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Agenda

o Statewide Overview
e  Economic Impact of Tourism
* Regional Visitor Profile

* Regional International Visa Card Spending
Profile

 Year-To-Date Indicators

Presentation slides available at:
https://tourism.az.qov/research-statistics
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2015 Arizona Tourism Industry Performance

42 1 Million

Overnight Visitors
Up 3.4% YOY

$21.0 Billion

Direct Spending
Up 1.3% YOY

Source: Tourism Economics, Dean Runyan Associates



2015 Tucson & Southern Region
Industry Performance

6.5 Million

Domestic Overnight Visitors

$3.4 Billion

Direct Spending

Graham. &
Greenlee

Cochise

Santa
Cruz
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Source: Longwoods International, Dean Runyan Associates




Primary Research Partners

Lengwoods [DeanRunyan I

INTERNATIONAL

»  Domestic Travel Only

 Annual, Nationally Representative Survey
Regional Visitor Volume

o Visitor Origins

o Visitor Age

o Activities Participated
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Economic Impact of Travel

Domestic and International Spending
Jobs, Earnings, Taxes Generated
Spending by Accommodation Type
Spending by Commodity Purchased

Regional, County, and Legislative District Data
Available




ECONOMIC IMPACT OF TRAVEL 2015

Tucson & Southern Region
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Gasoline Price Impact

Mational Gas Price Line Chart

2014 2015
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Visitor Spending & Economic Impact

https://tourism.az.qov/research-statistics/economic-impact

[Dean Runyan

Arizona Travel Impacts
1998-20115p
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Spending by Type of Accommodation

Accommodation Type 2014 Share 2015 Share

Hotel, Motel 41% 43%
Private Home 21% 21%
Campground 2% 1%
Vacation Home 2% 2%
Day Travel 35% 33%

Destination Spending 100% 100%
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Source: Dean Runyan Associates, AOT Research




Interactive Data Tool and App

ARIZONA TRAVEL IMPACTS

Access data by clicking on county map, or switc h tab for region or state map

Select County

COCONIND

oL

Select Legislative District

Select Region

Select State

DeanRunyan

You now have direct access to travel impact data, as reported in the
Economic Impact reports, prepared annually by Dean Runyan Associates,
Inc. for the Arizona Office of Tourism. The Economic Impact Repart
includes direct economic impacts of travel to and through Arizona and
its regions, counties and legislative districts in categories listed below:

Direct Travel S pending

Purchases by travelers
during their trip, including
lodging taxes and other
applicable local and state
taxes, paid by the traveler at
the point of sale.

Direct Employment

Employment associated with
the above earnings; this
includes both full- and part-
time positions of wage and
salary workers and
proprietors.

Direct Eamings

The earnings (wage and salary
disbursements, earned benefits and
proprietor income) of employees and
owners of businesses that are
attributable to travel expenditures.

Direct Tax Receipts

Tax receipts collected by state,
counties and municipalities, as levied
on applicable travel-related
purchases, including lodging, food
and beverage service, retail goods
and motor fuel.

Download PDF Reports:

“;)&3 Arizona State, Regional and County Travel Impacts

a:;lﬂ Arizona Travel Impacts by Legislative District

This web application was prepared for the Arizona Office of Tourism.
& Dean Runyan Associates, Inc. 2007-2016
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DOMESTIC OVERNIGHT
VISITOR PROFILE 2015

Tucson & Southern Region
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2015 REGIONAL VISITOR PROFILE

Business

AL 15%

Residents
30%

Non- Leisure

Residents

70% 85
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Source: Longwoods International



State of Origin of Overnight Trip

Arizona
California
[llinois
Texas
Colorado
Florida
Nevada
Michigan
New Mexico
Wisconsin
Massachusetts
Oregon
Washington
New York
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Percent
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DMA of Origin of Overnight Trip

Phoenix, AZ
Tucson-Nogales, AZ

Los Angeles, CA

Chicago, IL

Denver, CO

Las Vegas, NV

New York, NY

San Diego, CA

Detroit, Ml

Boston, MA
Albuquerque-Santa Fe, NM
Washington, DC

San Francisco-Oakland-San Jose, CA

Source: Longwoods International

Percent]() 15
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Trip Satisfaction - % Very Satisfied

Overall Trip Experience 60

Friendliness of people 57
Quality of accommodations 52

Quality of food

Sightseeing and attractions

Value for money

Music/nightlife/entertainment

0 10 20 30 40 50 60 70

Percent Very Satisfied
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Past Visitation

Have you ever visited the Tucson & Have you visited the Tucson & Southern
Southern Region before? Region in the past year?
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Source: Longwoods International



Length of Trip Planning

More than 1 year in advance

6-12 months

3-5 months

2 months

1 month or less 37

Did not plan anything in advance

20 30 40
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Percent
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Trip Planning Information Sources

Advice from relatives or friends
Airline

Online travel agencies

Hotel or resort

Destination websites

Auto club/AAA

Travel company websites
Social Media

Travel guide/other books
Travel Agent/Company
800/888 number

Visitors' bureau/govt tourism office
Magazine articles/ad

Lodging sharing websites

0 5 10 15 20 25
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Source: Longwoods International
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Method of Booking Trip

Airline/commercial carrier
Hotel or resort

Online travel agencies

Travel company websites
Advice from relatives or friends
Travel agent/company
800/888 number

Auto club/AAA

Lodging sharing websites

Destination websites
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Number of Nights Spent in Region
Average F Average Average Average

Phoenix & Central Tucson & Southern Northern North Central West Coast
= 5.1 Nights = 5.0 Nights = 3.5 Nights = 4.3 Nights = 3.5 Nights
1 night s ' 28
34
_ﬂ
. 21
2 nights e 7T
27
3-4 nights
i ——F;
10
5o
7+ nights 12 18
0 10 20 30 40
(1 [

Source: Longwoods International



Phoenix & Central

Tucson & Southern

Northern

North Central

West Coast

Source: Longwoods International

Travel Party

_ 04 $
_ 3 Total = 3.0
Total = 2.9
08 | otal =
0 : 2 3 4

Average No. of People

m Adults 1 Children
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Transportation — Personal Vehicles

Own Car/Truck

Rental Car

Camper/R.V.
Bicycle |

Motorcycle ||
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Percent
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Transportation — Commercial Vehicles

Airplane _

Bus

Taxi

—
—
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Online Taxi Service
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Accommodation

Hotel/Motel

Friends/relatives’ dwelling (not paid for)
Rented home/condo/apartment

Bed & Breakfast

Own home/condo/apt/second home
Time Share

Campground/trailer park/RV park

Country Inn/Lodge
Rented cottage/cabin | 1

Boat/cruise ship | <1

0 10 20 30 40 50 60

_ Percent
Source: Longwoods International
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Activities and Experiences

Shopping

Fine Dining
Landmark/Historic Site
National/State Park
Museum
Hiking/Backpacking
Swimming

Casino

Bar/Disco

Art Gallery

Golf

Theater

Business Meeting
Spa

/00

40

Percent
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Activities and Experiences (cont.)

Brewery

Fair/Exhibition/Festival

Winery

Conference/Convention

Biking

Dance

Pro/College Sports

Camping

Participate in Adult Sports Event
Mountain Climbing

Watch Amateur/Youth Sports
Trade Show

Fishing

Theme park

Watch/Particpate in Kids Sports Event

0 10 20 30 40

Percent
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Activities of Special Interest

Historic places

Family Reunion

Cultural activities/attractions
Exceptional culinary experiences
Eco-Tourism

Winery tours/Wine tasting
Brewery tours/Beer tasting
Traveling with grandchildren
Religious Travel

Wedding

Medical Tourism

0 10 20 30 40
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Gender

Male

Female

Percent

mTucson & Southern mArizona
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Age

Average Age Average Age
Tucson & Southern Arizona
=48 =45
18-24 years
25-44 years
45-64 years
65+ years
0 20 40
Percent

m Tucson & Southern  mArizona
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Household Size

1 member
2 members
3 members
4 members

5+ members
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Household Income

$150K+
$100-$149.9K

$75K-$99.9K

$50K-$74.9K

Less than $49.9K
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Children in Household

No children under 18
Any child between 13-17
Any child between 6-12

Any child under 6

0 10 20 30 40 50 60 70

Percent
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Education

Post-graduate

College graduate

Some college

High school or less

Other
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Percent
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Employment

Full time/ self-employed

Part time

Not employed/retired/ other
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Percent
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INTERNATIONAL VISA CARD
SPENDING

Tucson & Southern Region
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2015 Visa Spending by Country

AUSTRALIA SWITZERLAND
1% 1%
GERMANY FRANCE
1% 1% Tucson & Southern
1 MEXICO 64.8%
2 CANADA 16.0%
3 CHINA 4.1%
UNITED KINGDOM 4 UNITED KINGDOM 2.3%
2% 5  JAPAN 1.1%
6  GERMANY 1.1%
7 AUSTRALIA 1.1%
8  FRANCE 0.9%
9  SWITZERLAND 0.6%
CANADA 10 PUERTORICO 0.5%

16% MEXICO
65%

OFFICE OF TOURISM
Source: VisaVue Travel, AOT Research



2015 Visa Spending by Calendar Quarter

MEXICO CANADA

CHINA
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Source: VisaVue Travel, AOT Research




2015 Visa Spending by Merchant Category

Mexico Top 5 Merchant Segments Canada Top 5 Merchant Segments

OTHER TRAVEL &
ENTERTAINMENT
6%
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Source: VisaVue Travel, AOT Research



Visa Spending Trends by Country

Tucson & Southern Region  Arizona

MEXICO -24.70% -22.60%
CANADA -12.20% -15.70%
CHINA 51.90% 34.80%
UNITED KINGDOM -12.00%  -2.20%
JAPAN -8.60%  -0.30%
GERMANY -13.30% -15.60%
AUSTRALIA 0.50% -5.40%
FRANCE -19.50% -17.60%
SWITZERLAND 2.50% -0.80%
PUERTO RICO 5.10% -0.20%
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2016 TOURISM INDICATORS TO DATE

Tucson & Southern Region

https://tourism.az.gov/research-statistics/data-trends/research
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State Parks Visitation

State Parks Visitation YTD YOY

Date
doK Visitor Count YTD
Date
oK Park 2016
Catalina SP 101,289
G0 Patagonia Lake SP 69 254
Roper Lake SP 27578
S0K Tombstone Courthouse SHP 20,991
8 Tubac Presidio SHP 8,082
;'!é 40K
30K
20K
Year of Date
10K Il 2015
Il 2016
oK
January February March April
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National Parks Visitation

National Parks YOY

Date
Visitation YTD
150k
Park
Chiricahua NM
5 Coronado NM
§ 100K Fort Bowie NHS
5*.3 Organ Pipe Cactus NM
Year of Date saguaro NP
. e T i NHP
umacacori
- B 2018
(L
January February March April
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Date
2016
23, BE6
48 750
4127
107,188
351045
21,874
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Alrport Passenger Volume

\irport Passenger Volume

Ajrport

300K

230K

2001

Tucson
International

olume

150K

100k

20K

0K

Source: NAU

Maonth

January

Year of Date
B 2015
B 2016

February March
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Airport Month
Tucson January
International
February
March
April

April

Diate
2016
287 465
274 374
315,852
279 697




Lodging Indicators

YOY Lodging Indicators - Tucson & Southern Region

Month
e Year
—
Il 2015

i
g B 2016
9
=y
g /' M_‘
3
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2
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a2
&
£
=y
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1
®
£
=y

January February March April May June
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Gross Sales by County

http://franke.nau.edu/ahrrc/library/monthly gross sales data
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Source: NAU



Q&A
Tucson & Southern Region

Colleen Floyd
> onslid lable at: Research Manager
resentatlon_3| esavailaole at: o cfloyd@tourism.az.gov
https://tourism.az.gov/research-statistics 602-364-3716
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