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Introduction

This summary is a compilation of several sources; economic impact data from Dean Runyan Associates,
visitor volume from Longwoods, profile data from Tourism Economics, visitor Visa card spending from
Buxton, and online travel search and book data from nSight. Each source utilizes a different
methodology; the Arizona Office of Tourism aggregates and interprets the data to create a more
complete picture of the Arizona visitor. AOT utilizes this data to target potential visitors, create
impactful marketing campaigns, and assist Arizona communities in marketing their destination.
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What is the economic impact of visitors to the West Coast Region?

Source: Dean Runyan Associates

West Coast Arizona
Travel Impacts, 2004-2013p

2004 2006 2008 2010 2011 2012 2013p
Total Direct Travel Spending ($Million)
Destination Spending 994 1,133 1,150 1,137 1,189 1,205 1,205
Other Travel* 68 95 122 108 125 132 132
Total Direct Spending 1,062 1,228 1,272 1,245 1,313 1,337 1,337
Visitor Spending by Type of Accommodation ($Million)
Hotel, Motel 226 289 259 253 278 277 266
Private Home 189 224 247 250 264 265 275
Campground 95 112 125 126 133 128 120
Vacation Home 81 91 99 98 103 105 106
Day Travel 404 418 420 410 411 429 438
Destination Spending 994 1,133 1,150 1,137 1,189 1,205 1,205
Visitor Spending by Commodity Purchased ($Million)
Accommodations 113 146 135 124 133 132 128
Food Service 208 240 245 259 266 271 278
Food Stores 119 120 128 124 126 131 135
Local Tran. & Gas 96 138 167 156 187 191 184
Arts, Ent. & Rec. 223 252 251 251 259 255 249
Retail Sales 226 227 212 211 206 214 218
Visitor Air Tran. 9 10 12 12 12 12 12
Destination Spending 994 1,133 1,150 1,37 1,189 1,205 1,205
Industry Earnings Generated by Travel Spending ($Million)
Accom. & Food Serv. 103 123 130 136 140 137 145
Arts, Ent. & Rec. 87 103 106 95 94 98 93
Retail* * 52 55 56 50 49 49 49
Visitor Air Tran. 3 0 0 1 1 0 0
Other Travel* 9 10 16 11 11 12 14
Total Direct Earnings 254 291 309 293 295 297 302
Industry Employment Generated by Travel Spending (Thousand Jobs)
Accom. & Food Serv. 6.0 6.7 6.5 6.6 6.8 6.4 6.8
Arts, Ent. & Rec. 4.7 5.3 4.6 4.2 4.2 4.5 4.2
Retail* * 1.9 2.1 2.0 1.8 1.7 1.7 1.7
Visitor Air Tran. 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Other Travel* 0.3 0.4 0.6 0.4 0.4 0.4 0.5
Total Direct Employment 13.0 14.5 13.7 13.0 13.1 13.1 13.1
Government Revenue Generated by Travel Spending ($Million)
Local Tax Receipts 40.2 44.6 46.7 45.3 47.8 48.2 46.6
State Tax Receipts 47.7 54.5 55.4 55.6 59.7 60.5 59.0
Total Direct Gov't Revenue 87.9 99.1 102.1 101.0 1075 108.8 105.5

Details may not add to totals due to rounding.

*Other Travel includes resident air travel, travel arrangement services, and convention and trade shows.

**Retail includes gasoline.

West Coast Arizona includes La Paz, Mohave and Yuma counties.
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Who visits the West Coast Region?

Source: Longwoods, Tourism Economics
f— - £
2013

Arizona Domestic Overnight Visitors
Arizona vs. West Goast Region

Domestic Overnight Visitors to
Arizona

: . - Other Regions
Domestic Overnight Visitors to 87%
West Coast Region

West Coast Region

83%/17% leisure/business  86%/14% |
72%/28% non-resident/resident 85%/15%

2.9 party size 3.3
71% paid accommodations 77%
$668 expenditures” $711
3.8 nights stayed 4.8

$67,000 average HH income  $67,890
43.9 yrs average age 41.3 yrs

* trip expenditures per party, does not include

Source: Longwoods, Tourism Economics ; C
transportation to Arizona
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West Coast Region: Visitor Profile Based on Visa Card Spend
Period: May 2013-April 2014

Source: Buxton

Visitor Profile:
e Age Range of 45+ (76% of spend)
e Professional Occupation/Retired (66% of spend)
e College Educated (64% of spend)
e Income level of S50K+ (54% of spend)
e Married (61% of spend)

Top Visitor Segments
These segments represent approximately 32% of West Coast region visitation spending. For more
detailed data on the segments, visit:
http://guides.business-strategies.co.uk/mosaicusa2011/html/animation.htm
1. C11 - Aging of Aquarius
0 Age: 85% are between 51-65
0 Income: 65% have a household income greater than $100,000/year
0 Children in Household: less than 1%
0 Travel domestically: 58%
2. E21 - Unspoiled Splendor
0 Age: 90% are between 51-65 years old
0 Income: 24% have a household income greater than $100,000/year
0 Children in Household: 1.6%
0 Travel domestically: 47%
3. Q64 —Town Elders
0 Age: 99.9% are above 51 years, 63% are 76 or older
0 Income: 3% have a household income greater than $100,000/year
0 Children in Household: 0.4%
O Travel domestically: 27%

4. C14 - Boomers and Boomerangs
0 Age: 85% are between 51-65
0 Income: 40% have a household income greater than $100K,000/year
0 Children in Household: 50%
0 Travel domestically: 53%
5. BO07 - Generational Soup
0 Age: 55% are between 51-65
0 Income: 68% have a household income greater than $100,000/year
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Children in Household: 38%
Travel domestically: 60%

6. J34 — Autumn Years

o
(0}
(0}
(0}

Age: 82% are over the age of 66

Income: 20% have a household income greater than $100,000/year
Children in Household: 2%

Travel domestically: 42%

7. F22-Fast Track Couples

(o}
o
(0}
(o}

Age: 78% are between 25-35

Income: 27% have a household income greater than $100,000/year
Children in Household: 40%

Travel domestically: 58%

8. 051 - Digital Dependents

(o}
(o}
(o}
(o}

1,3 Experian
Mosaic

Age: 38% are between 25-35

Income: 6% have a household income greater than $100,000/year
Children in Household: 25%

Travel domestically: 39%

Mosaic USA Interactive Guide

Select Data

* Who we are
~ Head of hou

Female

Male

Head of hou

Head of hou
Household s
Children

Additional a

rvrvrrow

-

Where we live

rrvrwv v vrvrwrowrow

Experian Variables -

Family structure

+ TGI socio-economic levels

How we get by

Wwhat is our financial circum...
How we live our lives

What is our digital life

How we prefer communicat...
How Green we are

How we maintain healthy Iif...
How we view the world

Custom Variables 3

Type C11: Aging of Aquarius Mark & Kathicen
Upscale boomer-aged couples living in city and dose-in suburbs 234% ‘ | “ 3.26%

Key Traits' Top 105", Rankinggl /21t (WS ISV Description | Streetscapes | Regional Distribution | Mapping Pen Portrait | Data Insights

Imagery
e 110

sehold gender

sehold age

sehold ethnicity
ize

dults in house...

Profile: How we get by | Head of household's education o Type C11 ranked 63 out of 71 [_— Profile Rank
Less than High School with an Index of 11 ype
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West Coast Region: Top Visitor Cities of Origin by Visa Card Spend

Period: May 2013-April 2014

Source: Buxton
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| Top DMAs % of Spend |
1 Los Angeles CA 22.86%
2 Phoenix (Prescott) AZ 9.91%
3 Seattle -Tacoma WA 5.65%
4 San Diego CA 5.16%
5 Las Vegas NV 4.08%
6 Portland OR 3.39%
7 Minneapolis-St. Paul MN 2.74%
8 Denver CO 2.30%
9 Tucson (Sierra Vista) AZ 2.06%
10 Spokane WA 1.93%
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West Coast Region: Overall Visitor Spend by Category

Period: May 2013-April 2014

Source: Buxton
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Share of Spending on Hotels from Top Source Markets:
Of the top ten source markets, what percentage of the total expenditure is for overnight

accommodation?

% of Spend on
Top DMAs Hotels

1 Los Angeles CA 13.4%
2 Phoenix (Prescott) AZ 14.6%
3 Seattle-Tacoma WA 6.1%
4 San Diego CA 11.9%
5 Las Vegas NV 7.5%
6 Portland OR 6.2%
7 Minneapolis-St. Paul MN 10.8%
8 Denver CO 8.9%
9 Tucson (Sierra Vista) AZ 15.6%
10 Spokane WA 4.2%
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West Coast Region: Where are visitors searching from?

Period: May 2013-April 2014 (Travel Date)
Source: nSight

Top Ten Source Locations for
West Coast Region:

. ARIZONA Top Source West, AZ Top Source
1. Phoenix-Mesa, AZ Locations Locations
2. Los Angeles-Riverside-Orange
County, CA
1 PHOEMIX-MES. .. 1 FHOEMIX-MES...
3. Dallas-Fort Worth, TX
4. San Diego, CA 2 . NEW YORK NY 2 . LOS ANGELES-...
5. Seattle-Tacoma, WA
6. New York, NY 3 LOS ANGELES-... 3 DALLAS-FORT ...
7. Chicago, IL
8 4 CHICAGODIL 4 SAN DIEGO CA
8. Atlanta, GA
9. Calgary, CA 5 DALLAS-FORT .. _ 5 SEATTLE-TAC...

10. San Jose, CA

Search to Stay Trend
The average number of days from the time a visitor begins searching to the time they arrive at the
destination.

Search to Stay Trend: Average Days
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