel
Guide

= Annual — Feb ‘16
= Market: National/International
= Circulation: 300,000




FY16 Media Opportunities: Individual Ad Buys

Valley Guide

= Fall ‘15

= Winter ‘15/°'16

= Spring ‘16

= Summer ‘16

= Market: Metropolitan Phoenix
= Circulation: 60,000

el
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FY16 Media Opportunities: Individual Ad Buys

PBS Eight (KAET) Magazine

Eight Magazine is monthly guide to all the
great programming on Eight Arizona. This
publication is mailed monthly to the devoted
viewers of KAET who financially support the
station, and contains easy to read schedule
for each of their digital channels in Phoenix.

= Monthly: September ‘15 — August ‘16
= Market: Greater Maricopa County
= Circulation: 47,000

el
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FY16 Media Opportunities: Individual Ad Buys

Phoenix Magazine

= Monthly : September ‘15 —
August ‘16

= Market: Metropolitan Phoenix
= Circulation: 78,383

el
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FY16 Media Opportunities: Individual Ad Buys

Play Ball

= Annual — January ‘16

= Markets: Arizona, Fan Cities —
Chicago, Cincinnati, Cleveland, Co
lorado, Kansas City, San
Francisco, Los Angeles, San
Diego, Milwaukee, Seattle and
exas

= Circulation: 100,000

el
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FY16 Media Opportunities: Individual Ad Buys

True West Magazine

= April ‘16
= Market: National

= Circulation: 62,000 | the Cansdan sty

el
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FY16 Media Opportunities: Individual Ad Buys

Cactus League Newspaper Insert

DESTINATIO®N A R 1 Z O N A

= January ‘16
= Circulation: 1,000,000

= Markets: Northern & Southern
California, Chicago, Ohio, Denver,
Kansas City, Milwaukee, Seattle
and Dallas




FY16 Media Opportunities: Individual Ad Buys

Alliance Airport Advertising
at Phoenix Sky Harbor
= Monthly - November ‘15 — April ‘16

= Market: Metropolitan Phoenix

= Boards throughout all terminals of
Arizona’s largest international airport




FY16 Media Opportunities: Individual Ad Buys

Outdoor Digital Boards

= Monthly: September ‘15 —
August ‘16

= Market: Metropolitan Phoenix

= Boards throughout the Phoenix
metropolitan market

el
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FY16 Marketing Cooperative

la Missions
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AOT Media Missions

AOT Media Missions

= Toronto Media Marketplace — TBD, Q1 2016

= New York Media Marketplace — TBD, Q1 2016 * ’
= Mexico Sales & Media Mission — TBD, Feb APIZONA

‘16, March 16 or April ‘16 OFFICE OF TOURISM
= Arizona Showcase — October ‘15




FY16 Marketing Cooperative

Research — Visitors Intercept Studies
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Research — Visitor Intercept Studies

Visitor Intercept Studies

= Single & Multiple Community/Regions studies
provide by the three state universities

= Arizona State University ’
= Northern Arizona University A A

= University of Arizona OFFICE OF TOURISM




Three Co-op Opportunities:

Amplified Storytelling

Search Engine
Marketing

Site Retargeting

AWARENESS

CONSIDERATION
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Amplified Storytelling

AWARENESS

CONSIDERATION
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Tell Your Destination’s Stor

vigh
nluisullli v | OURCITY STAY AWHILE FOOD & DRINKS GROUPS & MEETINGS

f W &= D G

PADDLING, PRANKS AND PRICELESS
PHOTOS

I'M LOOKING 7.

WHAT =« WHERE

o et
FOR -NEWSLETTER

FRET NAME

Paddles, Pranks and Priceless Photos
Cur Canoe Adventure on the Scenic 5anta Fe River

Yo want s to do WHATH” SR

From the incredulous tone of their voices and the horrified looks on their faces, vou would ve thought m
that 1 asked my two teenaze children touse a spoon to remove a vital orzan and place it in the Ziploc

bag I was holding out In reality, all thev had to do was put their cell phones in the bag until the end of

theday. My 1o-year-old not yvet allowed tohave a cell phone just smirked as she listened to them spout

oif all of the reasons they WEEDED their cell phones. She knsw as well as they did that thiz was cns

argument they weren't going to win



http://www.visitgainesville.com/paddling_santafe_river/

Raise Awareness

FOX NEWS [ 2 seuch fomemcom |

Travel Home Slid=shows in 5 Guides

oo MEWR

Travel agent sends World Cup-bound
couple to wrong city-- 4,000 miles from

Brazil

L Y]

Also on the Web

%

Countless Kayaks & Canoes Fill the Amazing
Bodies of Water in Gainesville (Visit

Gainesville

Welcome to Japan: The Amazing Kyoto
Station 54 (AAFAF)

The 10 Most Disappointing Chain
Restaurants (Answers.com)

The 10 Most Terrifying Hiking Trails on Earth:
Photo Gallery (Acineiunky)

Is Granite Ower? Check Out Fresh High-End
Countertop Options (HCTV)

The 10 Worst Hotels and Motels in America

Tha Fiscal Times,

‘ Also on the Web

~ Coumties Kayake & Comass AN the unasing

Bdies of Waler in Quinedeile

© Veliaiie 10 Joman The Asacing Koo
Enation S

T 10 Mist DinappaisEng Cran
Flealaurants.

! The 10 Modt Termiying: Hking Thalls on Bars

Piotn Jalery -

1 e Gemedin Ovar? Grach Out Fraeh High-End

Coanleriop Suliens 07

+ The 10 Woest Hotels and Moieds is America

‘ing up for a year o attend the World Cup
:overed that a travel agent booked them
saxdor, Bragil --almest 4,000 miles away,

n thought they were on thelr way 1o
at the Arena Fonta Nova stadium last

—lp R [ e B T e T
anzes Incurred.

ur journay o finaly gat them to Brazil
trey did not book the World Cup tickeata,
n

LT 4 4

@ v 7 e

More from Fox News

Dgen waHmEn oS RIRY 10 destanaiien 30
o bl i e s o e Doy o LS

IO i e had SousTE Shout viden
arphintion wher Bengbdel sbika oo

6 ChevEand nificery panad Fot gy in 2012
20 hass that b 10 fatal sheatings

Uity ol Womisg shident greun
abagaiy hane vt o eageg e

4 mitky gadgets and geir ke i
vaeatian

Eeap ool with Fast susmm of travel deals in
Arirona

AMERICAN #ICONS

-
From the ksb to the boardroom:
Tech Launch lifts startups

= Dwad patlar? Ko inch gives stusonts
ansther iy
« Fuurkaiia snineos Elapeennics fhar mess sway

EFT'S MRCALS [ WORLE'S o
EMIBGT MM LETF 50,

Wehare would pou Tke io go?
Crick-in Choci-out

owzzaona. [T | 4y | secacess ]

BT M agacd i e




Distribution Network

YAHOOQ!

Tab90la

Content You May Like.

©@UCorain

Adblade))
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Storytelling for the Senses

“Sharing” buttons allow
for immediate
amplification through
social media and email.

Stories are delivered in
chapters to create a sense
of connection and = e BAT E‘ﬂﬂsﬂ-ﬁmi'ﬂlﬁé'ﬁ'
narrative. T 2 e
Click here to view

Springfield CVB’s
Storytelling Platform

Long-form stories “show™
rather than “tell.”

Stunning photography and
video complement the

story and reinforce the
content.

el
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Amplified Storytelling

You've selecsed the U.S, Edition, Would you ke to make this your default ecition? Yea | Mo

SETEDITION: US. | wmwmonss | mimen | anane

T cun | o | e mses | ws

Wome TYAVides WS Wold  Fuitios

N Travel

Justiss  Emernmest  Tosh  Mesiin  Living

Stalking world's biggest planes makes for

photos that say "wow"

srtmmm =
=

NASA's Super Guppy

iz 2 46 0 7 8B 8 W

From Around the Web

* Take a Weekend Trip to the ‘I'axas Panhandle
& Explore Palo Duro Canyon Visit A o

« A stylish suitcase that makes traveling and
packing easy. Joyus

- The Most Expensive Private Jets Owned by
Celebrities \

thi

iy

« This New Las Vegas Steakhouse is the
Ultimate Meat-Lover's Paradise Fiji Water

« Little Known Hotel Secrets A Luxury Travel Blog

« Men, Do You Have These Issues? They
Could be More Damaging than You'd Think

th Central

[ From Around the Web
» Takn 2 Woeknnd Trip to the Taxas Panhando
& Explars Pule Dure Gamyon

- & iyt |n||:ulmnnl‘ulmlhah-ullllu and
packing e

 Th Mot Fape-ulu Privabe Jets Cwned by
Calebritie;

- Thiia Hew Lus Vigas Binakieuss s the
Uttimate Maal-Lover's Parsdiss

= sthe Knowen Motel Secrets 4

+ Man, o You Have These lssues? They
Could e Mora Damaging Ban You'd Think

oreciaie the wark's biggest aiplanes -«
1 Tigurativaly and litesily,

Foroe Base In Delaware: aleah mechaniko
and albow gresse on dozens of C-5
Jest miltary aircraft an Eart

s aircraft every right, | just marssied o how
.~ Taylor said, Hia wite il guite getit

& worked on C-8s all week, and then chose
s taiking pictures of the huge planes.

 he explained

laver an awe-inspirng destnaton far
80 — bull #van ARG HOH-8 sl

Wk pli i & rvelsil el P
arding.

8014 will FEturm 32 e former aiman who
eic, grnity-defying gian.

Aul luy 1han it hepered ihal wey.”

me of ihe warid's bpggest arcrat? Sham
GOSN SACIGN Dijw,

Maore from CNN

+ Ar Kow Zoatand shows off stunning,
#i-black Oreamiiner

+ 82 millin e hemi Bl on wieng lst '

+ Gharma turns down Rocky Mountaie high

« Bk mesthels for yeour in-Night safuty =

- Cyelial's sinsad kias mest awhward evar?

 Tasla ext in balf during police ¢hise

SHARE THIS

0o0s0 L
Em 1 Mzre wharing
B3/ EpicRapBatiles

T -
Aylation

What ir's like to fly the Goodyear blimp
¥a M Year's Evu, areverm
mapasded 2 000 font mvar
Atwres =y n izasie g g
Hard iz v ' caaly
et e e

® Creative Execution
® Audience Development

® Detailed Reporting




Surge In Web Traffic: Visit Tucson

® Stray Away from Typical s ————————-
Travel Writing Style tcsan  TuwasTore evawTs o kT reupens

TU(SoN RegIoN
THE TowN Too ToU4H To DIE

® Makes Readers Imagine  sswmes, 0

Lodge on the Desert-

. . e, S50 dining credit witn The Town Too Tough to Die

s

Fan ||Iy Visit In Tucson i Next Stop: Tombstone, AZ
Find antiques & local
art at Cat Mountain By Ben P, Karris
Station
Forty Niner Country -I\
Club Golf Course - ; |

Click for Rates

® Dramatic Increase in
Website Traffic =

Media Contact Info

Event R5S Feed

Articles/PR R5S Feed It's the first day of monsoon season, and the sky over a iz celebrating in true desert fashion.
. . What's New Archives Magnificent storm clouds collide with the mountains, rain pours dowen on the windshield in quick bursts and the sun
C I C S Press Release bathes the ragoed landscape in intermittent shades of red, yellow and orange. A Johnny Cash song plays on the

Archives
Request Press Kit
Research & Facts

radio before giving way to static and analog popcorn.

Tourism Pays My family iz in town from back East. My brother is at eaze behind the wheel: The long, open dezert road plays a

. ' . Visit Tucson & stark contrast to his weekly commutes through Princeton traffic. | look out the window and begin daydreaming in
I l I I e O n S I e exce e S Destination Awards realtime. The desert is alive with color, plants are in full bloom and we're en route to =tone, "the town too

FY2014-15 Marketing tough to die”
arn

4 minutes per story =
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http://www.visittucson.org/articles/view/The-Town-Too-Tough-to-Die/1009/?fromMenu=0

Visit Galnesville

"t
nl"[sullli ~| OURCITY STAY AWHILE FOOD & DRINKS GROUPS & MEETINGS

PADDLING, PRANKS AND PRICELESS
PHOTOS

® Three articles

ITRA 1 LA R -

:  GETTING FRESH IN GAINESVILLE

® Average time on page five

times site average | ﬁ%ﬁ@

® Increased web traffic by
nearly 20%

® 97% of content-driven
traffic are new visitors



http://www.visitgainesville.com/paddling_santafe_river/
http://www.visitgainesville.com/Gainesville_Fresh
http://www.visitgainesville.com/Gainesville5Ways
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Amplified Storytelling Overview

Total Net
package Cost $5,000 $10,000 $15,000
AOT Net Contribution $2,500 $5,000 $7,500
Partner Net
Contribution $2,500 $5,000 $7,500
Number of Stories 1 2 3
Guaranteed Clicks 4137 8,457 13,935
Added Value
Retargeting Clicks >00 - 1,000
Partner eCPC $0.60 $0.59 $0.54




Search Engine Marketing

AWARENESS

CONSIDERATION
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Search Engine Results Page (SERP)
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Arizona Getaway missionpalm e IR DO vein .

] www.missionpalms.com/SpringBreak ~ | /Romantic+ Getaways+In+AZ ~
j Erom Our Tempe, Arizona Hotel! www.ask.com
Book Spring Break Vacation Eackies Over 100 Million Visitors.

i i i on Ask.com!
Arizona Escape Deals - Take a Ride in Beautiful Arizona Discover and Explore

71 www.livingsocial.com/Escape-Arizona ~
All Escape Deals up To 70% Off
LivingSocial has 455 followers on Google+

Getaways In Arizona
www.about.com/Getaways+ In+Arizona ~
Search for Getaways In Arizona.

Arizona Getaways - Visiting Arizona? - TripAdvisor.com Find Expert Advice on About.com
] www. tripadvisor.com/ ~
4.8 % % % % % raling for tripadvisor.com E)‘.pedla GEtawaYS
Find Deals & Read Holel Reviews! www.expedia.com/ ~
Winner, Online Travel Services, Trip Planning, 2013 — Travel Weekly 4.4 %k %% rating for expedia.com
Ratings: Site content 9.5/10 - Site design 9/10 Expedia Guarantees the Best Price

TripAdvisor has 2,009,752 followers on Google+

- : . Find Low Rates on Getaways.
Find Hotels - Plan a Trip - Hotels in Punta Cana - Hotels in Cancun

Pinetop, AZ Cabin

49 favorite Arizona getaways - AZCentral.com waww.greatazcabins.com/ =
vwww.azcentral.com/.../20090928azgetaways 1004.... ~ The Arizona Republic ~ (888) 614-9089
Sep 28, 2009 - 49 favorite Arizona getaways, Here are a year's worth of Arizena

1 Luxury Vacation Rental - SI
getaways, from the Grand Canyon to Organ Pipe Cactus National Monument ... Dailwaeekly Monthly R

Arizona Honeymoon Resorts TripAdvi
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The Importance of Search

Drives 45%-65% of traffic to travel websites

Marketers rate SEM as the #1 most effective
digital marketing platform

Creates significant lift for offline activity
Improves brand recall and purchase intent

Yields immediate results fPRovEN-\

RO\,

|\




Google
. Partner

Madden Media iIs a Google Partner. We achieved this
accreditation by managing multiple client accounts
and employing digital marketers who passed
challenging exams on Google search engine
marketing strategies to earn their individual
certifications.
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Cooperative Campaigns

® Each partner receives

® Direct traffic to each website

® Unique keywords and ad copy to highlight each
distinct destination

® Individual campaign reports
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Cooperative Campaigns

® Benefits to co-op campaigns

® Advertising is strategically coordinated in a non-
competitive environment

® Reduces high individual startup costs

® Bids are carefully planned and managed,
eliminating overpayment for each click-through

® All ad copy and related landing pages are
managed and optimized by Madden Media’s
Google-certified team on a dally basis




HOW?
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INDEPENDENTLY MANAGED

CENTRALIZED CO-0OP ACCOUNT
STATE ACCOUNT

ONE
CLicK

STATE WEBSITE

CVB CVB CVB CVB
WEBSITE WEBSITE WEBSITE WEBSITE

el
ARIZONA



Madden Media Offers:

® Initial analysis and consultation
® Continuous optimization of keywords and ads

® Performed by Google AdWords certified
individuals

® Transparent, understandable reporting

® Experience delivering SEM results to destinations
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FY15 Results:

® 73,631 Clicks
® 3.11% Click-Through Rate

® 2,364,060 impressions
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SEM Quarterly Campaign Overview

o Ck;gtealc'\'oi $1,800 $3,600 $5,400

AOT Net Contribution $900 $1,800 $2,700

g ;;IEELt'I\'Oe; $900 $1,800 $2,700

Total Clicks 2,609 5,218 7,827

Guaranteed CPC $0.69 $0.69 $0.69
Timing 3 months 3 months 3 months

el
ARIZONA




Site Retargeting

AWARENESS

CONSIDERATION
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Site Retargeting Is the process of
bringing return visitation to a
website for conversion
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ArizonaGuide.com Retargeting

1. Retargeting pixels placed on ArizonaGuide.com
2. Visitors are “cookied”
3. Anonymous cookies are pooled into retargeting lists

4. Partner ads are shown to cookied users as they surf
the web; Frequency caps are implemented

5. User Is delivered to the partner website to convert
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&% Tourism & Travel | AZ Vace %

C [ www.visitarizona.com

Yahoo! @ Apple I YouTube [ JMNews []Popular [ Pinlt []Design [ Adobe: Forum: Com W07 @Work

English | Espaiiol | Fruncais | Deutsch | H ARG | E1#50 7 | Portugués

- - - - 4 -

WERM UP WITH SPRING TRAINING Grab a seat and a game. Maybe several. It’s that time of year again when Arizona
becomes baseball central. It’s possibly the best season there is here—spring training season! LEARN MORE »

Explore Arizona'’s
Regions & Cities
Discover all the Grand Canyon State’s unique

destinations. Click the map to get started or see all the
places to visit.

VISITOR'S GUIDE

Already know where you are headed? Start typing a city name below to
get details on vour destination - or choose one of our most popular
cities.

There's so much to see and do in the Grand Canyon Statel Visit our must-see t
atiractions curated by Arizona experts to start planning your perfect trip today.

GRANDCANYON

Discover Arizona's own natural
wonder, where 277 miles of
e unhelievable scenery make for an

LET'S GO!
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Retargeting Statistics

 1in 5 marketers now has a dedicated budget for retargeting
e Retargeting can boost ad response up to 400%
 95% of users leave a site without making a transaction

 Retargeted users are 70% more likely to convert

Sources: ComScore, Chango, AdReady, Adgorithms ApIZONA



FY15 Results:

® 4670 Clicks

® 0.19% Click-Through Rate

® 2,415,896 impressions
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Total Net

Package Cost $5,000 $7,500 $10,000
AOT Net Contribution $2.,500 $3,750 $5,000
Partner Net
Contribution $2,500 $3,750 $5,000
Total Estimated 1 million+ 1.6 million-+ 2.2 million+
Impressions
Total Estlmz_ated 2 269 3.575 4995
Clicks
Campaign Estimated
eCPC $2.20 $2.10 $2.00
Partner
$1.10 $1.05 $1.00

Estimated eCPC
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Thank You!
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