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Overview 
 An understanding of the volumes and trends of key international markets is 

critical to sound destination marketing. 

 However, government data does not provide adequate sample sizes to 
produce reliable estimates of international markets for Arizona. 

 Tourism Economics has developed an international visitor tracking model 
for Arizona that incorporates multiple data sources to produce reliable 
volumes and trends for 11 international markets plus total overseas. 

 The model weights government data (first intended address by state from 
the I94 program), along with aviation (OAG bookings by origin and 
destination), and credit card statistics (Visa cardholders by country of 
origin) to stabilize results over time based on strong indicators of demand. 

 Weights are based on historic correlations with government data over time. 

 

 



   

3 

 Overseas market indicators show a strong 
correlation to published NTTO data through 
2011. These correlations form the weighting of 
indicators in the Arizona tracking model. 

 

 However, NTTO data show more volatility than 
secondary sources would support. 

 Further, a methodology change in government statistics 
has made 2015 NTTO/I-94 data incomparable with 
current 2014 statistics.  

Overseas modeling 
 The Arizona tracking model, developed by 

Tourism Economics (TE), uses multiple data 
sources to track year-over-year trends in overseas 
visitation. This produces more credible trends than 
a single survey can provide. Sources include: 

■ FIA: “First intended address” as indicated by 
air passengers to the USA in Form I-94; 

■ VisaVue: Number of unique cards used by 
international visitors by market; 

■ OAG: Number of passengers arriving from 
international markets; and 

■ Bureau of Transportation Statistics (BTS): 
Number of Mexico border crossings into 
Arizona. 

 For overseas markets, 2011 is used as 
benchmark, using NTTO (Nat’l Travel and Tourism 
Org.) volumes of visitors to AZ. 

 For Canada, Statistics Canada data are used as a 
benchmark through 2013. 
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Overseas summary 
 Overseas visits to Arizona 

993,167 in 2015.  

 Growth continued in 2015, though 
at a slower pace than the prior 
year. 

 The NTTO Survey of International 
travelers (SIAT) data present a 
more volatile picture with a 7% 
decline in 2012, a 4% gain in 
2013, and a 12% increase in 
2014.  However, other industry 
data indicate more steady 
performance, including 4.3% 
growth in 2015. 
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International visits to Arizona, levels 

2010 2011 2012 2013 2014 2015
Mexico 3,310,184        3,158,622        3,373,909        3,635,939        3,854,431       3,790,919 
Canada 650,000           703,800           728,000           850,200           896,467          928,051    
Germany 116,580           120,000           120,229           119,971           127,705          133,903    
United Kingdom 131,107           123,000           117,000           114,186           116,542          117,581    
France 97,108             110,000           106,865           105,846           113,385          111,960    
China 20,972             25,000             31,000             36,705             52,105             63,911      
Korea Republic of 41,701             40,000             44,111             52,725             54,015             61,128      
Japan 40,931             45,000             47,015             49,080             51,602             54,803      
Australia 40,812             44,000             45,803             43,711             47,535             54,466      
Switzerland 35,507             39,000             36,674             34,380             36,554             36,502      
Brazil 20,349             23,000             27,001             27,978             30,992             29,649      
Other Overseas 276,324           295,000           295,650           296,194           321,878          329,263    
Overseas Total 821,391           864,000           871,347           880,777           952,313          993,167    
Total International 4,781,575        4,726,422        4,973,256        5,366,916        5,703,210       5,712,138 

International Overnight Visits to Arizona
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International visits to Arizona, % change 

2011 2012 2013 2014 2015
Mexico -4.6% 6.8% 7.8% 6.0% -1.6%
Canada 8.3% 3.4% 16.8% 5.4% 3.5%
Germany 2.9% 0.2% -0.2% 6.4% 4.9%
United Kingdom -6.2% -4.9% -2.4% 2.1% 0.9%
France 13.3% -2.9% -1.0% 7.1% -1.3%
China 19.2% 24.0% 18.4% 42.0% 22.7%
Korea Republic of -4.1% 10.3% 19.5% 2.4% 13.2%
Japan 9.9% 4.5% 4.4% 5.1% 6.2%
Australia 7.8% 4.1% -4.6% 8.7% 14.6%
Switzerland 9.8% -6.0% -6.3% 6.3% -0.1%
Brazil 13.0% 17.4% 3.6% 10.8% -4.3%
Other Overseas 6.8% 0.2% 0.2% 8.7% 2.3%
Overseas Total 5.2% 0.9% 1.1% 8.1% 4.3%
Total International -1.2% 5.2% 7.9% 6.3% 0.2%

International Overnight Visits to Arizona
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Mexico 
 
 
 The TE model estimates a decline in 

Mexican overnight visits to Arizona of 
1.6% in 2015.  

 BTS border crossings data (that 
includes all travel, including 
commuters and returning US 
residents) indicates 3.4% growth, while 
Visa data indicates a steep decline in 
2015. 

 Air travel moderately declined 
according to OAG, and FIA data 
indicated a slight uptick over the prior 
year. 

 The benchmark volumes are based on 
University of Arizona research for the 
year 2007. 
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Canada 
 
 
 The Canada model uses 

Statistics Canada data as a 
historical base through 2013. 

 2015 estimates are based on 
VisaVue and OAG data which 
have strong historic 
correlations with the Statistics 
Canada data. 

■ VisaVue correlation (.93) 

■ OAG correlation (.99) 

 These correlations define the 
weightings assigned to these 
indicators.  
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Germany 
 
 German visits to Arizona 

continued to expand in 2015 
with 4.9% growth. 

 The German market plateaued 
in 2012 and 2013 before 
resuming growth in 2014. 

 In contrast, SIAT presents a 
volatile picture of a 27% 
decline in 2012, a 7% increase 
in 2013, and a 28% increase in 
2014. 
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United Kingdom 

 Industry data present a picture 
of a moderating recovery in 
2015, increasing 0.9% over the 
prior year.  

 Both “first intended address” 
and Visa data show growth, 
while OAG statistics (which 
only reflect travelers whose 
initial airport destination is in 
Arizona) indicate a modest 
decline. 
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France 
  After a boost in 2014, visits 

from France declined modestly 
in 2015, decreasing 1.3%. 

 Industry data substantiates 
this, as FIA, OAG, and Visa all 
indicate declines. -1.3%
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South Korea 
 
 
 South Korea growth hit 

double-digit territory after a 
slowdown in 2014.  

 Visa and FIA data also 
indicate double-digit 
increases, posting 13.0% and 
22.0%, respectively. 
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Japan 
 
 
 Japan posted another growth 

year with a 6.2% increase in 
visits to Arizona. 

 First Intended Address visits, 
as well as OAG and Visa data, 
substantiate growth from the 
market. 
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China 
  China travel continues to grow 

strongly to Arizona. 

 Though still in the double-digit 
territory, China’s travel to 
Arizona returns to trend in 
2015 after the strongest boost 
yet experienced in 2014 
(42.0% in 2014 vs. 22.7% in 
2015).  

19.2%

24.0%

18.4%

42.0%

22.7%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

0

10,000

20,000

30,000

40,000

50,000

60,000

70,000

2010 2011 2012 2013 2014 2015

China travel to Arizona

Source: Tourism Economics

Levels and % change (red line, right axis)

22.7%

43%

11%

25%

0% 10% 20% 30% 40% 50%

TE Estimate

VisaVue Cards

OAG

FIA

China travel to Arizona: key metrics
% Change, 2015

 



   

15 

Australia 
 
 
 Australia travel to Arizona 

expanded 14.6% in 2015 after 
an impressive 8.7% boost in 
2014. 

 Each of the data sources 
substantiate this growth, as all 
indicate strong growth over the 
prior year. 
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Switzerland 
  Following strong 

performance last year, visits 
from Switzerland declined 
slightly by 0.1% in 2015.  

 Despite OAG data 
indicating a slight uptick, 
Visa and FIA present a 
consistent picture of modest 
decline. 
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Brazil 
 
 
 After double-digit growth in 

2014, visits from Brazil 
declined 4.3% in 2015.  

 While FIA and OAG show 
growth to be nearly even, Visa 
data indicate a steep decline of 
19%.  
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For more information: 
info@tourismeconomics.com   

mailto:info@tourismeconomics.com
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