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Introduction

This summary is a compilation of several sources; economic impact data from Dean Runyan Associates,
visitor volume from Longwoods, profile data from Tourism Economics, visitor Visa card spending from
Buxton, and online travel search and book data from nSight. Each source utilizes a different
methodology; the Arizona Office of Tourism aggregates and interprets the data to create a more
complete picture of the Arizona visitor. AOT utilizes this data to target potential visitors, create
impactful marketing campaigns, and assist Arizona communities in marketing their destination.
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What is the economic impact of visitors to the Northern Region?

Source: Dean Runyan Associates

Travel Impacts, 2004-2013p

Northern Arizona

OFFIGCE OF TOURIGW

2004 2006 2008 2010 2011 2012 2013p
Total Direct Travel Spending ($Million)
Destination Spending 1,039 1,182 1,321 1,266 1,327 1,385 1,405
Other Travel* 52 64 74 70 82 87 86
Total Direct Spending 1,091 1,246 1,395 1,336 1,409 1,472 1,491
Visitor Spending by Type of Accommaodation ($Million)
Hotel, Motel 624 22 780 764 795 840 858
Private Home 11 131 141 145 157 161 158
Campground 40 43 86 48 50 50 51
Vacation Home 75 82 89 89 93 96 96
Day Travel 188 204 225 220 230 239 241
Destination Spending 1,039 1,182 1,321 1,266 1,327 1,385 1,405
Visitor Spending by Commodity Purchased ($Million)
Accommeodations 271 316 362 344 361 381 396
Food Service 248 276 306 309 315 331 341
Food Stores 65 69 84 76 80 83 84
Local Tran. & Gas 95 130 176 150 181 190 183
Arts, Ent. & Rec, 166 173 182 176 177 181 184
Retail Sales 188 203 203 198 198 205 204
Visitor Air Tran. 6 15 8 13 14 14 13
Destination Spending 1,039 1,182 1,321 1,266 1,327 1,385 1,405
Industry Earnings Generated by Travel Spending ($Million)
Accom. & Food Serv. 180 199 243 231 231 244 251
Arts, Ent. & Rec. 70 76 84 91 99 100 100
Retail* * BF 42 47 39 40 40 40
Visitor Air Tran. 4 8 6 6 6 5 5
Other Travel* 9 8 11 7 8 8 8
Total Direct Earnings 300 333 390 275 385 398 404
Industry Employment Generated by Travel Spending (Thousand Jobs)
Accom. & Food Serv. 9.5 9.4 10.2 9.8 9.9 10.0 10.1
Arts, Ent. & Rec, 3.8 4.1 4.2 4.2 4.2 4.1 4.3
Retail** 1.7 1.8 1:8 1.6 1.6 1.6 1.5
Visitor Air Tran. 0.1 0.1 0.1 0.1 0.1 0.1 0.1
Other Travel* 0.3 0.3 0.3 0.2 0.2 0.2 0.3
Total Direct Employment 15.4 15.7 16.8 16.0 16.1 16.1 16.3
Government Revenue Generated by Travel Spending ($Million)
Local Tax Receipts 46.1 51.5 60.8 58.0 61.7 64.0 61.7
State Tax Receipts 51.1 56.6 63.7 61.8 67.6 70.5 67.7
Total Direct Gov't Revenue 97.3 108.0 124.5 119.9 1294 1345 129.4

Details may not add to totals due to rounding.

*Other Travel includes resident air travel, travel arrangement services, and convention and trade shows.

**Retail includes gasoline.

Northern Arizona includes Apache, Coconino and Navajo counties.
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Who visits the Northern Region?

Source: Longwoods, Tourism Economics

, 2013
Arizona Domestic Overnight Visitors
Arizona vs. Northern Region

33.8 Million

Northern
21%

[ ]
7.1 Mllllon Other Regions

79%

83%/17% leisure/business 88%/12%
72%/28% non-resident/resident 66%/34%

2.9 party size 3.0
71% paid accommodations 76%
$668 expenditures” $701
3.8 nights stayed 3.4
$67,000 average HH income  $66,300
43.9 yrs ~averageage 42.6 yrs

transportation to Arizona
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Northern Region: Visitor Profile Based on Visa Card Spend
Period: May 2013-April 2014

Source: Buxton

Visitor Profile:
e Age Range of 55+ (68% of spend)
e Professional Occupation/Retired (71% of spend)
e College Educated (65% of spend)
e Income level of $S50K+ (54% of spend)
e Married (63% of spend)

Top Visitor Segments

These segments represent approximately 36% of Northern region visitation spending. For more detailed
data on the segments, visit:
http://guides.business-strategies.co.uk/mosaicusa2011/html/animation.htm

1. C11 - Aging of Aquarius
0 Age: 85% are between 51-65
0 Income: 65% have a household income greater than $100,000/year
0 Children in Household: less than 1%
0 Travel domestically: 58%
2. AO02 - Platinum Prosperity
0 Age: 60% are between 51-65
0 Income: 100% have a household income greater than $100,000/year
0 Children in Household: 4%
0 Travel domestically: 64%
3. BO7 - Generational Soup
0 Age: 55% are between 51-65
0 Income: 68% have a household income greater than $100,000/year
0 Children in Household: 38%
0 Travel domestically: 60%
4. AO01 - American Royalty
0 Age: 48% are between 51-65
0 Income: 87% have a household income greater than $100,000/year
0 Children in Household: 26%
O Travel domestically: 60%
5. (C13 -Silver Sophisticates
0 Age: 58% are between 51-75
0 Income: 49% have an income greater than $100,000/year
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0 Children in Household: 3%
O Travel domestically: 49%
6. Q62 - Reaping Rewards
0 Age: 68% are over the age of 76
0 Income: 17% have a household income greater than $100,000/year
0 Children in Household: 0.6%
0 Travel domestically: 45%
7. 134 - Autumn Years
Age: 82% are over the age of 66
Income: 20% have a household income greater than $100,000/year
Children in Household: 2%
Travel domestically: 42%
8. F22 -Fast Track Couples
O Age: 78% are between 25-35
0 Income: 27% have a household income greater than $100,000/year
o]
o]

(0]
(0]
(0]
(0]

Children in Household: 40%
Travel domestically: 58%

:i..i=Exper|an Mosaic USA Interactive Guide
Mosaic

Type C11: Aging of Aquarius
Upscale boomer-aged couples living in city and dose-in suburbs

PETEr AMB VT U Description | Streetscapes | Regional Distribution | Mapping Pen Portrait | Data Insights

Key Traits", Top 10s", Rankings

Select Data

Experian Variables
* Who we are

+ Head of household gender
Female
Male
Head of household age
Family structure
Head of household ethnicity
Household size
Children
Additional adults in house...
+ TGI socio-economic levels
Where we live
How we get by
what is our financial circum...
How we live our lives
What is our digital life
How we prefer communicat...
How Green we are
How we maintain healthy Iif...
How we view the world

rvrvrrow

-

rrvrwv v rvrwvowrow

Custom Variables 3

Profile: How we get by | Head of household's education o [_—
Less than High School with an Index of 11 ype

Type C11 ranked 63 out of 71
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Northern Region: Top Visitor Cities of Origin by Visa Card Spend

Period: May 2013-April 2014

Source: Buxton

W Very High

\ Top DMAs % of Spend
1 Phoenix (Prescott) AZ 37.17%
2 Los Angeles CA 6.73%
3 Tucson (Sierra Vista) AZ 6.22%
4 San Francisco-Oakland-San Jose CA 3.00%
5 Albuquerque-Santa Fe NM 2.45%
6 Denver CO 2.25%
7 New York NY 1.98%
8 Chicago IL 1.77%
9 San Diego CA 1.74%
10 Seattle-Tacoma WA 1.72%
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Northern Region: Overall Visitor Spend by Category

Period: May 2013-April 2014

Source: Buxton

B Restaurants
B Hotels

B Specialty

B Home Supply
W Fast Food

B Sporting

m Apparel

Department
Stores

Share of Spending on Hotels from Top Source Markets:
Of the top ten source markets, what percentage of the total expenditure is for overnight
accommodation?

% of Spend on
Top DMAs Hotels

1 Phoenix (Prescott) AZ 12.7%
2 Los Angeles CA 31.0%
3 Tucson (Sierra Vista) AZ 15.6%
4 San Francisco-Oakland-San Jose CA 33.3%
5 Albuquerque-Santa Fe NM 26.2%
6 Denver CO 28.5%
7 New York NY 35.7%
8 Chicago IL 35.0%
9 San Diego CA 26.4%
10 Seattle-Tacoma WA 32.1%
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Northern Region: Where are visitors searching from?

Period: May 2013-April 2014
Source: nSight

Top Ten Source Locations for

Northern Region: ARIZONA Top Source
1. Phoenix-Mesa, AZ Locations
2. New York, NY
3. Los Angeles-Riverside-Orange 1 . PHOENIX-MES...
County, CA
4. Dallas-Fort Worth, TX 2 . NEW YORK NY
5. Nuremberg, DE
3 LOS ANGELES-...
6. Lubeck, DE
7. Chicago, IL 4 CHICAGO IL
8. Sao Paolo, BR
9. Seattle-Tacoma, WA 5 DALLAS-FORT ...
10. Milan, IT
Search to Stay Trend
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Morthern, AZ Top Source
Locations

1 . PHOEMIX-MES...

2 . NEW YORK NY
3 . LOS ANGELES-...
4 DALLAS-FORT ...

- S NUREMBERG, .. _

The average number of days from the time a visitor begins searching to the time they arrive at the

destination.

Search to Stay Trend: Average Days
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